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Af  Home  with  the  Real 
Automobile  Buyer — 

At  home,  in  the  evening,  when  family  councils  are  held, 
is  the  time  in  which  to  reach  the  actual  buyers  of  automobiles 
and  accessories.  And  to  reach  them  effectually  the  advertiser 
must  use  the  mediums  that  are  read  for  advertising  informa¬ 
tion — that  enjoy  reader  interest  and  confidence. 

In  Chicago — The  Daily  News,  which  not  only  has  “cir¬ 
culation  coverage,”  but  what  is  vastly  more  important  to  the 
advertiser,  “advertising  coverage,”  or  circulation  effectiveness. 
The  Chicago  Daily  News,  by  reason  of  its  47  years  of  efficient 
newspaper  service,  is  the  advertising  directory  and  guide  of 
the  great  majority  of  financially  competent  citizens  of  Chicago 
and  its  suburbs.  Its  year  in  and  year  out  leadership  in  display 
advertising  among  Chicago  daily  newspapers,  amply  attests 
this  fact. 

In  1922,  for  example.  The  Chicago  Daily  News  printed 
560,074  lines  of  automobile  advertising,  50,886  more  lines  than 
were  printed  by  The  Daily  Tribune,  the  daily  newspaper  hav¬ 
ing  the  next  highest  score. 

1923  is  a  year  of  keen  competition  in  the  automobile 
trade,  and  to  reach  effectually  the  greatest  possible  list  of  able- 
to-buy  Chicago  consumers  advertisers  should  broadcast  their 
messages  through  Chicago’s  outstanding  automobile  medium — 

THE  CHICAGO  DAILY  NEWS 

First  in  Chicago 


New  York  Times 
Buys  10  More  Intertypes 

Times’  first  order,  1918,  31  Intertypes 
Repeat  order,  1919,  4  Intertypes 
Repeat  order,  1923,  10  Intertypes 


TOTAL  .  .  .  .  .  45  Intertypes 

the  largest  battery  of 
Intertypes  in  the  world 


Another  Record 

More  Intertype  shipments  to 
customers  during  first  three 
months  this  year  than  during 
same  period  of  any  previous 
year. 


Intertype  Corporation,  General  Offices,  50  Court  Street,  Brooklyn,  New  York 
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THK  (  LEVEI  AM) 

Lat>  the  l:irgr>l  rirrulalion  of  an>  daily  news¬ 
paper  in  the  City  of  Cleveland,  in  “Greater 
Cleveland"  and  in  “The  Cleveland  Market" 

The  average  daily  circulation  of 
The  Cleveland  Press  for  the  six 
months  ending  March  31, 1923,  was 

1  8  9,3  9  7 

AN  INCREASE 

of  6,849  over  the  182,548  of  October  1, 

1922,  and  an  INCREASE  of  10,236  over  the 
179,161  of  April  1,  1922. 

162,712 

of  this  circulation  is  in  ‘‘The  Cleveland 
Market”  as  defined  by  the  Audit  Bureau 
of  Circulations. 


CraCULATION— HOME  INFLUENCE -ADVERTISING 


National  Representatives : 

ALLIED  NEWSPAPERS,  Inc. 

52  Vanderbilt  Avenue,  New  York 

CHICAGO  CLEVELAND  CINCINNATI 

ST.  LOUIS  ATLANTA  SAN  FRANCISCO 
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When  Wedding  Bells  chime  in 

P  h  i  1  a  d  e  1  ph  ia 

Closing  of  the  Lenten  season  always  is  the  signal  for  a  host  of  Spring  weddings — 
and  for  the  buying  of  extensive  trousseaux  and  the  purchase  of  innumerable  gifts  of 
every  kind. 

If  you  manufacture  clothing,  shoes,  hosiery  or  other  articles  of  women’s  Spring  ap¬ 
parel,  or  turn  out  products  suited  for  wedding  gifts,  you  can  convince  the  prospective 
brides,  members  of  their  families  and  friends  that  your  goods  should  play  a  big  part  in 
the  coming  weddings,  through  advertising  in  the  favorite  newspaper  of  Philadelphia 
women — The  Evening  Bulletin. 

The  Bulletin  every  day  goes  into  nearly  every  home  in  Philadelphia,  Camden  and 
their  suburbs. 


Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating 
in  the  newspaper  “nearly  everybody”  reads — 


IlnlUtin. 


PHILADELPHIA’S  NEWSPAPER 

9 

'J7ie  circulation  of  The  Philadelphia  Bulletin  is  larger 
than  that  of  any  other  daily  or  Sunday  newspaper  pub¬ 
lished  in  Pennsylvania,  and  is  one  of  the  largest  in 
America. 

Net  paid  average  circulation  for  March,  1923: 

517,332  T'* 


NEW  YORK  DETROIT 

Dan  A.  Carroll,  C.  L.  ff'eaver, 

150  Nassau  Street  Verree  &  Conklin,  Inc. 

117  Lafayette  Blvd. 

LONDON 

M.  Bryans, 

125  Fall  Mall,  S.  W.  1. 

(Copyright  1923,  Bulletin  Company) 


CHICAGO  SAN  FRANCISCO 

Verree  &  Conklin,  Inc.  Allen  Hofmann, 

28  East  Jackson  Bird.  Verree  &  Conklin,  In* 

681  Market  Street. 

PARIS 

Ray  A.  Washburn, 

5  rue  Lamartine  (9) 
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U.  S.  PRESS  THROUGH  THE  EYES  OF  A  FRENCHMAN 

Famous  Journalist  Was  Impressed  First  by  Their  Weight  But  Notes  Their  Lack  of  Distinction 
Between  Curiosity  and  Indiscretion — They  Are  Part  of  Our  Bigness. 


By  FRANCOIS  CRUCY 


Lift'  is  rrul,  life  is  earnest. — Li)N(iFEi,Low. 

U’ditor  &  i’uBi.i.sHER  askccl  me  to  note 
down  a  few  of  my  impressions  on 
the  American  press  and  especially  its  im¬ 
portant  dailies  as  1  noticed  them  during 
a  recent  journey  over  the  States. 

1  hasten  to  reply,  first,  iK-cause  the  de¬ 
lightful  impression  caused  hy  this  first 
journey  has  not  worn  off  yet,  and  I  shall 
he  keeping  it  fresh  hy  talking  alMiut  it ; 
and  then  liecause  a  professional  man  is 
always  pleased  to  talk  about  his  profes¬ 
sion,  whatever  he  may  say  to  the  con¬ 
trary. 

'file  .\merican  press,  with  its  hundred¬ 
fold  ways  of  attracting  the  reader,  strikes 
one,  first  of  all,  hy  its  weight. 

When  a  Frenchman  landing  at  New 
York  and  eager  for  news  buys  a  copy 
of  the  'fillies,  and  another  of  the  'frihune, 
another  of  the  World,  and  another  of  the 
Herald,  he  does  not  know  where  to  iiut 
tliem.  In  France  we  say  tritely,  "slip 
a  paiier  in  your  inicket."  We  should 
want  special  pockets  to  slip  in  four 
collies  of  vour  thirty  or  forty  page  dailies. 

.\  professional  journalist  is  jiot  dis¬ 
heartened  hy  that.  .\  sure  instinct  warns 
him,  if  he  is  open-minded,  that  landing 
as  he  does  in  a  foreign  country,  he  can 
receive  at  once,  through  the  newsiiaper, 
a  hundred  interesting  and  ever-changing 
views  of  the  surroundings,  tlie  aspect  of 
things,  men’s  ways,  the  Ilux  of  puhlic 
opinion,  the  rhythm  and  impulses  of  life. 

'flic  most  striking  impression  1  received 
when  1  first  came  in  touch  with  the 
\merican  press,  was  the  surprising  va¬ 
riety  of  the  matter  it  kneads.  It  is  not 
so  mnch  the  novelty  of  the  fact  in  itself 
as  its  specific  characteristic  which  at- 
tr.acts  and  holds  one’s  attetition,  and  I 
rememlier  that  a  swjft  gUntce  over  the 
first  .\nierican  pain-rs  I  saw  on  InKird 
gave  me  an  immediate  notion  of  wh.at 
makes  yon  so  ditTerent  from  ns. 

N'ou  make  no  choice.  .\  gigantically 
IRiwerful  fleet  stream  is  constantly 
sweeping  along  iK-fore  yonr  gaze,  all  the 
s|)ecies  and  miscellanies  of  tinman  phe¬ 
nomena.  The  snhject-matter  is  .so  plenti¬ 
ful,  the  reader  so  husy,  that  the  reimrt- 
er’s  hauls  must  follow  each  other  rapidly 
and  alt  the  lish  in  his  net  Ik-  hrought  to 
marki-t  at  once. 

1  sometinK-s  thought  that  a  contem- 
IHirary  Halzac,  landing  in  .America  and 
obliged  to  stay  in  his  riMim  for  a  few 
days,  would  at  once  lind,  as  he  read  your 
[laiHTs,  all  the  elements  of  a  new  .series  of 
"Human  C'omerly.’’ 

.\ly  friend,  Waldo  I'raitk,  who  has 
written  a  tiook  on  his  own  country  that 
Nniericans  may  consider  stringent,  hut 
that  we  F'rench  hold  to  Ih‘  full  of  eager 
love  for  all  that  is  worth  while  in  your 
country,  says  yonr  dailies  are  made  up 
so  as  to  lay  hold  on  the  naturally  sleejiy 
attention  of'  a  reader  in  whose  face  yell 
the  enormous  titles,  stories  of  evil-living 
or  robberies,  and  rough  cartiMins. 

Waldo  FTank  is  an  artist,  often  hurt  by 
the  brutal  voice  of  an  instrument  like  a 
newspaper,  of  which  we,  newspaper  men. 
know  the  defects  better  than  anyone! 
Hut  the  point  of  view  a  really  ojien- 
minded  man  must  take,  as  he  looks  at 
the  show  of  the  States  for  the  first  time. 


can  not  and  must  not  1k‘  a  .strictly  ar- 
ti.stic  one.  fhe  States  are  an  immense 
workshop,  the  greatest  workshop  ever 
thrown  <ipen  to  and  used  by  human  en¬ 
ergy.  Taken  in  between  .Asia,  three  parts 
asleep,  and  KnroiH-,  growing  older  and 
older,  you  North  .Americans  are  in  the 
full  swing  of  the  work  of  mankind. 

'file  Fatropean  who  has  not  felt  that, 
and  has  not  learned  on  landing  on  your 
shores  what  is  actually  your  role  as 
world-producer,  and  before  sighting  your 
enterprise,  slijis  preacher’s  siH'Ctacles  on 
his  nose  and  gives  the  lesthete’s  sniff  as 
he  first  steps  on  your  (|nays,  loses  a  great 
pleasure  and  a  deep  emotion,  for  he  pre¬ 


vents  himself  iH-forehand  from  under¬ 
standing  anything  of  the  prodigious  tu¬ 
mult  which  he  is  alMUit  to  witness. 

My  curiosity  was  wiile-awake.  I  did 
not  bring  over  with  me  any  of  the  pre¬ 
judices  in  which  so  many  Knroiioans. 
landing  on  your  shores,  take  a  foolish 
pride.  I  was  amply  rewankil  thereby. 
If,  as  I  bo]H',  I  shall  simiu  Ik-  going  back 
to  the  States.  1  shall  take  all  the  works 
in  which  Ifalzac  has  evoked  the  journal¬ 
istic  society  of  his  time.  I  shoubl  like 
to  read  C'a*sar  llirotteau  in  New  York 
or  I’hicago.  and  the  story  of  the  ad¬ 
ventures  of  .Andoche  Tinot.  who  )K-r- 
haps  had  the  stuff  in  him  of  a  modern 
publicity  clirector.  .As  far  as  that  goes. 

I  am  i|uite  ready  to  lielieve  that  the  dif¬ 
ferences  I  should  thus  lie  able  to  pick 
out  between  early  Nineteenth  Century 
journalism  would  Ik-  to  our  advantage. 

F'or  l.ousteau’s*  horizon  is  limited 
whilst  the  very  meanest  of  our  brother- 
IkmkI  has  iK-en  educated  to  li>oking  at 
things  from  a  higher  point  of  view-,  lie- 
ing  henceforward  comiH-lled  to  stretch 
out  iK-yond  his  own  town,  his  own  coun¬ 
try,  and  even  his  own  continent.  The 
notion  of  interdejK-ndency  of  the  different 
parts  of  the  w-orld  will  simiu  iK-come 
part  of  the  H.  C.  of  the  newspa|K-r 
man’s  stock-in-tra<le. 

On  this  Inad  you  have,  moreover,  got 
the  lietter  of  ns.  1  think  .-Vmerican  news- 
p;»|K-rs  publish  more  news  of  the  re.st  of 


the  world  than  all  the  re.st  of  the  world 
pnlilishes  about  .\merica. 

1  do  not  mean  that  all  the  news  of  the 
outside  world  in  the  .\merican  press  is 
of  as  good  ipiality  as  it  might  Ik-. 

Without  sifting  things  to  the  bottom, 
for  that  wouUl  carry  us  away  too  far, 
I  consider  that,  though  you  are  endowed 
with  the  linest  means,  macliinery  and  in¬ 
formation,  yon  are  rather  off-hand  with 
your  reader. 

\'ou  prefer  plentifulness  to  everything. 
^‘ou  have  got  in  the  habit  of  exacting 
the  maximum  of  detail  from  your  re- 
(Kirters.  You  have  not  yet  found  time 


in  a  journalist’s  i-rlncatjon  to  mark  the 
line  U-tween  ‘‘cnriosily’’  and  "indiscre¬ 
tion.”  Facts,  and  still  more  facts— little 
ones,  big  ones  no  pick  among  them. 

So  you  are  able  to  fill  up  at  almost 
any  time  of  the  day  your  tenfold  pages, 
yonr  hundredfold  columns. 

N'oU  are  perhaps  overwhelmed  by  this 
very  necessity.  Perhaps  your  editor  is 
«-ver  anil  always  in  fear  of  lacking  copy, 
in  spite  of  the  lo.'ids  of  information  that 
come  to  him  from  all  the  wires  switched 
on  to  his  private  office. 

Urged  on  as  yrui  are  by  the  double 
obligation  of  using  the  matter  yon  re¬ 
ceive  anil  using  it  ipiickly,  yon  do  not 
coiniKise  yonr  pajK-r,  you  till  it  up. 

'riu-reujKin  someone  remarked  to  me: 
‘‘.After  all.  the  ,\merican  journalist  gives 
what  the  .Anu-rican  reader  asks  for — his 
general  level  of  culture  is  low —and  he  is 
proiMirtionately  eager  for  everything. 

Here  we  touch  on  the  old  problem. 
Does  the  newspaiK-r  intinence  the  reader, 
or  the  reader  the  newspajK-r?  I  was 
calleil  U|)  to  examine  that  ipiestion  two 
years  ago,  at  the  first  Summer  School 
org;inized  at  SalzlKiurg,  by  the  Women’s 
International  League  under  the  presi- 
(kmce  of  your  illustrious  fellow  country¬ 
woman,  Miss  .\ddams.  I  insisted  on  the 
inrinence  of  the  public  on  the  pajH-r. 

We  cannot  deny  that  intinence.  neither 
can  we  deny  the  other.  .And  1  believe 
more  keenly  than  ever  that  it  is  the  con- 


Francois  Crucy.  author  of  the  accom¬ 
panying  article  on  tho  American  presi. 
is  a  member  of  the  staff  of  the  Petit 
Parisien  and  one  of  the  outstanding  re* 
porters  of  France.  He  recently  Yisited 
this  country  as  the  historian  of  the  tour 
of  Georges  Clemenceau.  Crucy's  inter¬ 
view  with  ‘’The  Tiger,*'  homeward  bound 
on  the  Paris,  was  one  of  the  outstanding 
jouri.alistic  beats  of  the  trip.  Mr. 
Crucy's  article  was  written  at  the 
request  of  EDITOR  &  PUBLISHER. 


sciiiusness  we  have  that  it  deiK-nds  on  us 
to  act  on  public  opinion  that  gives  a  cer¬ 
tain  price  to  our  profession. 

Ibu  1  am  not  a  schiHilnuister  intrusted 
to  teach,  so  1  come  back  to  my  idea. 

Non  are  rather  off-hand  with  your 
readers,  'i'he  .\merican  daily  is  barily 
made  up.  Non  nearly  always  u.se  small 
tyjK-,  and  the  smaller  the  type  is  the  more 
you  sipu-eze  the  lines  together  and  the 
le.s,s  blanks  you  leave! 

Hence  the  task,  even  for  a  reader  with 
excellent  eyesight,  becomes  toilsome. 

.And  you  do  not  only  transgress  against 
his  eyesight,  you  shiK'k  his  taste  unduly. 

N  oil  comiKise  the  beginning  of  an  ar¬ 
ticle  with  sixice  lines  then  suddenly,  with¬ 
out  any  other  rea.son  than  the  necessity 
*>f  getting  everything  into  a  non-elastic 
"form,  ”  you  suppress  the  blanks  in  Ive- 
tween  the  lines,  which  are  so  cniwded  to¬ 
gether  as  to  make  the  reading  of  them 
well-nigh  imiKissible. 

That  is  what  I  call  Ix-ing  off-hand 
with  yonr  reader. 

Non  go  still  further;  N'ou  have,  for 
instanee,  got  into  the  habit  of  announc¬ 
ing  an  article  on  the  li'st  iwge,  continu¬ 
ing  it  on  the  fourth,  eighth,  or  twelfth 
page,  not  splitting  it  up  in  the  middle  of 
two  sentences,  or  even  two  words,  hut 
often  in  the  middle  of  a  v\-ord  itself,  thus: 
"We  have  had  them  (piar....’’  can  be 
read  on  the  last  lines  of  the  tirst  column 
111  the  first  i>age,  to  Ik-  continued  on 
I’age  b,  I  olutnn  5.  .  .  .  "tere-d  on  the 
•Mexican  iMirder,  etc." 

<  )nce  more.  1  do  not  forget,  as  I 
write  down  these  imiiressions,  that  a 
nevv^l>aper  is  :i  jirodnct  determinevl  by 
all  sorts  of  conditions,  and  that  you  must 
carry  out  ipiicker  than  elsewhere  a  task 
that  would  kill  other  |ii-o|>le. 

.\ll  the  same,  the  journalist  contracts 
certain  obligation  to  the  intellect  whose 
progress  be  must  prepare.  u|>lu)ld,  and 
axsiire.  and  I  think  that  in  the  next  half- 
century,  if  the  .\merican  press  is  to  play 
its  world-wide  role,  it  will  have  to  change 
its  apiK-arance  somewhat,  without  losing 
anything  of  its  variety  and  abundance. 

For  I  in  no  wise  wish  yon  to  .sacrifice 
Vour  variety  and  vonr  abundance,  1  mean 
the  abundance  and  v-;iriety  of  your  sub- 
jirts.  W  ith  time,  but  time  only,  t!ie  in- 
ten-st  of  certain  subjects  will  die  away 
and  the  interest  of  otlu-rs  will  stand  out 
more  clearly.  Just  now.  matter  is  too 
I>k-ntifn1  and  t(K»  rich  in  .Americ;i  for 
sacrifices  on  that  account. 

.\s  1  travelleil  through  the  States  and 
glanced  too  swiftlv  f<*r  my  own  liking 
on  your  liti-rary  production.  1  thought 
several  times  alniut  our  own  splendid 
Sixteenth  (Vnturv  in  France. 

In  onr  France  of  today  social  life  is 
griKived  in  n«-arly  every  class.  It  has  got 
firmly  established  and  it  is  never  dis- 
tnrlK-d  bv  any  event  or  any  Bps  and 
ilovvns,  the  seeker  for  information  is  re¬ 
buffed.  We  can  say  that  several  social 
categories  live,  as  it  were,  out  of  the 
general  stream  of  life  and  the  F'rench 
press  takes  no  notice  of  them. 

'fhe  ,\mcrican  press,  on  the  other  hand, 
penetrates  everywhere.  In  the  States 
everylKKly  works,  so  everylnxly  is  out  of 
dcMirs,  hence  the  stupendous  public  move¬ 
ment. 


(Continued  on  /’iigc  .11) 
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FT.  WORTH  DEAL  COST  at  Leafield  and  Xortholt,  near  London ;  VICTOR  HANSON  BUYS  Thompson,  with  the  Birmingham  Age- 

Paola,  Rome,  Lyons  and  Moscow.  Herald,  morning  and  Sunday,  and  the 

HEARST  $375)000  Department  of  Marine  will  give  its  de-  IN  MONTGOMERY  Mobile  Register,  morning  and  Sunday, 

_  cision  shortly.  -  and  Mobile  News-Item,  evening.  The 


Allison  Announced  Sale  of  Record 
April  1,  After  New  Owners  Had 
Reorganized  It — Subscrip¬ 
tion  Rates  Raised 

(By  Telegraph  to  Editor  St  Publisher) 
Fort  Worth,  Tex.,  April  2. — The  Fort 
Worth  Record  of  April  1  contains  an  an¬ 
nouncement  by  J.  H.  Allison  that  he  has 
disposed  of  his  in¬ 
terest  to  William 
Randolph  Hearst. 

In  his  statement. 

Mr.  Allison,  in 
addition  to  thank¬ 
ing  his  directors 
and  employes  for 
their  support,  loy¬ 
alty  and  friend¬ 
ship,  states  that 
in  disposing  of 
the  Record*  to 
Mr.  Hearst  he 
sought  only  to 
provide  Fort 

Worth  with  a  James  H.  Allison 


■m..  Herald,  moming  and  Sunday,  and  the 

IN  MONTGOMERY  Mobile  Register,  morning  and  Sunday, 

-  and  Mobile  News-Item,  evening.  The 

Major  Screw.’  Heir,  and  C.  H.  Allen  l^irmingham  Post  is  a  Scripps-Hoxvard 


Editorial  Work  on  New.  and 
American — Latter  Paper 
in  New  Type  Dre.. 


•  m.1  1-  n  of  which  he  was 

in  New  Type  Dre..  advertising  man- 

ager  several  years 

(By  Telegraph  to  Editor  &  Publisher)  ago.  His  purchase 
Baltimore,  Md.,  April  6. — Announce-  includes  the  50 
ment  by  William  R.  Hearst  of  his  pur-  por  cent  holdings 

chase  from  Frank  A.  Munsey  of  the  Bal-  of  the  heirs  of 

timore  News  and  American  is  made  in  the  late  Major 
tixlay’s  editions  of  those  newspapers  over  W.  W.  Screws 
the  signature  of  Mr.  Hearst.  His  state-  ^od  the  25  per 
ment  follows :  interest  held 

“This  newspaper  has  been  purchaseil  '^y  Charles  H. 
from  Mr.  Frank  A.  Munsey  by  Mr.  Will-  Allen,  hitherto 
iam  R.  Hearst,  who  publishes  daily  news-  publisher  of  tlie 
papers  in  Atlanta,  Washington,  Rochester,  Advertiser.  Capt. 
Syracuse,  Boston,  Detroit,  Chicago,  New  W.  T.  Sheehan 
York,  Milwaukee,  Los  Angeles,  San  retains  his  one- 


o  „  n  .  I  .  I  •  ’.u  newspaper.  The  Montgomery  Journal 

IJ  r  A  D  C  T-  A  KTKTr\T  TKir'CC  ^  Intere.t  in  the  ^nd  the  Montgomery  Times  are  owned 

H  L  A.  K  d  1  ANNCJUNLeO  Adverti.er — Sheehan  Hold.  and  operated  by  local  newspaper  mei 

BALTIMORE^  PURCHASE  H^j^ch  CONVEI^flONS^TTRACT 

Victor  H.  Hanson,  publisher  of  the  PFf'ORri  AXTlTlMn 
Thayer  and  McCabe  Sent  to  Supervi.e  Birmingham  News,  this  week  purchased  /\.l  1 

a  three-fourths  interest  in  the  Montgom-  - 

ery  .Advertiser,  of  which  he  was  adver-  Ad  Bureau  Banquet  Committee  Engage. 


V'iCTOR  H.  Hanson 


Extra  Room  for  Late  Applicants 
— Several  Additional  Meet¬ 
ing.  Scheduled 

The  largest  attendance  of  newspaper 
publishers  at  any  annual  convention 
week  in  history  is  forecast  by  Editor  & 
Publisher’s  poll  of  the  membership  of 
the  Associated  Press  and  American 
Newspaper  Publishers'  Association,  which 
was  about  half  completed  this  week. 
With  most  of  the  states  beyond  the  Mis¬ 
sissippi  still  to  be  heard  from,  as  well  as 
several  Southern  States,  over  370  mem¬ 
bers  of  either  organization  had  stated 
their  intention  to  be  present  in  New  York 


metronoli-  Francisco,  Seattle  and  Fort  Worth.  Mr.  fourth  interest  and  will  be  associated  from  April  24  to  27.  This  is  confirmed 

tan  nv.rninir  nevLcnaTw  r  aninlv  featured  Hcarst  will  endeavor  to  manage  this  with  Mr.  Hanson  as  vice-president  and  by  the  Bureau  of  Advertising,  which  has 

and  finanrerf  and  aks  tint  same  co-  newspaper  in  connection  with  his  many  editor.  Mr.  Hanson  has  been  elected  applications  for  seats  at  its  annual  ban- 

nneration  for  bU  ^Riircessor  D  D  Other  newspapers  throughout  the  country  president  of  the  Advertiser  Company  quet  which  exceed  the  capacity  of  the 

Moore  formerlv  oublisher  of  ’the  Nc\v  benefit  of  this  great  city  and  of  and  R.  F.  Hudson  remains  as  secretary-  Waldorf  ballroom.  The  Bureau  has  en- 

Drlpan’^  Timps  Piravnnp  who  U  rpnrp-  >*s  citizens.”  treasurer.  gaged  the  Waldorf  Apartment,  which 

^tinp  Mr  Hplrft’«  fntPrPsK  in^  The  News  and  American  today  also  Though  Mr.  Allen  has  disposed  of  his  opens  into  the  ballroom  and  can  accom- 

Worth  *  publish  a  message  from  Governor  Ritchie  stock  interest,  he  will  remain  with  the  modate  100  additional  guests. 

The  Fort  AVorth  Record  Company  sue-  welcoming  Mr.  Hearst  to  Maryland.  publisher  in  The  dinner  will  be  held  on  the  night 

pppde  flip  Pppnrd  rntnmnv  fhp  npw  rnr  The  American  appeared  yesterday  charge  of  business.  of  .‘\pril  26  and  it  is  announced  that  the 

^ratiL  aVs^miL  alT^oblications  incum  '^s  new  Hearst  dress.  The  News  No  changes  will  be  made  m  personnel  doors  will  be  opened  at  6.45  promptly. 
^anS  and  E  of  hf  '‘etains  its  old  make-up,  so  far.  at  this  time.  Mr.  Hanson  announced,  but  President  Harding  has  indicated  his 

tiMa^ronl^^dprat  on  for  th/ was  John  E.  Cullen,  who  is  to  have  the  in  the  near  future  it  is  planned  to  expand  desire  to  be  present  and  the  committee  is 
arnTrovim  tpiv  (im  P'^opcrty  wds  ,  management  of  both  papers,  the  organization  and  news  service  and  add  holding  a  place  for  him  on  the  program, 

approximately  , _ _ fpatnrps  r.mvpr  r  flail  who  has  been  I  ni.is  VVilpi,  nf  fhp  Mp,.,  VppL 


Officers  of  the  new  company  are:  D.  all  week. 


features,  (irover  C.  Hall,  who  has  been  Louis  Wiley,  of  the  New  York  Times, 


D  Moorp  nrpsidpnt  anH  3,1  sher  W  (V  William  Roscoe  Thayer,  who,  it  is  said,  associate  editor  and  editorial  writer  for  will  be  toastmaster  and  Lord  Robert  Cecil, 
Turner  vice  3m  will  have  general  editorial  charge  of  both  13  years,  will  be  continued  in  that  ca-  nowontourmbehalfoftheLeagueofNa- 

secr3rV  treas^urer^  and  businiss  mf^  iwpers.  is  m  town  getting  ready  to  take  Pacity.  The  Kelly-Smith  Company  will  tions,  will  be  one  of  the  speakers.  Others 

aver  'Flournerv  &  Smith  attornevs  The  Mr.  Thayer  left  New  York  Mon-  continue  to  represent  the  Advertiser  in  will  be  Senator  George  Wharton  Pepper, 

new  boarcrof  ffirecto3  al-V  dav  night.  His  name  appeared  in  the  the  national  advertising  field,  as  it  does  former  Ambassador  James  W.  Gerard, 

^h,h  Hear^  llE^W  Flourie^VV  T  ^'ew  York  American’s  semiannual  state-  the  Birmingham  News  .  ^  James  A.  Emery,  counsel  for  the  Na- 

3rld  n  n  \Wp  W  r.  ment  of  ownership  and  circulation  that  A  dream  that  had  its  beginning  28  tional  Manufacturers’  Association,  and 

leonarrl  ’WorthinDton  former  ’vice-  morning  with  the  title  of  editor,  a  post  years  ago  has  be^  realized.  Mr.  Han-  Will  Rogers,  who  is  said  to  have  some 

nresklnt  and  editorial  executive  remains  '»  Hearst  has  usually  been  son  stated  in  his  front-page  editorial  an-  new  spicy  observations  on  the  newspajx  r 

prescient  and  editorial  executive,  ^mai  s  ^  Government  statements.  nouncing  his  purchase  to  .\dvertiser  read-  business  and  its  makers, 

with  tie  new  company  m  tie  editoria  .Xmcrican’s  new  features  include  ers.  He  continued  with  the  statement  Members  of  the  Associated  Press  will 

dei^rtment.  John  S.  Gough  succeeds  .  ^  sections  Arthur  Bris-  that  he  went  to  Montgomery  then  as  a  hold  their  annual  meeting  April  24,  with 

E;:c-rTo,l»rcolu“rEdwin  S  aw-s  boy,o,ry(orhi,lir,trealipb.  Hi,  sal-  ,hc  annual  luncheon  a,  noon.  No  an- 


F  Grimes  as  business  m'lnacer  and  T  D  two  mam  news  sections,  .wrtnur  Dris-  ^  p.m.up.  ..-t, 

Kine  r3ains  ^s  m^l^nicaT  s3erinten^  hane’s  Today  column.  FMwin  J.  Qapp’s  boy  to  try  for  his  first  real  job.  His  sal-  the  annual  luncheon  at  noon.  No  an¬ 
ting  remains  as  m^namcai  superimm  r  pnliimii  R  C  Forties  on  busi-  arv  was  $10  a  week  and  his  work  was  nouncement  has  yet  been  made  as  to 

cL3es  arL\ol3Zed  af  SL^Damon  ZiSn  and  circulation  solicitor  on  the  .Advertiser,  luncheon  speakers.  , 

the  smff  ners^nel  ^  ^  ^  ^  present  in  4  sports,  4  financial  As  that  boy  worked  and  managed  by  Newsprint  and  typographical  schools 

Diirimr  the  last  month  while  the  own-  •'*  P-'‘Re  of  comics,  2  maga-  d'nt  of  toil  and  striving  to  accomplish  are  likely  to  be  the  principal  topi«  at 

uiirmg  tne  last  montn,  wniie  me  own  nacres  a  new  editorial  nage  things  for  the  .Advertiser,  a  dream  of  the  convention  of  the  .American  News- 

ers  have  been  projierty,  -  ■ .  some  day  owning  the  paper  and  directing  pajjer  Publishers’  .Association,  which,  as 


there  has  been  added  to  the  Sunday  the  — -  pQlij-jej  arose  in  his  mind.  Tliat  usual,  will  meet  in  the  .Astor  Gallery  of 

tw  ent> -page  .American  W  eckly  Magazine  dream  has  come  true,’’  he  declared.  the  Waldorf-.Astoria  on  April  25. 

snu  uic  comic  section  iitis  been  increused  (By  Telegraph  to  f.ditor  &  Publisher)  Hardeiiitij?  of  the  spot  market  in  the 

to  eight  color  pages.  The  subscription  SvR.\rt-SE,  X.  Y.,  April  5. — Robert  C.  I  '  past  three  weeks  has  been  marked.  4 

^ice  vvas  increased  froni  60  cents  per  ]^](.fabe,  managing  editor  of  the  Syracuse  cents  f.  o.  b.  mill  being  the  best  price 

..o'<r..,.r.cT  ,  r,r,  ....  cpiotcd  liv  rcpiitablc  lirokcrs.  Increased 

consumption  of  newsjirint  is  also  un¬ 
checked  throughout  the  country,  due  to 
heavy  advertising  both  local  and  national 
and  to  an  upward  trend  in  circulation'^. 
It  is  thought  likely  that  retail  business 
will  continue  to  improve  and  that  this 
class  of  advertising  will  show  notable 
gains,  resulting  in  further  demands  on 
the  paper  mills.  These  factors  are  liable 
to  put  the  manufacturers  definitely  in 

..  -  ,  c-  ,  XT  command  of  the  market  after  July  1  uii- 

was  president  of  the  Southern  Newspaper  ip,.,  thp  newsmners  adnnt  a  nian  of  rnn- 

Puhlishers’  Association  in  1919-1920.  RADIO  DEBATE  AT  SANTIAGO  Capt.  VV.  T.  Sheehan  Chas.  II.  Allen  seVvation  afUie  conveiUions  and  put  it 

-  -  ■  .  r  .  X.,  y  ,  •  effect  immediately  thereafter. 

WANT  NOVA  strrvriA  DArvirt  United  State*  Urge*  Early  Pan-Ameri-  A  fellow  ‘cub  of  the  nevv  proprietor  Shortage  of  machine  operators  has 

WANT  NOVA  SCOTIA  RADIO  nn  Wireleu  Capt.  Sheehan,  then  a  police  reporter  a  leading  topic  for  several  years 

-  on  the  Advertiser,  at  a  salary  of  $9  a  jg  likely  to  hold  less  interest 

Crandall  Asks  License  to  Erect  Plant  Action  on  regulation  of  radio  communi-  week.  Capt.  Sheehan  has  had  22  years  ji^ig  year,  according  to  inquiries  receivetl 
on  American  Pnhii.her.’  Rebalf  disciisscd  at  the  Pan-  Continuous  service  with  the  paper,  and  i,y  Editor  &  Publisher  in  recent  months, 

m  can  ruoiisners  oenaii  American  Congress  in  session  at  Santi-  has  been  its  editor  for  over  a  decade.  Jt  is  not  yet  known  what  action  the  coii- 

Formal  application  to  the  Department  ago.  The  United  States  delegation  is  Mr.  Hanson’s  service  with  the  Adver-  vention  will  take  in  this  matter,  but  the 

of  Marine,  Ottawa,  has  been  made  by  recommending  the  early  convocation  of  a  tiser  ended  in  19(J9,  when  he  resigned  as  activities  of  the  A.  N.  P.  A.  in  the  edu- 

C  F.  Crandall,  president  of  British  Pan-.^merican  Radio  Conference  in  advertising  manager  to  become  vice-presi-  cation  of  printers  and  operators  have 

United  Press,  on  behalf  of  American  Washington.  dent  and  general  manager  of  the  Birming-  hppn  steadily  expanding  with  each  con- 

Publishers’  Committee  on  Cable  and  Brazil  and  Chile  want  to  wait  until  ham  News.  In  1910  he  purchased  a  con-  vention. 

Radio  Communications,  for  license  to  after  a  similar  conference  in  Geneva  next  trolling  interest  in  that  paper,  and  two  The  time-limit  for  the  purchase  of 

erect  and  operate  a  wireless  station  on  October  under  auspices  of  the  League  of  years  ago  he  bought  out  the  holdings  of  railroad  tickets  under  the  reduced  fare 

St.  Margaret’s  Bay,  Nova  Scotia.  For  Nations.  Frank  P.  Glass,  now  a  part  owner  of  the  plan  secured  by  the  American  Newspaper 

nearly  a  year  an  experimental  station  .\  Chilean  delegate,  .Mcihiades  Roldan,  St.  Louis  Star.  '  Publishers  .Association  for  members  com 

of  moderate  power  has  been  operated  at  urged  that  all  ruins  of  archaeological  Leading  newspapers  of  Alabama’s  three  injr  to  New  York  for  its  annual  coi  - 
Halifax,  despatches  having  been  relayed  value  be  declared  the  property  of  the  largest  cities  are  thus  brought  under  the  vention,  .April  25-27.  has  been  advanced 

thence  by  Western  Union  to  New  York,  state,  and  that  .American  governments  control  of  two  men — Mr.  Hanson,  with  one  day  in  each  territory  and  extended 

Chicago  and  other  centers.  This  service  establish  museums  and  libraries  for  the  the  Birmingham  News,  evening  and  for  the  return  jonrnev  up  to  and  including 

has  proved  so  successful  that  larger  sta-  preservation  of  relics  and  historical  docu-  Sunday,  and  Montgomery  .Advertiser,  May  5  from  New  York.  This  was  an- 

tion  is  desired.  Stations  overseas  will  be  ments.  morning  and  Sunday,  and  Frederick  I.  (Continurd  on  page  25) 


month  to  $1  per  month,  begmnmg  April  t-  ,  ,  American,  left  to- 

1.  and  from  five  to  10  cents  per  copy  on  Baltimore 


I,  and  xrom  live  to  lU  cents  per  copy  on 
Sunday. 

Telegrams  of  congratulation  from  the 


I'vening  News.  The  local  Hearst  man¬ 
agement  announccxl  he  will  he  succeeded 


Chamber  of  Commerce  and  prominent  Syracuse  by  Ray  Murdoch,  who  has 
Fort  \\orth  business  men  were  sent  to  been  Sunday  e<litor  since  the  paper 
Mr.  Hearst  welcoming  him  to  Fort  ,  October.  Mr.  Murdoch  is 

Worth  newspaperdom.  Fort  Worth  is  Syracuse  man  and  was  formerly  with 
the  smallest  city  m  which  he  has  a  news-  , be  Syracuse  Herald  and  the  Boston 

f>anf*r  r»mrw‘rtv 


paper  projKTty. 

Mr.  Allison  has  made  no  statement  as 
to  his  future  plans  or  connections.  He 
was  president  of  the  Southern  Newspaper 
Publishers’  .Association  in  1919-1920. 


WANT  NOVA  SCOTIA  RADIO 

Crandall  Asks  License  to  Erect  Plant 
on  American  Publishers’  Behalf 


.American. 


('apt.  VV.  T.  Sheehan  Chas.  II.  Allen 


RADIO  DEBATE  AT  SANTIAGO 

United  States  Urges  Early  Pan-Ameri¬ 
can  Conference  on  Wireless 


Editor  &  Publisher  for  April  7,  1923 


7 


MEMPHIS  BLAZES  TRAIL  IN  JOINT  BANK 
ADVERTISING  CAMPAIGN 


tact  its  patruns  liave  with  the  l^nk  in  thc-routine  could  Come  back  individually  to  indivi- 
ot  business,  and  consequently  it  is  not  im- 

urobabi*  that  at  tim^«  miaht  dualize  each  bank  s  service. 


probable  that  at  times  occasions  might  develop  •  •  te 

which  would  reflect  on  the  service  and  courtesy  "As  SOOn  as  any  bank  commits  itself 
of  the  bank  unless  an  officer  was  tiiven  the  op-  to  an  advertising  campaign,  it  must  first 
portunity  to  handle  the  matter  personally.  \ou  ;•%  *u«  cx..wi:^ 

are  asked  to  co-oTCrate  with  us  to  serve  you  to  ,  Cbtablish  in  the  public  nund  a 


Savings  Institutions  Thoroughly  Sold  on  Newspaper  Space 
After  Series  of  Advertisements  Explaining 
Financial  Methods 


better  advantage.’'  personality  of  its  own,  and  to  build  that 

‘Prompt  pay  and  high  credit”  was  f  persistently  and  consistently, 

nlr.  the  r.f  nn  ty iKfgraphically  as  well  as  through  copy. 


made  the  keynote  of  an  advertisement 


M  k^tu^r^  die  imponatrerof 

ohliLmtinn^  with  nnd  J  ‘*iat  We  Stick  to.  which,  while  dignified. 


By  HAMMOND  EDWARD  FRANKLIN 


TVIEVVSPAPER  ADVERTISING,  are  in  every  city.  The  copy  said  in  part:  ^  ye.u  lyucn  nuvv  lu  uauiv;  uueneu  -n  .  .  »  •  •  t  .  t 

thanks  to  the  constructive  work  “Ever  so  often  one  can  pick  up  a  daily  news-  another  advertisement  which  explained 
of  progressive  bankers  and  newspaper  paper  and  find  reports  of  the  loss  of  money  many  little  details  the  average  person  ,.„k1o.v.  .-.f  -.r.  in.:i» 

and  agency  men.  has  made  an  e.xc&  "ots  not  almut.  P^.Kne 


thanks  to  the  constructive  work  “Ever  so  often  one  can  pick  up  a  daily  news- 


obligatioiis  with  stores  and  shops  of 
Nleinphis  when  due  and  stressed  the  help 
of  a  cheeking  account  for  paying  bills. 
"Do  you  know  how  to  bank?”  queried 


is  bold  and  forcible. 

“I  am  firmly  of  a  belief  that  the  more 
a  bank  advertises,  the  more  business  it 


start  at  “taking  the  mystery  out  of  btj  clothing.  A  ‘fr 
banking.”  There  is  much  still  to  be  done,  and  it  disappeared, 
however.  “About  the  same 


Memphis  an  old  man  had  $900  hidden  under  the 
bed  clothing.  A  ‘friend’  learned  of  the  treasure 


V-..  ....I.,  u  .  i  establishment.  Public  patronage  is  the 

soal  sought  lor;  publk  service  is  the 


i  it  disappeared.  in  the  Communities  around  read  the  ser-  , 

•About  the  same  time  a  barn  in  Knoxville,  ies  with  interest.  .After  a  piece  of  Copy, 


Ixmks  advertise  collectively  with  real  ef-  y’.^c^r"rhirhrhaT-i:^  accu3nr  in  aJl 
fectlveneSS  r  1  hese  are  recurring  ques-  old  trunk.  Thieves  entered  the  house  during 
tions  of  interest  to  banker  and  newspaper  ^is  absence,  with  a  duplicate  key,  having  ap- 

parently  learned  of  the  hoard,  as  thieves  will. 


More  advertising  should  be  sold  to 
iks,  and  can  be,  on  the  basis  of  results. 
When  I  speak  of  advertising  for 
iks,  I  instinctively  think  of  the  news- 


tne  ponce  tne  loss  Sb.l-lU,  the  savings  ot  torty  in  of  riistotncr«  who  snirl  thpv  '■  in-'>in»-i*veiy  iiiiiiH.  ui  inc  news- 

years,  which  he  had  been  accumulating  in  an  wrote  111  oi  customers  Who  saiu  they  Snace  in  the  newspaper  in  mv 

old  trunk.  Thieves  entered  the  house  during  never  had  appreciated  what  overdrawing  hased  q,,  exDcrience  is  the  best 

his  absence,  with  a  duplicate  key.  having  ap-  meant  before  opinion  DaseU  Oil  experience,  IS  tne  pest 

•  ■  ....  ..  .  investment  a  bank  can  make  for  adver- 


executive  alike. 

Memphis,  has  been  having  a  co-oper- 


.arently  learned  ol  the  hoard,  as  thieves  will."  Another  advertisement  boldly  asked, 

As  a  positive  example  of  the  v^e  of  “Are  toikers  cold-bl^ed?  If  so.  why  ?”  int^^Xe^homrdaily.  fs  iC^keTfor 


ative  educational  campaign  conducted  by  keeping  money  in  the  bank,  a  clipping  This  page  then  explained  just  why  the  ^  anrl  ri’milarlv  if  the 

itc  KntiL’c  /lac«s«*\rAc>  ♦/-»  ^  f/^m  fltA  Vf  cktT*  f\Vi  i  c  Ar^rwaal  KanL#'r  liac  trk  iiGf>  in  Viic  Irvanc  va/Viv  ....  v*  ^  ^  . 


its  banks  which  deserves  to  rank  among  from  the  Memphis  Commercial  Appeal  banker  has  to  use  care  in  his  loans,  why  i  ;♦ 

bank  advertising  of  first  grade.  What  was  published  telling  how  a  nearby  young  he  asks  for  collateral  security,  why  .Mthniiirh  am  snoakimr  of 

hac  Wn  Hcnfl  ir,  171:000  \farch  lSri7  tdOll  frailWllfes  ic  iniiv.rta.,t  hptwppn  hanhpr  M'OUia  DC.  .\ltnOUgIl  1  am  SpCUKing  OI 


has  been  done  in  that  city  of  175,000,  woman  on  March  30,  1867,  deposited  $400  frankness  is  important  between  banker  ,iailv  npwimrJr  in  citiec  a<s  rnnrh 

with  each  bank  (regardless  of  size)  pay-  in  the  Winsted  (Conn.)  Savings  Bank,  and  Ixirrower  and  why  C.  P.  A.  state-  £  sairoTtlXcoiintrrw^  TwS 

ing  an  equal  share  of  the  cost,  is  sug-  This  was  never  withdrawn  or  increased,  incuts  are  preferred  to  memoranda  state-  ‘  .  •_  .i,.  r.f  thn  nnm 

gestive  of  what  might  be  done  in  many  but,  through  compound  interest,  her  ac-  inents.  •  .  ..  pe  P 


The  last  advertisement  was  on  the 


other  communities.  count  today  shows  $3,979.12.  The  last  advertisement  was  on  the 

Tlie  idea  was  originated  by  the  late  “Why  the  clearing  house?”  explained  theme,  "Think  of  your  banker  as  a 
Dwight  Armstrong,  vice-president  of  the  in  simple  terms  just  how  the  city’s  friendly  adviser.”  It  closed  with  this 
Commercial  Trust  &  Savings  Bank,  clearing  house  functions.  valedictory: 

Martin  F.  O’Callaghan,  advertising  man-  The  next  advertisement  described  the  "This  is  the  last  of  a  series  of  twelve  articles 
ager  of  the  Union  and  Planters  Bank  &  many  reasons  “Why  banks  solicit  small  published  by  the  undersiitned  banks  for  the^  pur- 
Trust  Co.,  sat  in  at  a  conference  on  the  saving  accounts”  and  appended  a  table  irma\Vyou‘?eaHzeThat"e  are  striw^^^ 
subject  of  joint  advertising,  with  each  showing  how  fixed  monthly  savings  from  our  business  on  your  friendship.  \Ve  have  un- 


MANAGES  READING  TRIBUNE 


valedictory :  - 

"  I  his  is  the  last  of  a  series  of  twelve  articles  A.  E.  McGavin,  Formerly  Receiver  for 


Reading  Standard  Co. 

On  .\pril  1  Arthur  E.  McGavin  of 


bank  represented.  In  speaking  for  his  $3  to  $50  grow  at  3  per  cent  per  annum  dert.aken  this  publicity  cami>aiKn  at  consiilerable  Reading  assumed  the  duties  of  general 
institution,  which,  incidentally  is  a  mem-  interest  compounded  twice  a  year.  An-  if'w^aXshed^infV^mSion^  aTXunderst^^^^^^^  manager  of  the  Reading  (Pa.)  Tribune. 


ber  of  the  Federal  Reserve  System,  Mr.  other  explained  why  exchange  charges  where  they  are  needed,  if  we  have  made  you  see  I-atterly,  Mr.  McGavin  was  receiver  for 
O’Callaghan  was  lukewarm  over  the  idea  are  necessary.  we  si-e  ourselves,  public  servants  wffio  con-  the  Reading  Standard  Company.  He 

of  “ready-made  copy.”  He  explained  Under  the  heading,  “Be  sure  to  speak  con'munityrwffio^Ve^m"^^^^  came  from  Detroit  five  years  ago 

that  he  thought  something  with  more  of  to  an  officer  about  it,  an  advertisement,  one  to  prosjier,  then  we  sh.ill  count  the  effort  of  (reorge  S.  Pomeroy,  Jr.,  member  of 
a  punch  and  more  intimately  adapted  to  below  a  reproduction  of  the  interior  of  ‘his  cumpniKn  well  si>eiit  and  prohtahly  so.”  the  firm  of  Dives,  Pomeroy  &  Stewart, 
the  local  banks  was  desirable.  The  job,  a  typical  bank,  said :  The  bankers  of  the  city  were  ' 


therefore,  was  “put  up  to  O’Callaghan.” 
That  is  why  the  series  of  twelve  full 


“The  management  of  a  Ixink  is  conducted  by 
the  official  staff  under  the  direction  of  the  board 


The  bankers  of  the  city  were  very  Reading’s  largest  department  store  with 
much  plca.scd  with  the  campaign  and  branches  in  several  other  Elastern  Penn- 


feel  it  helped  them  to  appear  before  their  sylvania  cities,  who  has  been  president 


p:ige  pieces  of  copy  were  covprighted  bv  directors.  The  board  of  directMs,  as  you  cii.stomers  and  prospective  customers  in  of  the  Reading  Tribune,  Inc.,  becomes 

t  •  ^  J  r  o  j  Wnnvf  U  rfkmnrv<#>(l  nf  <;tnrWhnlfltf>rs  in  the  bank  .  i-  i  .  i  i»  i 


J.  H.  Fisher,  secretary  of  the  bank  of  life  of  the  community. 


know,  is  composed  of  stockholders  in  the  bank  triip  liolit 
who  arc  leaders  in  the  business  and  profe.ssional  “ 


It  is  to  be  assumed  tliat  every  pro- 


Commerce  &  Trust  Company,  was  chair-  "The  official  staff  of  the  bank  is  made  up  of  gressive  l>ank  advertises,” 


its  publisher. 

E'rank  Jacobs  has  been  appointerl 
mechanical  superintendent.  He  came 


man  of  the  advertising  committee,  as-  cashTe'‘r!'and  oiiror  morT'aTsisImu^^^^^^  ( )’Callaghan,  wdien  asked  to  give  his  from  Johnstown  (Pa  )  where  he  was 


sisted  by  L.  C.  Humes,  vice-president  in  the ’case  of  some  banks,  other  titles  such  as  viewiMiint  on  what  constitutes  successful  superintendent  of  the  Johnstown  Ledger, 
and  cashier  of  the  Guaranty  Bank  &  secretary,  treasurer,  trust  officer,  assistant  secre-  hank  advertising.  "I  consider  advertis- 


Trust  Company,  and  L.  Y.  Williamson.  an*d ' s*o 'on  ing  as  essential  for  banks  as  any  other 


vice-president  of  the  Central  State  Na¬ 
tional  Bank.  The  copy  was  signed  by 


“The  men  and  women  who  receive  your  de¬ 
posits,  and  cash  your  checks  arc  called  ‘tellers’ 


part  of  the  internal  plans  and  policies. 
“To  keep  its  name  before  the  public 


Greenville  (Ohio)  Dailies  Merge 

With  the  recent  merger  of  the  Green- 


the  twelve  banks  who 'financed  the  ad-  '  \"si,ier‘of'‘The‘'lnink“%^in^  constantly  and  favorably  is  essential  to  yille  (Ohio)  Daily  News  and  the  Daily 


VCrtlSing.  ficers,  and  really  in  the  sma 

A  box  at  the  left  in  each  advertise-  cashier  is  most  often  ‘the  hank, 
monl-  px-nlninofl  •  undersigned  hanks  arc  ; 

ment  explained  .  „  orthv  of  all  worthv  bus  nes« 


ficers,  and  rcaliy  in  the  smaller  towns',  ^e  the  growth  and  progress  of  a  bank,  in  Tribune,  the  latter  publication,  the  oldest 


..  _ _ _  _  _ _  _ _  my  opinion,  not  only  to  attract  notice  newspaper  in  Darke  county,  lost  its  iden- 

ment  explained :  uorThv  'i'f''a'ir^worthv"bLtness"ind  non-customers,  hut  to  make  cus-  tity.  The  new  product  is  known  as  the 

••This  is  No  _  of  a  series  of  talks  from  Provide  the  MemThis  comm*";^;  wUh  a  tanking  tomcrs  feel  ’that  they  are  doing  business  Daily  Ncws-Trihtinc. 

the  undersiijned  banks,  designed  to  take  the  service  lacking  in  no  details  to  meet  the  public’s  with  an  alert,  progressive  and  accomodat-  - — 

‘mystery  out  of  banking*  and  to  make  you  promptness  and  efficiency,  institution,  for  in  advertising  a  bank  t  d  j  ■  t  c 

realize  that  we  are  striving  to  build  our  business  rherefore,  should  you  at  any  time  ever  have  ,  rniirse  assume*;  tho  rihliiratton  tn  hi'  Tax  Proposed  on  U.  S.  Magazines 
on  your  friendship,  whether  or  not  you  are  now  a  misunderstanding  with  any  of  the  employees  ot  course  assumes  the  obligation  tO  bc  i  *•  U  i  •  *  t  i  • 

a  hank  depositor.  undersigned  hanks,  you  are  asked  not  these  things,  and  it  IS  necessary  to  keep  A  resolution  has  t)een  intro<Inced  in  the 

“Untierstanding  must  precede  friendship,  ascribe  the  fault  to  the  yoiir  customers  sold  on  your  service.  (  anadian  House  of  Commons  proposing 

hence,  we  want  you  to  understaml  our  true  but  you  arc  earnestly  rctpicsted  to  iring  “Pf.Uprtivp  rammhrnc*  a  vnliie  'i  nf  I  ni*r  i^oinH  rvn  iht^  nHvtf*rticit»cy 

reHtifin  to  thp  rrimmiinitv  and  th#*  the  matter  to  the  attent it.n  of  one  «»f  the  officers,  uoiicctivc  campaigns  tiave  a  vaiuc  a  lax  oi  I .*^0  pt  r  i>ounn  on  tne  advertising 

under  which  we  operate.”  ^  ^  sati'^factory  adjust  where  educational  work  is  desired.  The  j»agcs  of  Ihiited  States  publications  enter- 

.  J  1  -  ^  J  explaiiatioii  will  b<*  forthcoming  cost  of  siicli  work  is  reduced  considerably  ing  rana<ia,  or  an  alternative  of  10c  a 

This  boxed  exnlanation  nuoted.  an-  It  is  im  .racticahle  for  the  officers  of  the  .  .  i  i  r _  t  .x__  _  .i  ^  ..  .  t  ...  .  .  x- _  • 


“This  is  No.  -  of  a  series 

the  undersigned  hanks,  designed 
‘mystery  out  of  banking*  and 


Daily  Xews-Tribntu*. 


“Unflerstanding  must  precede  friendship, 
hence,  we  want  you  to  understaml  our  true  hank,  but  you  arc 
relation  to  the  community  and  the  motives  the  matter  to  the  a 
under  which  we  operate.”  •‘"'I  >o“ 


mg  ii.sm.iti()i,,  lor  i  advertising  a  naiiK  ^ax  Proposed  on  U.  S.  Magazine, 
of  course  assumes  the  obligation  to  be  _ 

these  things,  and  it  is  necessary  to  keep  resolution  has  lieen  intro<liice<l  in  the 

your  customers  sold  on  your  service.  Canadian  Iltnise  of  Commons  jiroposing 
“Collective  campaigns'  have  a  value  a  tax  of  l.sc  per  ikiiind  on  the  advertising 
where  educational  work  is  desired.  The  pages  of  Idiited  States  publications  enter- 


This  boxed  explanation  quoted,  ap¬ 


peared  under  the  heading.  “You’  and  undersigned  hanks  to  daily  supervise  every  con- 
Yoiir  Bank.”  At  the  left  beside  the  . . . . . 


and  given  added  force.  Later  on,  they  imhiiuI  on  the  entire  magazine. 


list  of  banks  at  the  bottom  apiiear  a 
right-angle  ruler,  with  this  adjuration. 
“Stick  to  this  rule:  Save  a  part  of 
every  dollar  you  earn.”  At  the  lower 
right  in  each  piece  of  copy  a  quotation 
on  thrift  from  a  famous  man  was  printed, 
a  new  one  with  each  advertisement. 

The  first  advertisement  was  built  on 
the  theme,  “The  banker — the  commun¬ 
ity’s  trustee.’’  It  showed  how  the  large 
and  small  bank  alike  serves  the  com¬ 
munity. 

The  second,  headed.  “Before  you  in¬ 
vest — investigate  through  your  banker,” 
showed  a  woman  consulting  with  her 
banker.  It  declared  that  $10,000,000  was 
lost  during  the  “silk-shirt”  period  from 
1917  through  1920  in  “dry  holes  and 
other  propositions  which  came  to  grief 
or  never  materialized.”  Many  people  in 
the  community  had  never  known  the 
banks  would  advise  them  on  such  a  sub¬ 
ject. 

A  full  page  appeared  each  Wednes¬ 
day.  On  the  third  week  the  advertise¬ 
ment,  headed,  “Thieves  know  where  to 
look  for  hidden  money,”  was  a  bid  for 
those  many  hidden-away  dollars  which 


Be  Sure  to  Speak  to 

An  Officer  About  It 


l)o  Yott  Know  Hotv  to  Bank? 

1 


Thififit  kmm-  nht-re  to  look  for  hUUUti  money 


J 

M 

r-raBsr’.z.-.-.s 

^  .-jjTs.yrsjs... 


Memphis  ha.  been  having  a  co-operative  educational  campaifn  which  deaerves  to  rank  tunonf  bank  advertisinc  of  the  first  trade.  What 
Ima  been  done  in  that  city  of  17S.CM,  with  each  baak  (refardleM  of  aize)  payinp  an  equal  diare  of  the  coat,  la  Mipfestlve  of  what  ndcht  b* 
done  in  many  other  communities.  Here  are  three  samples  of  the  copy  used. 


I 


I 


8 


Editor  &  Publisher  for  I  pril 


192  3 


TEXAS  OIL  STOCK  FRAUDS  REVEALED 
BY  ADVERTISING  CLUBS 


National  Vigilance  Committee  Dug  Up  Evidence  Against 
Promoters  on  Which  Government 
Has  Just  Acted 


/  (if  tile  ino^t  decisive  lilovv--  yet 

'  '  >trii(k  at  tlif  fake  oil  >t(K'k  name 
was  (Uli\ cred  this  week  In  the  l•l■dl■ral 
( iovcninu'iit  at  the  itistiKation  of  the  Na¬ 
tional  \'i,:tilaiicc  Coinniittee  of  the  Asso¬ 
ciated  Advertising  Cluhs  of  the  World, 
which  ha,'  condneted  a  Jonx  canii>aiKn 
against  the  liHsiiU'S  of  'Windlinjt  the 
piihlic  and  had  ditft  iiii  the  jiroof  of  the 
activitio  of  certain  individual'  and  linns 
for  Use  in  iir.i'ecntion.  'I  he  denouement 
came  when  <  loverninent  w.'irrants  were 
i'sueil  .April  2  against  2(>  I'ort  Worth 
promoter.',  who  were  accused  of  swindles 
anKreKatiiiK  $1()(J,(KX)  daily. 

lAiurteeii  of  those  for  whom  warrants 
were  issiieil  were  arrested  the  first  day. 
t)l  these  1.^  Kave  hail  atture^atitit;  $1S(),- 
<)(X).  Trials  are  scheduled  next  week  in 
I'nitcd  States  ("oiirt  at  Fort  Worth.  The 
14  arrested  were: 

Seymour  F.  J.  Cox,  associate  of  Dr. 

I  rederivk  .\.  Cook,  “.Arctic  exiilorer.” 

1’.  S.  lletiniiiKcr,  official  of  the  1‘etro- . 
leum  Producers  (ionipany.  Dr.  Cook’s 
outfit. 

John  C.  A’erser,  .Alhcrt  11.  Shepjxird, 
William  ('.  Meissner,  John  C.  (ietirin,  all 
of  the  Revere  Oil  Conypany. 

Charles  1).  Spann,  attorney  for  the 
Texas  Mexia  Drilling  Syndicate. 

I.  Frank  Heard,  trustee  for  the  Horado 
( til  Syndicate. 

J.  \\’.  Carruth,  IIor  Creek  Carruth 
I  onipany. 

■A.  R.  likman,  W.  P.  Welty,  Petroleum 
PriKlucers  Coniiiany. 

P>.  M.  Ilatlield.  Texas  Alexia  DrillitiR 
Syndicate. 

Charles  Schwerin.  11.  II.  Schwartz,  of 
the  Ceiieral  l.ee  interests. 

(iiierin  was  charged  s]iecilically  with 
writing  catchy  literature  full  of  golden 
promises  for  the  Revere  Cotnpany. 

'1  he  cUanup  campaign  in  hort  Worth 
is  a  signal  victory  for  the  National  A’igi- 
lance  Committee,  which  for  years  has  heen 
accumulating  voluminous  files  on  oil  stock 
promoters.  This  jilaced  the  committee 
ill  a  position  to  begin  last  year  a  sweep¬ 
ing  investigation  of  the  Texas  oil  frauds 
winch  have  hien  conducted  largely 
through  the  mails.  .A  series  of  sjK’cial 
hulletins  were  issued  heginning  December 
2.  after  F.dward  .A.  Schwab,  the  com¬ 
mittee’s  'iK-cial  representative,  had  silent 
some  time  in  'I'exas.  'I'hese  hulletins 
mincetl  no  facts,  and  mentioned  tiames  of 
companies  and  tnen  engagecl  in  the  age- 
old  game  of  llimllamming  the  public. 

'rite  information  gatiiered  by  Air. 
Schwab  also  was  turned  over  to  the 
isistal  authorities. 

The  vigilance  committee  gives  special 
mention  for  courageous  work  in  con¬ 
nection  with  the  eximse  to  the  I'ort 
Worth  Press,  edited  by  I  won  Al.  Siler. 


take  a  ‘llcer’  in  the  ho]R's  that  .some  of 
the  promoters’  promi.ses  of  fortunes  made 
over  night  iiiiglit  come  true.  1  hey  have 
reached  into  the  rural  districts,  gathered 
funds  from  small  clerks  and  widows  and 
were  particularly  active  in  their  cam- 
p.iigiis  when  the  L.'nited  States  (iovern- 
nieiit  Treasury  L'eitilicates  expired  and 
the  money  iKCame  available  either  tor  re¬ 
investment  in  safe  governtnent  securities 
or  invi  stment  in  these  widi  ly  advertised 
(.il  promotions. 

ireat  (juantities  of  small  sums  put 
aside  for  the  rainy  day  have  come  forth 
at  the  barometric  call  <if  the  promoters. 
'1  he  inllux  of  wealth  from  every  conceiv- 
ahle  source  tlooded  their  ever  hungry 
purses.  It  is  alleged  that  one  of  the  large 
oil  jiromotiott  enterpri.ses  found  it  neces¬ 
sary  to  keep  a  crew  of  men  working 
niglit  and  day  oiiening  the  mail  which 
brought  in  the  checks. 

“It  is  interesting  to  note  that  most  of 
the  promoters’  companies  hold  pro|Krties 
in  the  Smackover  ( ^Arkatisas )  tield,  yet 
they  ojK-rated  from  oftices  in  'I'e.xas.  The 
reason  for  this  is  due  to  the  faci  that  the 
oil  (iromoters  cannot  advertise  in  the 
Arkansas  newspaix-rs  unless  they  have 
complied  with  the  Pdue  Sky  law  of  that 

frankly 


State.  'I'he  promoters  have 
tated  that  in  their  estimation  the  re<iuire-  by  the  enterprise.” 


ments  of  the  .Arkansas  Pdue  Sky  law  are 
ti«i  stringent  for  them.  They  prefer  to 
organize  under  the  so-called  “Declaration 
of  Trust”  or  “Common  1-aw  .Agreement," 
and  sell  their  stock  to  the  iK'ople  of  other 
States. 

“The  .Arkansas  lllue  Sky  law  limits 
'Uch  companies  to  15  ix-r  cent  commission 
for  the  sale  of  stink  in  .Arkansas  and  the 
law  does  not  recogni/e  any  comjiany  or¬ 
ganized  under  the  trust  agreement.  The 
measure  also  censors  tiieir  advertising 
and  the  iiroinoters  sa>  that  tmless  they 
can  advertise  ‘guarantied  gUshers’  iir  ’5(X) 
per  cent  on  your  money  refunded,’  they 
cannot  sell  the  stin'k.  The  State  I’ank- 
ing  Department  at  l.ittle  Rock  takes  the 
position  that  if  it  is  necessary  to  use  such 
representations  in  the  sale  of  oil  stocks 
they  should  tint  Ik-  sold  to  the  credulous 
public. 

“.A  salient  jioint  demonstrated  by  the 
ojK-rations  of  these  promoters  is  the  fact 
that  once  a  |K‘rson  has  heen  stung  it  is 
easier  to  sill  him  again.  For  this  reason 
the  so-called  ‘merger’  plan  has  heen  the 
most  outstjinding  success  for  the  sale  of 
stock.  I’nder  this  scheme  the  company 
recruits  stockholders  from  the  ranks  of 
failing  or  defunct  oil  companies  to  re¬ 
enlist  with  the  new  company  hy  an  even 
exchange  of  stock  with  25  per  cent  cash 
payment  of  their  holdings  in  the  old  or 
original  comixmy. 

“.Another  effective  means  of  boosting 
their  propositions  is  through  the  publica¬ 
tion  of  their  own  newspaper.  The  pro¬ 
moters  have  Iwen  forced  to  this  exjXHlient 
because  of  the  fact  that  the  majority  of 
legitimate  newspa|XTs  in  the  luiited 
States  will  tint  now  accept  the  fiamlxiyant 
tyjX'  of  copy  which  is  submitted  to  them 


ATLANTIC  CITY  ALERT 
FOR  A.  A.  C.  W. 

Meeting  Place*  Reserved  for  Several 
Departments — Algar  Resigns  as 
Local  Club  President  Be¬ 
cause  of  Illness 


THE  LONDON  CONVENTION 

Fioiii  the  Aflvrrtisinn  WtfrLl,  Lfmildn. 


'^|''HF  executii  e  of 
■*  .Advertising  Club 


the  Associated  From  our  American  frieiuls,  who  have 
of  the  AA'orld  to  their  credit  such  a  long  list  of  great 
having,  as  we  Ix'lieve,  satisfied  themselves  achievements  in  the  advertising  field,  we 
as  to  the  entire  siiitahility  of  London,  exix'Ct  to  learn  a  great  deal;  and  with  all 
F.nglaiid,  as  a  (.'onvention  centre,  pnixi-  our  natural  modesty  Ix-lieve  we  shall  he 
rations  for  the  great  gathering  of  1924  able  to  offer  them  a  little  soinethittg  in 
will  .sixin  lx  in  full  career.  rcturti. 

\A’e  are  assuming,  as  we  tnay  surely  do  In  any  ca.se  it  will  probably  lx  no  had 
without  taking  too  iniicli  for  granted,  that  thing  for  them  to  tneet  in  an  enviromnetit 
the  matter  is  now  settled  in  all  hut  formal  difti-rent  in  manv  wavs  from  that  to 


ratification  by  this  year’s  Convention. 

The  advertisers  and  advertising  men  of 
< ireat  llritain  much  appreciate  the  com- 
plinunl  paid  them  hy  an  organization 
preisiiiderantly  American  in  projxsing  to 
hold  the  Convi'titiou  in  this  country,  and 
are  determineil  to  show  their  guests  from 
overseas  that  no  mistake  was  made  when 
London  was  selected  as  a  meeting  place. 


which  they  are  accustomed.  The  ittllit- 
ence  of  new  surroundings  is  subtle  hut 
patent.  It  is  the  grand  corrective  of 
narrow  \iews  and  also  of  cram]xd  |xrs- 
pective. 

It  may  safel\  lx-  said  that  no  one  of 
our  advertising  men  ever  crossed  the  -At¬ 
lantic  without  Ixing  the  Ixlter  for  it. 

To  .s<ime  small  extent,  at  least,  we  think 
There  will  lx  a  long  journey  for  matty  our  American  gtiests  will  have  a  similar 
of  those  who  attend  the  Convention,  hut  exjxrience. 

we  dare  to  promise  them  an  adequate  re-  Rolling  stones  may  gather  no  moss; 
ward  at  the  end  of  it.  hut,  then,  we  are  not  anxious  to  acipiire 

laaidoii  itself  is  rather  an  interesting  moss,  and  an  occasional  roll  is  hy  far  the 
place  from  whatever  angle  it  may  lx-  re-  best  means  of  six'uring  its  removal, 
garded ;  and  the  rest  of  the  c<juntry  is  Over  here  we  have  the  reixitation  of 

within  easy  reach  of  it,  so  that  tnuch  may  taking  even  our  pleasures  sadly,  hut  dele-  Smith  of  the  Johns- Alanville  Coniitany, 

lx  sirn  in  a  short  time.  gate’s  to  the  Convention  necxl  have  no  Inc.,  an  active  figure  in  the  work  of  the 

There  are  not  only  nuniherless  places  fear  that  there  will  Ix’  any  element  of  op-  F'ederal  Council  of  Churches  and  well 

The  committee  and  its  40  Letter  Musiness  of  historic  interest  and  natural  Ixauty  to  pressive  gloom  in  the  program  of  work  kixiwn  as  an  insi>iratiotial  speaker,  w  ill 

I’ureaus  in  the  larger  cities  of  the  conn-  Ix'  visited  hy  way  of  lighter  recreation,  or  play  prepared  for  them.  m.'ike  principal  address  at  the  oixniiig 

try  have  Ixen  conducting  a  camiiaign  to  Imt  also  w<»rld-famous  centres  of  prixluc-  .Advertising  men.  even  Lritish  adver-  meeting  of  the  convention  on  Sntul.'ii 
advise  the  public  that  “I’efore  you  in-  tion  and  distribution  even  more  alluring  tising  men.  are  anything  hut  a  gltHimy  afternoon.  June  2. 

vest,  investigate.”  This  service  is  now  to  ^x•rious  students  of  iiKKlern  industrial  fratertiity.  Considering  the  problems  .Atiother  sjxaker  who  has  accepti-d  an 

being  hroadca.st  to  Chamlx'rs  of  C.ixn-  and  commercial  problems.  with  which  they  are  sometimes  called  invitation  to  address  a  general  session 

merce  and  hundreds  of  small  investors  (ireat  Hritain  is.  in  fact,  pretty  closely  uixin  to  deal,  they  are,  indeed,  an  aston-  later  in  the  week  is  Senator  AA'alter  F'.. 
liave  taken  heed.  It  is  the  committee’s  packed  with  things  well  worth  attentive  ishingly  light-hearted  fraternity.  They  Fidge  of  New  Jer.sey,  owner  of  the  I^or- 

ho|x  that  the  present  revelations  will  examination,  and  it  is  a  decided  advan-  conduct  their  husinisss.  work-a-day  and  land  .Advertising  .Agency, 

arouse  the  attention  of  hundreds  of  thou-  tage  from  a  Convention  point  of  view  playtime,  with  a  heartiness  and  zest  with- 


The  inspirational  meeting  and  the  gen¬ 
eral  scssi.iiis  of  the  convention  of  the 
.Assixiated  .Advertising  Cluhs  of  the 
AA'orld  in  .Atlantic  City  June  5  to  7,  in- 
clusiie,  will  lx  held  in  the  big  conven¬ 
tion  auditorium  at  the  far  <xean  eixl  of 
theold  Steel  I’ierthat  extends  alxnit  3.(«I0 
teet  out  from  the  Roardwalk  at  the  foot 
of  A'irginia  avenue,  not  far  from  the 
(  halfonte  and  llreakcrs  Hotels. 

'File  pier  is  about  12  hhxks  from 
A’oung’s  .Alillion  Dollar  I’ier  at  the  foot 
of  .Arkansas  avenue  and  alMiut  6  hlix’ks 
from  the  Hotel  Trayniore,  at  which  will 
Ix'  housed  the  executive  staff  of  the  cluhs 
and  the  New  A'ork  delegation. 

There  will  lx  no  headipiarters  offices 
as  in  former  years,  hut  the  registration 
IxKith  will  lx  lix'ated  in  the  entrance  to 
the  Steel  I’ier  just  off  the  Boardwalk. 

The  newspaixr  department  ( National 
.Ass(x‘iation  of  Newspaixr  Flxecutives)  is 
scheduled  to  meet  on  the  riKif  garden 
of  the  Breakers  Hotel,  the  old  Rudolph, 
which  will  easily  seat  l,<*(Xt  delegates  and 
is  situated  close  hy  the  (jarden  I’ier,  not 
a  stone’s  throw  from  the  Steel  I’ier. 

The  advertising  exhibit  will  lx  held  in 
the  old  ballroom  on  the  pier,  a  room  alxmt 
200  feet  siptare. 

The  .American  .Assixiation  of  .Adver¬ 
tising  .Agencies  will  assemble  at  the 
Marlborough- Blettheim  and  the  retail  ad¬ 
vertisers’  dep.irtment,  from  which  a  large 
attendance  is  expected,  will  hold  forth  in 
the  convention  hall  on  the  pier. 

Despite  the  retirement  of  Li-onard 
.Algar,  president,  on  account  of  iXKir 
health,  the  .Atlantic  City  .Advertising  Club 
is  in  thriving  condition  and  leaders  of 
the  clifh  most  enthusiastic  regarding  the 
forthcoming  international  convention  of 
advertising  men.  The  hoard  of  diriftors 
.  will  take  up  the  (|uestion  of  President 
.Algar’s  successor  at  their  meetiii., 
.April  17. 

■Allx’rt  T.  Bell  of  the  (  halfonte  is  chair¬ 
man  of  the  hx'al  arrangements  commit- 
tiv  and  already,  sixty  days  in  advance 
of  the  convention,  has  a  very  heavy  mail. 
The  hotels  are  planning  for  a  record- 
breaking  attendance  as  .Atlantic  City  i' 
only  an  hour  from  Philadelphia  and  thnr 
hours  from  New  A Ork.  It  is  estimated 
that  the  British  delegation  will  number 
alMiiit  1,5(1.  They  are  ex|xcted  in  At 
lantic  (.'ity  Sunday  morning,  June  .1. 

The  Atlantic  City  Press- Union,  of 
which  .Allxrt  J.  Feyl  is  publisher,  i' 
kix’iily  alert  to  the  imixirtance  of  the 
convention  and  has  some  very  ambitions 
plans  for  covering  the  pnxeedings. 

Though  the  list  of  sixakers  is  not  in 
any  sh;iix  yet  for  announcement.  Fjutok 
&  Prill. isiii-K  is  informed  that  F'red  B. 


)Ut  which,  to  lx  sure,  they  ix>uld  hardly 
sixceed  at  all  in  their  chosen  asso¬ 
ciation. 

It  is,  of  course,  tiK)  early  to  give  any 


uids.  that  tlx’se  are  contained  within  such  rela 

A'arious  nxans  were  adopted  by  the  lively  narrow  Umnds. 
fakers  to  unload  their  worthless  stexk  AV’e  proiMi.se  to  give  our  friends  a  busy 
onto  the  public,  such  as  faked  photo-  time  during  their  visit  to  us,  hut  can 
graphs,  lying  advertisements  and  mis-  promise  them  that  if  they  may  ixcasion-  details  of  the  various  suggestions  which 

leading  statements.  In  several  cases  ally  lx  tirixl  they  will  never  lx-  dull.  have  already  Ixxn  tentatively  put  forw-ard 

ixriixlicals  were  printed  at  no  little  ex-  With  regard  to  the  six’cial  interests  of  for  one  department  or  another  of  Con- 
]xnse  for  the  sale  purixisc  of  IxMisting  the  Convention,  efficient  advertising  in  all  vention  activities.  Some  of  them  will  in 

these  stocks.  its  manifestations  and  relationshi|>s.  we  due  course  take  shape,  but  they  are  all 


A.  A.  C.  W.  OFFICES  MOVING 


New  Quarters  Leased  at  379  Madison 
Avenue,  New  York 

New  ((uarters  have  been  leased  hy  the 
■AsMx’iated  .Advertising  (luhs  of  the 
AA’orld  at  379  Madison  avenue.  New 


"These  promoters  capitaliz.txl  the  tre-  liKik  forward  conlidently  to  a  full  series  at  present  inchoate  and  it  is  impossible  A  ork.  They  will  occupy  them  May  L  Ten- 
lendous  power  of  0,11101131  advertising.”  of  solid  and  useful  l(Xtures,  papers  and  to  prixlict,  what  they  may  eventually  lx-  ants  in  the  same  huilding  are  the  (icorge 


said  a  representative  of  the  National  A^ig-  debates,  and  to  that  free  and  informal  come. 


dance  Committee  to  F'ihtor  &  Prni.isiiKR 
Thursday.  “They  reached  into  every  cor¬ 
ner  of  the  1.111(1  with  their  lurid  litera¬ 
ture  and  have  succeeded  in  selling  their 
(|uestinnahlc  stocks  to  hard-headed  busi- 


Batten  Company,  with  a  floor  and  a  half. 


ni'ss  men  who  were  merely  tempted  to  inahle. 


interchange  of  ideas  and  opinions  which  AA’hatever  happens  we  can  assure  in-  Barton,  Durstine  &  Oslxirn,  who  ha\i’_  a 
is,  ix’rhaps,  still  more  vital  and  stimulat-  tending  visitors  of  a  warm  welcome  and  floor.  The  .A.  .A.  C.  \V.  states  that  it< 

ing.  g<x>(i  entertaiiiment.  Tlxre  cannot  be  space  is  more  than  it  needs  for  present 

If  it  is  h,i(l  form  to  “talk  shop,”  the  too  many  of  them  as  far  as  the  adver-  uses  and  that  it  has  available  for  three 

form  of  all  of  us  will  no  doubt  be  alxim-  tising  community  on  this  side  is  con-  years’  suh-leasc  from  2,200  to  2,70*i 


cerned. 


.square  feet. 


s 


Homr«ard  bound.  Sir  A.  Mauiice  Low,  Waah- 
ington  cormpor.dent  of  the  London  Poit.  bni 
sailed  for  England,  where  he  expects  to  spend 
soma  months  visiting  with  the  home  folks. 


They  call  this  recuperating— out  in  Utah.  When 
Guisie  Rae  Tombs  (below),  society  editor  of  the 
Ogden  Standard-Examiner,  becomes  all  run  down 
from  wrestling  with  adjectives  and  tea  cups,  she 
goes  to  the  mountains  for  a  rest  and  makes  the 
ski  run  her  favorite  playground. 


Digging  back  to  the  Civil  Wir.  When  they  want  to  know  anything  about  early  life  in  the 
Northwest  out  on  the  Portland  Oregonian,  they  ask  "Uncle  Bill"  Cuddy.  "Uncle  Bill"  was 
editor  of  the  Weekly  Oregonisn  until  that  edition  was  discontinued.  Recently  they  cleaned  up 
hia  desk  and  near  the  bottom  of  the  heap  found  many  papers  of  Civil  War  date,  still  in  their 
original  wrappers. 


Flies  to  ns.  Dr.  Orestes  Ferrara,  editor  of  the 
Heraldo  de  Cuba,  and  Mrs.  Ferrara  (below)  are 
visiting  for  a  few  weeks  in  this  country.  They 
came  by  hydroplane.  Besides  being  editor  of  one 
cf  Cuba's  leading  papers.  Dr.  Ferrara  is  a  mem¬ 
ber  of  the  Cuban  Co-gnss. 


Has  a  Ash  story  to  tell  now.  David  Lawrence, 
the  Washington  correspondent,  has  never  had  a 
Ash  story  of  his  own  so  far  as  we  know,  but 
Mrs.  David  Lawrence  (right)  has  a  new  one  that 
makes  the  whole  family  proud.  She  recently 
caught  the  giant  hammerhead  shark  which 
hangs  beside  her.  while  Ashing  at  the  Flamingo 
Pier,  Miami  Beach.  Fla. 
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THEY  ARE  ALL  IN  THE  DAY’S  NEWS 
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SIMPLE  COST  FINDING  SYSTEM  IS  USED  the  hudRct  system  herewith  explained. 

Take  March  for  example;  on  the  first 

BY  VANCOUVER  SUN  day  of  the  month  we  hand  to  the  man¬ 


ager  of  each  department  his  appropri-  pense. 


Circulation  Department  Expense. 
News  Department  Expense. 

General  Overhead  Department  Rx- 


Budget  System  Adopted  for  Departments;  Only  One  Man 
Needed  to  Operate  the  Whole 
Proposition 

By  P.  J.  SALTER,  C.  A. 

[Koitorial  Note — The  writer  <-f  this  article  is  Comptroller  of  the  Vancouver  (l!.C.)  Sun.] 

TUST  as  a  filing  system  is  efficient  in  head  would  have  as  close,  thorough  and 
proportion  to  the  ease,  economy  and  itemized  knowledge  of  the  figures  of  his 
rapidity  with  which  information  may  be  department  as  the  accounting  officials 
stored  and  found,  so  does  a  cost  finding  employed  especially  to  keep  them  in 
system’s  efficiency  depend  upon  the  same  order. 

factors.  .Ml  these  considerations  entered  into 

Indeed,  a  cost  finding  system  is  a  filing  the  experience  that  preceded  and  led  up 
^system  with  the  added  complexity  that  it  to  .the  adoption  of  our  present  system 
•dais  not  with  specific  units  of  informa-  which  has  now  fulfilled  our  requirements 
tion,  but  with  figures  that  not  only  have  for  five  years  and  has  not  only  proved 


ation,  which  we  arrive  at  in  the  follow¬ 
ing  manner. 


Summary  of  Profit  and  Loss. 
Circulation  Summary  Sheet. 


The  total  revenue  for  March  of  last 
year  amounted  to,  say,  $75,000.00;  if 
business  conditions  are  better  this  year 
than  last,  we  estimate  our  revenue  will 
l)e  correspondingly  higher;  if  conditions 
are  adverse,  we  decrease  the  amount  of 
revenue  we  expect  to  earn. 


St  As  an  example  of  how  our  system  is 
if  used,  we  will  take  the  sheet  of  the  Edi- 
ar  torial  Department. 

ill  This  sheet  is  divided  literally  into 
ns  twelve  spaces,  one  for  each  month,  and 
of  divided  longitudinally  into  spaces  for 
the  branches  of  expenses,  viz. :  payroll, 

GENERAL 


am  intrinsic  significance  but  an  extra 
significance  deiK-nding  uj)on  their  posi¬ 
tion  and  relation  to  other  figures  in  the 
system. 

This  fact  was  borne  in  mind  wlien 
we  undertook  to  devise  a  system  of 
Cost  finding  for  the  Vancouver  Sun. 


successful  for  single  fiscal  periods,  but 
for  purposes  of  comparison  between 
month  and  month,  year  and  year.  As  a 
matter  of  fact,  the  system  has  been 
unique  in  the  fact  that  it  tends  to  great¬ 
er  simplicity  rather  than  to  greater  com¬ 
plexity. 


AOTERTUIRG  DEPARTliEMT 
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We  then  figure  out  how  much  each 
department  is  allowed  to  si)end.  If  the 
basis  of  editorial  expense  is,  say,  15  per 
cent,  then  that  department  is  allowed 
$11,250.00  for  current  expenses. 

All  departments  are  worked  out  along 
these  lines  and  a  specifie<l  percentage  al¬ 
lowed  for  profit. 

The  accounting  department  of  the 
Sun  is  equipped  with  an  Elliott- Fisher 
bookkeeping  and  accounting  machine 


news,  services,  feature  services,  corres- 
pjondence,  telegraph,  cuts,  customs,  sta¬ 
tionery,  miscellaneous  subs;  four  ext.  a 
spaces  and  a  totals  column. 

At  the  top  of  this  sheet,  directly  under 
the  expense  headings,  we  bring  forward 
in  small  red  ink  figures,  the  average  ex¬ 
poses  from  the  previous  year’s  opera¬ 
tions.  On  the  first  line,  immediately  to 
the  left,  is  placed  the  month  of  the  year 
under  review,  the  totals  from  the  sheet 


COMPARATITE  STATEMENT 


We  endeavored  to  take  into  account  not  The  entire  system  is  operated  by  one 
only  the  necessity  for  a  complete  method  man  and  invariably  the  figures  are  all 
of  filing  our  costs  information  but  also  complete  by  the  second  day  of  thenwnth. 
the  necessity  for  preserving  the  relative  Our  general  overhead  costs  items, 
values  of  costs  figures  without  sacri-  such  as  heat,  light  and  power,  interest 

CIRCULATION  DEPARTMENT 
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ficing  any  clement  of  the  essential  sim¬ 
plicity  necessary. 

It  was  realized  that  the  manager  of 
each  department  would  have  to  keep 
closely  in  touch  not  only  with  his  bulfc 
expemliture  but  with  the  itemized  de¬ 
tails  of  his  exiienditure. 

The  cardinal  principle,  therefore,  had 
to  be  a  device  whereby  each  department 


charges,  office  administration,  etc.,  arc 
estimated,  the  figures  l)eing  taken  from 
the  previous  year’s  operations;  these 
items  are  increased  or  decreased  peri¬ 
odically  to  agree  with  the  general  ledger 
figures. 

To  avoid  any  guess  work  as  to  ex¬ 
penses  each  department  is  allowed  for  the 
month’s  operations,  we  have  inaugurated 


and  this  machine  is  also  used  in  con¬ 
junction  with  our  costing  system.  For 
instance,  when  the  operator  is  posting 
checks,  petty  cash  items,  invoices,  etc., 
at  the  same  time  and  by  the  same  oper¬ 
ation  these  items  are  posted  to  the  led¬ 
ger  accounts;  they  are  also  posted  to  a 
slieet  bearing  the  same  name  as  the  led¬ 
ger  sheet. 

At  the  end  of  the  month,  these  sheets 
are  totalled  and  carried  to  the  cost  book 
in  columns  provided  for  the  purpose. 
These  sheets  are  then  handed  to  the  man¬ 
agers  of  the  departments. 

There  is  a  pa.ge  for  each  department. 
These  sheets  arc  kept  in  a  bound  book, 
each  book  representing  one  year’s  trans¬ 
actions  and  lx)und  in  the  following 
order : 

Editorial  Department  Expense. 

Advertising  Department  Expense. 


done  by  the  bookkeeping  machine  are 
placed  in  the  spaces  under  their  respec¬ 
tive  headings.  When  they  arc  all  com¬ 
plete,  a  grand  total  is  taken  and  placed 
in  the  column  at  the  extreme  right. 

All  departments  are  figured  out  in 
this  way.  These  departmental  totals 
are  then  totalled  and  the  grand  total 
placed  in  a  column  headed  total  expense. 
All  departmental  totals  expenses  are  fig¬ 
ured  out  on  a  per  page  basis  and  are 
placed  in  a  column  provided  for  that 
purpose.  The  left  hand  side  of  the  sum¬ 
mary  sheet  is  used  for  all  branches  of 
revenue;  this  is  subdivided  and  worked 
out  on  a  per  inch  basis;  the  grand  total 
revenue  is  then  carried  to  a  column 
hcaderl  “Total  Revenue’’  and  the  differ¬ 
ence  between  this  and  total  expense  rep¬ 
resents  either  loss  or  gain  as  the  case 
(Continued  on  page  20) 
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PREFERRED 


In  1922  The  New 
York  Times  published 
24,242,222  agate  lines 
of  advertising — a  gain 
of  2,489,609  lines  over 
the  previous  year  and 
6,898,132  lines  in  ex¬ 
cess  of  the  next  New 
York  newspaper — the 
greatest  quantity  of 
censored  advertising 
ever  published  in  one 
year  by  any  newspaper 
in  the  world. 

In  four  years  (since 
1919)  The  New  York 
Times  has  published 
88,924,792  agate  lines 
of  advertising — an  excess  of  21,188,830  agate  lines 
over  the  next  New  York  newspaper. 

In  three  months  of  this  year  The  New  York 
Times  published  3,948,810  agate  lines  of  advertis¬ 
ing,  an  increase  of  261,432  lines  over  the  previous 
year  and  1,610,616  lines  more  than  that  printed 
in  the  same  period  by  the  next  New  York  news¬ 
paper. 


In  twenty-five  years 
The  New  York  Times 
shows  an  average  year¬ 
ly  advertising  increase 
of  904,543  lines  as 
compared  with  an 
average  gain  of  470,- 
038  lines  in  the  same 
period  by  the  next 
New  York  newspaper. 

One  hundred  eightv- 
eight  national  adver¬ 
tisers  used  The  New 
York  Times  exclusive¬ 
ly  in  1922  as  the  one 
morning  newspaper  to 
reach  the  metropolitan 
market. 

The  confidence  of  readers  of  The  New  York 

Times  in  the  advertising  in  its  columns  is  safe¬ 

guarded  by  the  exercise  of  censorship  over  all  an¬ 
nouncements. 

The  New  York  Times  has  a  daily  circulation  of 
350,000  copies.  The  sale  of  the  Sunday  edition 
is  in  excess  of  550,000  copies — constituting  the 
greatest  buying  power  in  the  world. 


®lre  liyrk 

Ill  the  Netvs  That’s  Fit  to  Print” 

TIMES  SQUARE  NEW  YORK 


N  HARD  BY  remarks  of  Lord  Kitchener  which,  had  the  art  department  of  important  dailies. 

they  been  printed  originally,  would  have  Ht*  has  kept  constantly  in  mind  the  needs 

DNICLES  provoked  even  more  controversy.  His  of  the  amateur  rather  than  those  of  the 

reason  for  ‘‘killing"  such  significant  ut-  professional  cartoonist.  To  illustrate  his 

terances  was  that  Kitchener  would  have  [xiints  he  has  used  such  sketches  as  he  has 
Press  History  for  Penciled  them  if  an  opiK)rtunity  to  found  helpful  in  his  own  newspaper  work. 

read  the  original  draft  of  the  interview  Even  the  professional  cartoonist  will  lind 
**’®  liad  beem  affordetl.  the  l)4K)k  helpful.  I’ecause  fundamentals 

I'Totn  a  practical  point  of  view,  the  dis-  have  been  so  clearly  and  succinctly  ex¬ 
tinct  contribution  of  the  book  is  Cobb’s  plaintxl,  1  may  add  that  the  book  is  iu- 
opinion  of  the  news  value  of  scoops  and  teresting  even  to  the  layman. 
iK’ats.  .\  g<K)d  take  from  the  book  is 
the  chapter  entitled,  “Leaves  Out  of  my 
Thrill-I!ook.’‘  If  Cobb  published  this 
but  why  compile  an  index  of  the  volume?  book  as  a  (piery  to  the  public  whether  it 
Mr.  I’raigg  is  to  be  congratulated  for  wanted  a  complete  biography,  the  answer 
the  rare  skill  with  which  he  has  wieklexl  can  safely  l)e  sent  by  wireless,  “SEND 
the  blue  iieiicil.  The  specialist  will  lind  I'L'LL  STORY.” 
the  IxMik  esi)ecially  helpful  because  it  sur-  ♦  *  * 

vevs  the  advertising  field  as  a  whole.  . .  ^ 

^  ^  when  I  \V.-\S  EDITOR  of  Judge. 

,  I  received  many  letters  from 

)(i.  MLDDIM.W,  author  of  the  young  men  and  women  who  wanted  to 
*  cha])ters  on  journalism  in  “The  become  cartoonists.  Usually  these  let- 
Cambridge  History  of  hinglish  Litera-  ters  asked  me  to  recommend  some  prac- 
ture,"  has  just  published  “The  King's  tical  IxKik  on  the  subject.  Unfortunately 
Journalist — Ifo'Lltv'^*/’  (John  Dine,  there  was  none.  This  need  has  now  been 

don).  This  is  a  biograjdiy — told  to  a  met  by  Manuel  Kosenl»erg.  cartoonist  for 
great  extent  in  connection  with  the  [xjliti-  the  Cincinnati  l’o.st,  who  has  just  pub- 
cal  and  jiress  history  of  the  times — of  lished  a  book  of  practiail  advice  for  those 
Henry  .Muddinian.  journalist  first  of  all  to  who  want  to  use  their  talents  to  tell  the 
(ieneral  .Monck  an<l  later  to  the  last  two  news  in  pictures.  This  Ixiok.  published 
Stuart  Kings.  .\s  Muddiman  founded  the  by  the  author  and  entitled,  “The  Manuel 
LoikIou  (iazette  in  IfKo.  the  full  story  of  Rosenberg  Course  in  XewspajK'r  .\rt," 
the  setting  on  fixit  of  this,  the  oldest  consists  of  71  lessons  in  cartooning,  mak- 
surviving  EurojK’an  newspaiK’r,  occupies  ing  newspajKT  maps,  sketching  assign- 
an  imjxirtant  jilace  in  the  volume.  The  ments — in  fact,  everything  connected  with 
necessary  research  work  has  produced  the  techniipie  of  newsjiaper  illustrations, 
much  new  material  .about  the  careers  of  .Mr.  Rosenberg  d(x.-sn't  hesitate  to  show- 
several  of  .Shaftsbury's  journalists,  par-  those  tricks  of  the  trade  which  he  has 
ticularly  that  of  I’.enjamin  Harris,  one  learned  during  his  ten  years  of  service  in 
of  the  first  .Smer'ican  journalists. 


By  JAMES  MELVIN  LEE 

Director,  I)ei»:irlnieiit  of  Journalism.  New  \  ork  I’nivcrsity 


'■pHE  XEW  IXTERX.\TI()X.\L 

large  type  edition  of  “Roget’s 
Thesaurus”  (Thomas  Y.  Crowell  Coin- 
jKuiy )  is  just  as- necessary  a  part  of  the 
e(|uiptnent  of  the  copy  desk  as  shears  and 
the  jiaste  jKit.  The  volume  should  lx; 
available  for  every  rejiorter.  Eor  that 
matter,  1  don’t  see  how  any  liti-rary 
craftsman  can  get  along  without  it.  The 
new  edition  is  much  better  for  desk  pur- 
jxises  than  the  old.  In  addition  to  syno- 
n\nis  and  antonyms,  the  volume  contains 
an  indexcxl  list  of  atVmitive  terms  ^o 
com|)lete  that  it  will  satisfy  demands  of 
the  most  critical  copy  desk. 


'C’X'ERYBODY  who  is  connected  in 
any  way  with  the  new'spat)er  press 
in  .-Xrkansas  knows  bred  W.  .'Mlsoj),  busi¬ 
ness  manager  of  the  .\rkansas  (>a/.ette. 
His  connection  for  over  thirty  years  in 
the  business  management  of  what  can 
safely  be  said  the  greatest  newsjiaiier  in 
that  .State  a<Imirably  esjuips  him  to  chron¬ 
icle  the  history  iKit  only  of  his  own  paper 
but  also  that  of  other  .\rkansas  papers. 
This  he  has  done  in  the  “History  of  the 
.•\rkansas  Press  for  a  Hundred  Years  or 
More’’  (  I’arke-1  larper  Publishing  Com¬ 
pany,  Little  Rock). 

But  the  book  has  much  that  will  inter¬ 
est  all  new-sjiajK-r  men.  \V.  E.  \VoodrufT, 
the  founder  of  journalism  in  .\rkansas, 
was  a  tyjiical  j>ioneer  exlitor.  The  story 
of  how  he  jirocuritl  a  second-hand  screw 
jiress  and  some  fonts  of  tyjx.',  how  he  p;it 
his  outfit  on  two  hollow  logs  lashed  to¬ 
gether,  an<l  how  he  floated  his  jdant  down 
the  .-Xrkansa.s  River  an<l  finally  began  the 
(ia/ette  at  the  jxist  twelve  miles  south 
of  the  jiresent  town  of  De  Witt,  grijis  the 
attention  of  the  reader  more  than  some 
recent  novels  basixl  on  newsiiajier  life.  In 
those  days  a  jiistol  was  just  as  much  a 
jiart  of  the  equipment  of  an  editor  as  a 
jircss.  Those  who  ajiplied  for  a  job  on 
the  stair  were  asked  whether  they  could 
light  as  well  as  write. 

.Most  of  the  Ixxik,  however,  is  devottxl 
to  sketches  of  pajM-rs  jiublished  in  the  dif¬ 
ferent  counties  in  .-Xrkansas.  .-V  vote  of 
thanks  should  lx;  extended  t6  Mr.  .\11- 
soj/j)  by  the  State  Press  .Vssix'iation  for 
preserving  in  permanent  form  such  <le- 
tailed  histories  of  individual  papers.  The 
|xx)k  is  well  illustrated  and  has  a  very 
comjilete  index. 

(hie  jiaragrajih  from  the  jireface  is 
worth  (luoting  by  way  of  conclusion  : 

Tbe  doctor  jiasses  away,  and  leaves 
no  written  record  of  his  misdi-eds. 
V\'hen  he  loses  a  jiatient.  he  seldom 
fors  to  his  funeral.  The  lawyer 
leaves  no  recortl,  excejit  in  a  few 
printe<l  six.-cches,  some  briefs,  or  the 
court  records,  which  few  people  have 
access  to.  But  tbe  work  of  the  news¬ 
paper  man  lives  after  him  in  the 
jirinted  page,  although  that  is  often 
the  only  memorial  he  gets. 


,  )etroitNewsRoto^ravure 
exceeds  this  Advertisers 
Greatest  Expectations 


TX  THE  PUBLLSHIXC  of  pani- 
-*■  jihlets  of  practical  value  for  the 
working  jiress,  the  Schixd  of  Journalism 
at  the  University  of  .Missouri  has  been  a 
leader.  The  latest  bulletin  in  its  series 
is  entitled  “The  Journalism  of  China.” 
and  is  from  the  pen  of  Don  1).  Patterson, 
assistant  jirofessor  of  journalism.  It 
gives  the  results  of  the  author's  observa¬ 
tion  ma<le  (luring  bis  stay  of  three  years 
in  that  country  as  business  manager  of 
the  Weekly  Review  of  Shanghai.  The 
Iiamjihlet,  while  chiefly  historical  and  de¬ 
scriptive,  is  not  without  practical  value 
for  advertisers  as  it  contains  a  list  of 
Chinese  newspapers.  It  may  lx-  obtained 
uixui  ajiplicatioii  to  Walter  Williams, 
dean  of  the  Scluxd  of  Journalism.  Uni¬ 
versity  of  Missouri,  Columbia. 


tllvstration  from  original 
edveriigement*  Small 
gpace  proved  effective. 


\  r.OOK  WORTH  MORE  than  a 
stick  of  type  in  this  department  is 
“Stickfuls,'’  by  Irvin  .S.  Cobb  (Ceorge  II. 
Doran  Company).  1-ong  before  Cobb 
was  the  highest  jiaid  short  story  writer 
in  .America,  he  had  toj)  of  column  posi¬ 
tion  as  one  of  the  best  rejxirters  on  Park 
Row.  Part  1  tells  bow,  in  three  takes, 
(.’obb  got  his  jobs  on  Xew  York  news- 
ixijiers.  Part  II,  among  other  things, 
tells  the  inside  stories  of  several  big  in¬ 
terviews.  On  the  theory  that  “now  it 
can  be  told,”  Cobb  prints  the  deleted 


ABusySpring 
In  Prospect 


Hammond  STANDISH  &  CO.,  large  Detroit 
Meat  Packers,  first  advertised  Greenfield  Sausage 
in  News  Rotogravufe,  December,  1922.  Eight  inches 
of  copy  were  used  for  four  consecutive  weeks  as  an 
experimental  test  of  Rotogravure  value  in  selling 
meats  and  food  products.  Results  directly  traceable 
to  News  Rotogravure  came  so  quickly,  however,  that 
the  copy  has  run  continuously  since.  Follow. ng  this 
trial  of  News  Rotogravure,  Hammond  Standish 
says:  “We  hit  a  high  point  that  two  years  ago  we 
thought  would  not  come  for  the  next  five  years.” 


One  of  the  barometers  relied 
upon  by  business  men  to  fore¬ 
cast  basic  conditions  in  any  ter¬ 
ritory  is  the  real  estate  market. 
The  unusually  good  winter  en¬ 
joyed  by  Baltimore  realtors 
points  to  a  splendid  spring 
business  in  all  lines. 

When  you  are  ready  to  tell 
your  story  to  this  busy,  growing 
city  and  many  thousand  families 
in  the  nearby  territory,  remem¬ 
ber  that 

Everything  in  Baltimore 
Revolves  Around 


The  Detroit  News 


Every  Sunday  Over  270,000 
Create*^  Circulation  in  Michigan 
**Alwayg  in  the  Lead** 


Morning  Evening  Sunday 


/ 
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Multi-Mailer  System 

were  a  man— 

You’d  Put  It  on  the  Job 

Suppose  a  man,  who  had  worked  in  the  Circulation  Departments 
of,  and  came  recommended  by  publications  like  the  Chicago 
Tribune,  McCall’s,  Successful  Farming,  and  the  New  York  Times, 
asked  you  for  the  job  of  assistant  to  your  Circulation  Manager — 


“Put  me  to  work,”  he  would  say,  “and  I'll  pre¬ 
vent  practically  all  the  complaints  you  are  now 
receiving  from  subscribers  about  papers  being 
delayed  or  lost. 

“Put  me  to  work,  and  I'll  directly  imprint  the 
name  and  complete  address  of  the  subscriber 
on  every  copy  you  mail  out. 

“Put  me  to  work,  and  I'll  see  to  it  that  vour 
mail  list  can  he  easily  corrected  daily. 

“I’ll  install  an  almost  ERROR-PROOF  sys¬ 
tem  for  handling  your  subscription  routine  a 
system  which  will  make  it  possible  for  an  office 
employee  to  do  all  the  work  now  requiring  the 


combined  efforts  of  your  Composing  Room, 
(ialley  Room,  and  Circulation  Department. 

“I'll  lift  the  mail  list  out  of  your  Composing 
and  (lallev  Rooms — put  it  in  the  Circulation 
Department. 

“Because  of  mv  assistance,  your  Circulation 
.Manager  will  have  more  time  and  energy  to 
spend  in  building  circulation  your  snhs<  rihers 
'icill  receive  a  mail  delivery  so  satisfactory  that  it 
will  earn  their  goodwill  conHdence  make 
them  more  responsive  to  the  advertising  you 
carry. 

“W'bat  salary  do  1  want?  Less  than  ft^c  a  daw” 


I'lie  Multi-Mailer  System  will  do  all 
those  things  mentioned,  and  serve  a  daily 
mail  list  of  i;,(xxV subscribers  for  less  than 
Osc  a  day,  less  than  $4.>o  a  week.  It  is  a 
profitable  investment  for  all  publications 
with  a  mail  list  of  i,(xx)  subscribers  and 
up.  Send  for  literature. 

The  Speedaumatic  Company 

817-831  Washington  Boulevard,  Chicago 


Campant/. 
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TO  SHOW  PUBLIC  HOW 
PAPER  IS  MADE 


Industrial  Exosition  Will  Be  Feature  of 
Annual  Convention  Program  of 
American  Paper  &  Pulp  Asso¬ 
ciation  in  New  York 


Included  in  the  program  is  Printers, 
Publishers  and  Advertisers’  Day  on  Fri¬ 
day.  Don  C.  Seitz,  of  the  New  York 
World,  will  speak  on  “Newsprints” ;  Dr. 
D.  E.  Rindfusz,  of  the  American  Writ¬ 
ing  Paper  Company,  will  discuss  “The 
Standardization  of  Papers” ;  Brad  Ste¬ 
phens,  editor  of  Direct  Advertising,  will 
talk  on  “Cover  Paper,”  and  A.  B.  Hitch- 
ins,  of  the  Aiisco  Company,  will  tell 
the  visitors  of  the  “Peculiarities  of  Pro¬ 
tographic  Papers.” 

Tuesday  will  feature  a  “clean  food” 
program,  outlining  the  need  of  protection 
of  the  public  from  filth  in  the  handling  of 
many  foods.  Wednesday  will  be  “Execu¬ 
tives’  Day,”  and  Thursday  “Technical 
Paper  Manufacturing  Day.” 

The  list  of  exhibitors  follows : 

American  WritinR  Paper  Company 
American  Manufacturing  Company 
Angel,  H.  Reeve  &  Company,  Inc. 

-Archer,  A.  W.,  Company,  Inc. 

Albany  Felt  Company 
.Appleton  Woolen  Company 
•American  Paper  Merchant 
•Armstrong  Alachine  Works 
■Appleton  Wire  Works,  Inc. 

American  Paper  Forming  Company 
•American  Forestry  Asst/ciation 
Baglcy  Sewall  Company 
Raucr,  Richard 
Rird  M.ichine  Company 
Hooth  Chemical  Company 
Huchanan  &  Bolt  Wire  Ct 
Bristol  Company 
Beloit  Iron  Works 
Blcyer,  Alfred  &  Company 
Cameron  Machine  Company 
Cayuga  Linen  &  Cotton  Mills,  Inc, 

Cooper  &  Cooper,  Inc, 

Carthage  Machine  Company 
Canadian  Ingersoll  Rand  Company 
Cabbie,  William,  Excelsior  Wire  Manufacturing 
Company 

Cheney  Bigelow  Wire  Works 
Door  Cor^any 
Duriron  Company, 

Draper  Brothers 


company 


Inc. 


Coincident  with  the  yearly  conventions 
of  the  American  Paper  and  Pulp  Asso¬ 
ciation,  its  allied  associations  and  the  Na¬ 
tional  Paper  Trade  Association,  there 
will  be  held  in  New  York  all  next  week 
the  first  Paper  Industries  Exposition  ever 
held  in  this  country.  It  will  be  staged  in 
Grand  Central  Palace.  Its  purpose  is  to 
demonstrate  to  the  public  the  methods 
and  the  processes  used  in  the  manufac¬ 
ture  of  pai)er  and  paper  products  from 
common  wrapping  sheets  to  the  finest 
grade  of  bond. 

While  the  4f>th  annual  meeting  of  the 
.\merican  Paper  &  Pulp  Association  will 
take  place  Thursday,  the  entire  week  will 
be  taken  up  with  meetings  of  the  follow¬ 
ing  allie<l  iKxlies:  Technical  •'Association, 

Pajter  Makers’  -Advertising  Club,  Book 
Paper  Manufacturers’  -\ssociation.  Cost 

Association,  Gummed  Paper  Manufac¬ 

turers’  Association,  Salesmen’s  -'Associa¬ 
tion,  Tissue  Paper  Manufacturers’  As¬ 
sociation,  U.  S.  Pulp  Prwlucers’  -Associ¬ 
ation,  Cover  Paper  Manufacturers’  As¬ 
sociation,  Vegetable  Parchment  Manufac¬ 
turers’  Association,  Card  Board  Manu¬ 
facturers’  Association,  Waxed  Paper 
Manufacturers’  Association,  Woodland 
Section,  Wrapping  Paper  Manufacturers’ 

Service  Bureau,  Writing  Paper  Manu¬ 
facturers’  Association,  Glazed  and  Fancy  bendro  Chemical  Exhibit 

Paper  Manufacturers’  Association,  Sul-  {'i'^ctro  Bleaching  Gas  Company 

phite  Bond  Division  and  Binders  Board 

Manufacturers  Association.  Enterprise  Machine  Company 

Speakers  at  the  A.  P.  &  P.  A.  meeting  Farnsworth  Company 
will  include  President  W,  J,  Raybold;  Mills 

Dr.  B.  M.  Anderson,  Jr.,  Chase  National 
Bank,  New  York,  on  “General  Business 
Conditions,”  and  E.  W,  McCullough,  U. 

S.  Chamber  of  Commerce,  on  “Trade 
A.ssociations  in  Industrial  Progress,” 

•A  complimentary  luncheon  will  be 
tendered  at  noon  Thursday  to  Hon.  Axel 
Wallenberg,  Swedish  Minister  to  the 
Cnited  States. 

.At  the  annual  banquet  Thursday  eve¬ 
ning,  the  speakers  will  be :  Senator  Wil¬ 
liam  A.  Borah,  James  M.  Beck  and  Rev. 

Nehemiah  Boynton.  An  entire  change  in 
the  program  for  the  annual  banquet  was 
caused  by  the  Swedish  pulp  mill  strike. 

The  original  plan  was  to  make  the  ban¬ 
quet  an  international  evening,  with  nota¬ 
ble  leaders  of  the  industry  from  the  dif¬ 
ferent  Scandinavian  countries  as  the 
speakers.  The  Scandinavians,  because  of 
the  Swedish  situation,  have  been  forced 
to  cancel  the  tentative  arrangements  that 
they  had  made  to  attend  the  banquet. 

A  feature  of  the  industrial  exposi¬ 
tion  will  be  a  section  where  the  pub¬ 
lic  can  grasp  the  paper  problems  in¬ 
cident  to  getting  out  a  daily  newspaper. 

Motion  picture  films  will  vividly  depict 
the  making  of  paper  in  all  its  processes 
until  it  reaches  the  reader  either  in  news¬ 
paper,  book  or  other  form,  also  the  art 
of  making  bond  and  writing  paper. 

The  exposition  will  display  the  ma-  .  , 

chinery  and  materials  used  in  the  pro-  i  m 

^  Paper  Mill  &  Wood  Pulp  News 
duction  of  paper.  Paper  Trade  Journal 


-ompany 


yie 

Frederick  Iron  &  Steel  Company 
Flintkote  Company 
Forest  Paper  Company 
Feculose  Company  of  America 
Gurney  Ball  Bearing  Company 
Great  Western  Manufacturing  Company 
Gibbs  Brower  Company 
Hardy,  William  A.,  &  Sons  Company 
Huyck,  F.  C.  &  Sons 
Hercules  Powder  Company 
Hermatite  Chemical  Corporation 
Herrmann  Paper  Company 
Hammermill  Paper  Company 
Individual  Drinking  Cup  Company 
Industrial  &  Educational  Press 
Jenssen,  G.  D.,  Compaiw 
Jeffrey  Manufacturing  Coi 
Japan  Paper  Comi»ny 
Keystone  Lubricating  Company 
Knox  Woolen  Company 
Kalbfleisch  Corporation 
Kellogg,  P.  K,  &  Company 
Lewis,  J.  P.,  Company 
Lockwood  Trade  Journal  Company 
Lockport  Felt  Company 
Layne  New  York  Company 
I-ead  Lined  Iron  Pipe  Company 
Lindsay  Wire  Weaving  Company 
Lackner,  John,  Company 
Mathieson  Alkali  Works 
Nash  Engineering  Company 
National  City  Paper  Corporation 
N.  Y,  Gummed  Paper  Company 
N.  Y.  State  College  of  Forestry 
Norma  Company  of  America 
Oliver  Continuous  Filter  Company 
O’Neill,  Joseph,  Wire  Works 
Printing 

Paper  Record,  The 
Paper  Makers  Chemical  Company 
f'laper  Makers  Importing  Company 
Paper  Makers  Felt  Industries 
Pequot  Manufacturing  Corporation 
Purity  Paper  Vessels  Company 


Paper  Machine  Wire  Manufacturers'  Council 

Plymouth  Cordage  Company 

Pennsylvania  Salt  Manufacturing  Company 

Pulp  &  Paper  Magazine 

Ross,  J,  0„  Engraving  Corporation 

Ross  Engineering  of  Canada,  Ltd. 

Ryther  &  Pringle  Company 

Shuler  &  Bennin^hofen,  Canada,  Ltd 

S.  K.  F.  Industries,  Inc. 

Sandusky  Foundry  &  Machine  Company 
Sealright  Company.,  Inc. 

Shuttleworth,  W.  E.,  &  Company 

Swenson  Evaporator  Company 

Talcott,  W.  O.  &  M.  W.,  Inc. 

Taylor-Wharton  Iron  &  Steel  Company 

Tyler,  W.  S.,  Company 

Union  Bag  &  P^er  Corporation 

Union  Sulphur  Company 

U.  S.  Bureau  of  Standards 

U.  S.  Bureau  Foreign  &  Domestic  Commerce 

U.  S.  Forest  Service 

U.  S.  Testing  Company,  Inc. 

University  of  Maine 

Voorhees  Rubber  Manufacturing  Company 

Vera  Chemical  Corporation 

Westfield  River  Paper  Company 

Wallace,  Joseph  H.,  &  Company 

Waterbury  Felt  Company 

Western  Paper  Makers’  Chemical  Company 

Williams,  C.  K.,  &  Company 

Wisconsin  Wire  Works 

Williams  Apparatus  Company 

White  &  Wyckoff  Manufacturing  Company 

Walden  Sons  &  Mott,  Inc. 

Walden’s  United  States  Paper  Maker 
Walden’s  Stationer 
Walden’s  ABC  Guide 
Walden’s  Red  Book 

LADY  NORTHCLIFFE  WEDS 


NEW  HEARST  SYNDICATE  MEN 


Additions  to  Staffs  Are  Announced  By 
Feature  Services 

The  Hearst  syndicates  announce  sev¬ 
eral  staff  additions.  Harry  King  Tootle, 
formerly  in  newspaper  work  in  Kansas 
City,  Baltimore  and  St.  Paul,  and  latterly 
publicity  director  for  the  Studebaker  Cor¬ 
poration  and  for  the  Gaumont  Motion 
Picture  Company,  has  joined  the  King 
Features  Syndicate,  Inc.,  as  an  associate 
editor.  Walter  Vogdes  is  a  new  asso¬ 
ciate  editor  of  Newspaper  Feature  Serv¬ 
ice.  He  was  formerly  with  Philadelphia 
papers,  was  on  the  publicity  staff  of  the 
Famous  Players-Lasky  Corporation,  and 
covered  the  first  Arbuckle  trial  and  the 
Taylor  murder  mystery  in  Los  Angeles 
for  the  Hearst  papers. 

•A  Newspaper  Feature  Service  dep;irt- 
ment,  “Correct  Qothes  for  Men,”  will  be 
conducted  by  Peter  Greig.  formerly  an 
English  actor,  who  was  confidential  secre¬ 
tary  to  \jorA  Reading  and  Lord  Grey  at 
the  British  Embassy  at  Washington  dur¬ 
ing  the  war.  An  addition  to  the  staff  of 
the  International  Feature  Service,  Inc.,  is 
Bushnell  Dimond,  dramatic  critic  on  sev¬ 
eral  Philadelphia  papers. 


Publisher’*  Widow  Forfeits  Greater 
Part  of  $16,250,000  Estate 

Lady  Northcliffe,  widow  of  the  Brit¬ 
ish  publisher,  l)ecame  the  bride,  April  4, 
of  Sir  Robert  Hudson,  thereby  forfeit¬ 
ing  the  greater  part  of  a  $16,250,000  es¬ 
tate.  Sir  Robert,  however,  is  said  to  have 
been  named  before  his  death  by  Lord 
Northcliffe  as  an  acceptable  second  hus¬ 
band  for  his  wife.  Northcliffe  died  Aug. 
14,  1922. 


Charter  for  Galveston  News 

The  Galveston  (Tex.)  News  was  in¬ 
corporated  this  week  as  a  separate  or¬ 
ganization.  Its  capital  stock  is  $250,(XX) 
and  incorporators  are  W.  L.  Moody  Jr., 
Louis  C.  Elbert  and  C.  W.  Nugent  of 
Galveston.  The  Galveston  News  was  sold 
by  A.  H.  Belo  &  Co.,  its  former  pub- 
li.shers,  last  week. 


A  Field  Worth  Cultivating 
and  the  Tool  to  Use 

Greater  Cincinnati,  with  its  565,000  population,  of  whom 
480,250  are  native  bom  and  41,000  families  own  the 
homes  they  live  in,  produces  more  than  $600,000,000  worth 
of  manufactured  products  per  year.  It  has  less  foreign 
bom  residents  and  a  larger  percentage  of  wage  earners 
than  any  other  large  American  city.  When  thousands  of 
unemployed  laborers  are  standing  in  the  bread  lines  of 
other  big  industrial  centers,  Cincinnati  workers  are  still 
spending  their  wages  with  local  merchants  and  depositing 
their  savings  with  local  banks. 

A  city  of  wealth,  fashion,  education  and  culture,  Cincinnati 
lives  well  at  home,  invests  liberally  in  local  and  out-of-town 
securities,  sends  its  quota  of  boys  and  girls  to  the  best 
schools,  camps  and  colleges,  and  is  a  generous  patron  of 
railroads,  steamship  companies,  hotels  and  tourist  resorts. 

As  a  market  for  national  advertisers  Cincinnati  offers 
advantages  second  to  none. 

Practically  100^  of  Its  Native  Born 
Families  Are  Regular  Readers  of 

THE  TIMES-STAR 

Where  else  will  you  find  such  a  market  with  such  an  as¬ 
sured  introduction  awaiting  you  and  your  proposition? 
Where  else  will  you  find  another  half  million  of  such  pros¬ 
perous  reading  people  in  one  thriving  homogeneous  com¬ 
munity,  eager  to  buy  the  best  and  able  to  pay  for  it? 
Where  else  will  you  find  one  selling  medium  that  reaches 
the  entire  buying  power  of  such  a  community  through  the 
front  door  every  business  day  of  every  week? 

Cincinnati  merchants,  manufacturers  and  service  organi¬ 
zations  for  fifteen  consecutive  years  have  attested  the 
supremacy  of  the  Times-Star  as  an  advertising  medium  by 
placing  millions  of  lines  more  of  display  advertising  in  it 
than  in  any  other  paper.  One  hundred  and  fifty  national 
advertisers  use  it  exclusively. 

aNCIM'n  TIME8  S1AR 

CHARLES  P.  TAFT,  PubUaher  C.  H.  REMBOLD.  Manager 

Member  of  Audit  Bureau  of  Circulations 


PROTECTING  YOUR  INVESTMENT 

linotype^ 

LEADERSHIP 

Every  development  of  the  slug  eomposing  machine  from  the 
first  idea  of  the  eireulatin^  matrix  to  the  present  quick-ehan^e, 
multiple- magazine  text  and  display  maehine  has  been  a  Linotype 
aehiev  ement.  The  Idnotype  Company  maintains  organized  de¬ 
partments  that  do  nothing  else  exeept  work  ahead  to  kee[)  the 
Linotype  user  in  the  front  of  the  printing  business. 

LLRFOHMAXCE 

Linotypes  are  in  aetive  operation  today  after  more  than  a  (piarter- 
eentury’s  steady  use.  Many  are  in  use  in  remote  plaees.  Linotype 
resources  have  been  invested  without  stint  in  factories  and  equip¬ 
ment  to  care  for  the  needs  of  the  i)rintinghusinessfor  years  to  come, 

SEIUICE 

The  more  than  45,500  Linotypes  throughout  the  world  are  sup¬ 
plied  through  Linotype  sales  and  supply  organizations  that  serve 
four-fifths  of  the  world’s  printers  and  publishers. 

MERGENTIIALER  LINOTYPE  COMPANY 

29  ItycrHon  Street,  Uruoklyn,  X.  V. 


OHIO  CIRCULATION  MEN 
TO  MEET  IN  TOLEDO 


y<ur  city  to  regulate  the  age  limit  for  ne\sv 
hoys?  VV'hat  should  newsi>apers  do  to  fo^e* 
stall  radical  legislation  on  this  question? 

2—  Will  the  increased  volume  of  subscri])tion 
justify  granting  credit,  acceptance  of  notes,  or 
the  US2  of  premiums? 

3 —  What  can  be  done  to  stimulate  road  nien 
and  city  men  to  put  more  sincere  effort  i..lo 
their  work? 

4'  Hy  what  standards  do  you  select  route 
boys?  Should  girls  be  permitted  to  handle 
papers  tn  routes  or  on  the  streets? 

5 —  Aie  <»ffice  owned  or  carrier  owned  routes 
the  best  in  towns  of  30,000  or  less? 

6 —  What  plan  gets  the  l)est  results  from 
carriers  in  delivery,  collection,  and  promotion? 

7 —  “What  Toledo  Does  for  Its  Newsboys.** 
.\sM  ciations? 

K — Is  it  good  imlicy  for  several  pai>ers  to 
have  the  same  distributing  agency? 

9. “What  an  Editor  C  an  Do  for  C'irculation.** 

(trove  Patterson. 

AI-TKRN(»ON  SKSSION 

1 — “Railway  Mail  Service*’  R.  M.  Bird, 
superintemlcnt  railway  mail,  Cincinnati. 

2  —What  do  you  do  with  the  discontinutd 
subscriber  ? 

3 —  Should  rural  mail  carriers  b*  |KTmitiid 
to  solicit  and  should  newspa]»ers  have  the 
privilege  of  delivering  papers  to  R.  F.  I). 
boxes? 

4 —  I  low  <lo  you  get  your  pa|»er  before  new 
readers? 

5.  Do  comic  strips  lose  th.dr  drawing  imwer? 

—  Is  it  gooil  circulati(»n  practice  to  charge 
the  transient  buyer  more  than  the  regular  sub¬ 
scriber  ? 

7  “What  Toledo  I)o;*s  fi»r  Its  Newsboy^.** 
— Ray  Moyer,  siqierintendent  Toledo  NcwsJmjs 
Association. 

II.  C.  KloccktT.  Cincinnati  Enquirer, 
is  president  of  the  Circulation  Managers 
Association.  C.  L.  Sink,  Zanesville  Sig¬ 
nal,  is  in  charge  of  the  program. 


TONGUE  TWISTERS  TURN  TURBULENT 


Knd>,  Including  Publishers  and 
itors.  Will  Be  on  Deck  at 
Association  Meeting 
on  April  1 1 


The  Ohio  Circulation  Managers  .-Vs- 
sociation  is  planning  the  bigge.st  .meet¬ 
ing  of  its  history,  in  Toledo  .\pril  11. 
•Already  a  larger  attendance  is  assured 
than  ever  before. 

A  departure  has  iK-en  made  in  that 
every  e.xecutive  head  of  the  newspaper 
has  iK-en  invited,  including  the  publisher, 
editor,  business  manager,  and  circulation 
manager.  .All  jihases  of  newspaper 
work  will  be  discussed.  esi>ecially  those 
pertaining  to  circulation. 

A  display  of  all  office  forms  and  ad¬ 
vertising  matter  of  the  various  news¬ 
papers  in  the  State  is  a  feature. 

Xew.slxiy  welfare  work  will  be-  in¬ 
vestigated  in  detail.  -An  exi>l:uiation  of 
Toledo  Xewslioys  .Association  by  Kay 
Uoyer,  suiK-rintendent.  will  lie  followed 
by  a  visit  through  the  Xewsboys  I’.uild- 
iitg — the  only  one  of  its  kind  in  .America 
— will  give  memlKTs  some  most  inter¬ 
esting  information. 

.A  talk  on  “What  an  Editor  Can  Do 
for  Circulation,"  hy  (irove  Patterson, 
executive  editor.  Tole-do  I’lade,  Xewark 
(X.  J.)  Star-Eagle,  and  formerly  De¬ 
troit  Journal,  will  Ik-  another  feature. 

The  program  is  as  ff)llows : 

MOKSINC  SE-iSION 

1 — Wli.it  leKi-lation  is  I>.-in«  .•ittiinpl'il  in 


I'eiur'.',  fc.'I'UTs 


in  written  on  b<H>ts.  bricks,  bread,  btin- 
nies,  IxMitees,  hoards,  baseballs,  blocks, 
aiul  the  editors  are  waiting  for  a  bathtub 
entry.  .As  many  as  21.<KK)  letters  and 
other  missives  In-aring  “twisters"  have 
iK-en  n-ceived  in  a  day  hy  the  Xews, 
which  has  used  a  force  of  22  girls  with 
automatic  letter  oi)eners  to  handle  this 
mail.  It  might  be  noted  that  the  soap  at 
the  left  didn't  clear  up  a  prize. 


liuu'.an  nature  in  phases  th:it  interest 
the  editor  was  demonstrated  in  the  early 
days  of  the  “Tongue  Twistir”  contest 
now  being  conducted  by  the  Xew  York 
Daily  Xews.  It  started  when  one  con¬ 
testant  wrote  her  alliterative  twister  on 
an  egg  and  walked  away  with  a  jirize  of 
$1(K).  The  Xews  mentioned  the  e.gg  and 
the  above  i)icture  ^hows  jiart  of  the  re¬ 
sult.  Immediately  tongue  twisters  came 


Newspaper  Buildings 
Mechanical  Layouts 
Production,  Operation 


THREE  CENTS  IN  SAN  FRANCISCO  Twelve  pages  are  <levoted  solely  to  news 

pictures,  alternating  with  twelve  others 
carrving  illustrated  articles.  Divorce  of 
the  IxHik  from  the  magazine  section  has 
brought  at>out  a  sc-parate  tabloid  bo<»k 
section,  which  started  with  16  pages. 


Call  and  Bulletin  Drop  Price  from  Tra¬ 
ditional  Nickel  Rate 

The  .'san  l-'rancisco  lUdletin  and  the 
San  Francisco  ('all,  evening  i)aiK-rs,  re¬ 
duced  their  i)rice  from  3  to  3  ceiit;^  on 
street  sales  .April  2.  The  ('all  price  will 
remain  at  5  cents  on  Saturday,  however. 
The  live-cent  price  has  been  the  lowest 
charged  by  San  l-'ranci.sco  newspapers  in 
the  city’s  history.  Coni|K-tition  in  the 
evening  lield  by  early  cslitions  of  the 
morning  icipers  is  believed  to  be  a  large 
fact(jr  in  the  present  reduction. 


Curb  on  Newsboy,  Fails 

The  efforts  of  iH-rsons  described  by 
('onnectient  i-ditors  as  "wellfaines”  to  re¬ 
strict  activity  of  boys  in  selling  and  dis¬ 
tributing  newspaiKTs  and  to  eliminate 
girls  entirely  was  rejected  by  the  Con¬ 
necticut  Legislature.  The  bill,  fostered 
by  the  Child  Welfare  .\ssociation.  was 
unfavorably  ret)orted  after  a  hearing, 
when  many  legislators  and  i)rivate  citi¬ 
zens,  as  well  as  newspaper  rei)resenta- 
tives,  opi>osed  it. 


The  mechanical  production'  of  a  newspaper  is  ob¬ 
viously  a  manufacturing  problem — but,  <lue  to 
entirely  natural  conditions,  it  h:is  rarely  beeli  treated 
as  such.  Many  years’  i)ractical  exi)erience  in  the  news¬ 
paper  business  convinced  me  of  the  need  for  a  specializ.ed 
study  of  newspaper  production  problems. 

During  the  past  three  years  trained  engineers,  with  wide 
expedience  in  the  production  problems  of  other  industries, 
working  under  my  direction  have  made  detailed  studies 
of  a  large  number  of  newspaper  plants  of  all  sizes. 

The  value  of  this  work  has  been  fully  proven  during  the 
past  year.  Huilding  and  plant  designs  have  been  maile  for 
several  newspaper  publishers — each  design  incorporating 
the  results  of  this  work  and  adapting  them  to  the  specific 
needs  of  each  case.  The  Xew  York  'rribune’s  new  plant — 
now  ready  for  operation — embodies  features  of  general 
design,  mechanical  layout  and  production  methods  devel¬ 
oped  through  this  original  research. 

This  specialized  newspaper  building  and  plant  service  is 
now  organized  on  such  a  scale  as  to  be  available  to  all 
publishers  contemplating  new  buildings  or  desiring  to  im¬ 
prove  existing  plants.  Under  my  control,  through  retainer, 
are  engineers  familiar  with  newspaper  mechanical  opera¬ 
tion — and  for  the  allied  ))roblems  of  building  design  and 
con.struction,  1  have  nnder  eiigagement  one  of  the  largest 
engineering  organizations  in  the  country. 

This  service,  under  the  coonlinated  leadership  of  an 
experienced  newspaper  man,  is  now  ready  to  handle  all 
of  the  problems  entering  into  economical  newspaper 
mamifacturc. 


Light  Costs  More  in  San  Antonio 

The  San  .Antonio  Light,  evening  and 
Sumlay  morning,  has  announced  a  LS- 
cent  increase  from  to  65  cents  in  its 
monthly  subscription  jjrice  by  carrier  de¬ 
livery. 


Carriers  Get  Pictures  in  Paper 

The  circulation  department  of  the  St. 
Paul  Disixitch- Pioneer  Press  has  sprung 
a  new  one.  In  a  doid)le-page  boost  for 
the  Sunday  I’ioneer  Press,  it  prints  pic- 
The  Xew  York  Herald  has  a  new  tures  of  the  carriers  and  other  distribu- 
Sunday  magazine  section,  a  24-page  tors  of  the  paper  in  fourteen  Minnesota 
tiibloicl  in  black  and  white,  printed  on  towns  outside  the  Twin  Cities,  with  tig- 
high  grade  paper  on  color  i)rcsse.s.  tures  showing  the  circulation  in  each. 


The  St.  Regis  Paper  Company 

and  the 

Hanna  Paper  Corporation 


S.  P.  WESTON 


Daily  Capacity  425  Tons 


Newspaper  Buildings  Mechanical  Layouts 

Production  ROOM  1202  Operation 

120  West  42nd  Street,  New  York 


GENERAL  SALES  OFHCE 

30  East  42nd  St.,  New  York  City,  N.  Y. 

•RO  Pittsburgh 

rmick  Bldg.  1117  Farmers  Bank  Bldg 
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Your  Business  Progress  is  Dependent  on 

Your  Advertising 

OHIO  FIRST 

Newspapers  Are  First  in  Creating  and 
Sustaining  Progress 


PP 


Morning,  evening  and  Sunday  these 
Ohio  newspapers  swing  over  the  State. 
They  leave  no  section  of  the  State  un¬ 
touched. 

“Ohio  First”  newspapers  give 
both  QUANTITY  of  circulation  and 
QUALITY  of  circulation — a  winning 
combination. 

“Ohio  First”  newspapers  have  a  lo¬ 
cal  dealer  influence  and  a  greater  local 
advertising  potentiality  than  any  other 
advertising  medium. 

While  Ohio’s  identity  is  marked  by 
tremendous  manufacturing  activity,  it 
is  well  to  keep  in  mind  that  Ohio’s  agri¬ 
cultural  balance  makes  Ohio  a  leading 
state  of  the  Union. 


Ohio  people  are  always  intensely 
interested  in  their  State,  in  Ohio  prod¬ 
ucts  and  Ohio’s  business — and  local  re¬ 
tail  merchants  reach  local  buyers  of 
merchandise  through  their  local  daily 
newspapers. 

The  following  “Ohio  First”  daily 
newspapers  work  in  harmony  with 
local  retailers  in  their  communities, 
and  can  do  great  work  for  National 
'  Advertisers  in  making  a  mighty  worth¬ 
while  market  worth  a  whole  lot  to 
them. 

Shrewd  National  Advertisers  insist 
that  their  advertising  must  be  kept  con¬ 
tinuously  in  the  following  list  of  “Ohio 
First”  newspapers. 


**  Akron  Beacon  Journal . (£) 

•*  Akron  Times . (E) 

**  Akron  Sunday  Times . (S) 

fBellefontaine  Examiner  . (E) 

tCincinnati  Enquirer  . (MdkS) 

tColumbus  Dispatch  . (E) 

Columbus  Dispatch  . (S) 

Columbus,  Ohio  State  Journal .  .  .  (M) 

Columbus,  Ohio  State  Journal .  .  .  (S) 

Conneaut  News  Herald . (E) 

tDorer  Daily  Reporter . (E) 

flronton  Irontonian  . (M) 

tKenton  Democrat  . (E) 


Circula¬ 

tion 

35,785 

21,416 

21,439 

4,642 

72,270 

75,116 

74,654 

50,124 

29,206 

3,094 

4,537 

3,170 

2,400 


2,500  10,000 

lines  lines 


.17-.35  .17-.35 


Circula- 

2,500 

tion 

lines 

*Lima  News  and  Times-Democ’t  (EdbS) 

16,083 

.07 

*Lima  Republican-Gaxette  .  . 

. .  (MAS) 

10,270 

.035 

f Middletown  Journal . 

. (E) 

5,117 

.025 

tNewark  American-Tribune 

. (E) 

6,890 

.025 

fPortsmouth  Sun  and  Times. 

.  (M&E) 

16,481 

.06 

fPortsmouth  Sun-Times  .  .  . 

.  (S) 

11,140 

.04 

Steubenville  Gazette . 

- (E) 

8,437 

.04 

♦•Toledo  Blade  . 

.  ...(E) 

100,317 

.27 

fToronto  Tribune  . 

. (E) 

1,096 

.011 

** Youngstown  Vindicator  .  .  . 

....  (E) 

24,787 

.07 

** Youngstown  Vindicator  .  .  . 

. (S) 

24,351 

.07 

Government  Statement,  April  1,  1922. 

*A.  B.  C.  Publisher’s 

Statement,  April  1, 

1922. 

.0179  .0179 

.014  .014 


**A.  B.  C.  Publisher’s  Statement,  October  1,  1922. 
tGovemment  Statement,  October  1,  1922. 
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WARD  PROBE  VICTORY 
FOR  N.  Y.  NEWS 

Three-Month  Campaign  for  Equal 
Justice  for  Rich  and  Poor  Forces 
State  Investigation  of  Conduct 
of  Murder  Case 


Reopening  of  the  Ward  murder  case, 
a  nation-wide  sensation  last  year,  by  the 
investigation  which  the  Attorney  General 
of  New  York  started  at  Albany  this 
week,  is  regarded  by  newspaper  men  as 
a  distinct  victory  for  the  New  York 
Daily  News. 

Newspaper  interest  in  the  case  flagged 
when  Ward  was  acquitted  last  fall,  the 
prosecuting  attorney  requesting  the  ac¬ 
quittal  on  the  ground  that  he  had  no 
evidence  beyond  the  confession  by  Ward 
that  he  had  killed  Peters  in  self-defense 
while  the  latter  was  attempting  to  black¬ 
mail  him.  Following  the  killing  last  May, 
New  York  newspapers  had  been  severe 
in  the  criticism  of  county  police  and 
prosecuting  officials  for  their  apparent 
desire  to  aid  Ward  in  concealing  the 
nature  of  the  alleged  blackmail  and  the 
identity  of  the  blackmailers,  and  their 
criticism  was  intrumental  in  securing  the 
indictment  of  Ward  hy  the  flrand  Jury 
and  the  setting  of  a  larger  bail  than  the 
District  Attorney  had  requested.  With  the 
ac(iuittal,  however,  the  story  dropped  off 
the  front  page  until  the  News  picked  it 
up. 

Feeling  was  widespread  that  Ward’s 
wealth  had  been  an  important  factor  in 
preventing  more  vigorous  investigation 
and  prosecution,  and  the  Daily  News  edi¬ 
tors  were  actuated  toward  demanding 
more  facts  by  the  belief  that  the  appar¬ 
ent  miscarriage  of  justice  would  be  ex¬ 
cellent  material  for  those  who  regularly 
proclaim  that  the  courts  are  for  the  rich 
and  not  for  the  poor. 

With  this  in  mind,  Philip  A.  Payne, 
managing  editor  of  the  Daily  News, 
studied  the  Grand  Jury  minutes  on  which 
Ward  had  l)een  indicted  and  on  January 
3  assigned  Joseph  Cowan,  a  reporter,  to 
push  the  investigation  before  Gov.  Alfred 
K.  Smith,  then  just  inaugurated. 

Cowan  kept  the  story  warm  in  the 
Governor’s  presence  by  daily  questions, 
and  by  bringing  the  dead  man’s  mother 
to  interview  the  Governor  early  in  his 
term,  l>ut  the  State  officials  made  no  ap¬ 
parent  move.  Three  weeks  after  Cowan 
went  to  .Mbany,  Gov.  Smith  received  a 
letter  from  Mr.  Payne,  declaring  that  the 
only  motive  the  News  had  in  demanding 
that  the  case  be  reopened  was  that  jus¬ 
tice  be  done  without  regard  to  wealth 
involved,  and  continuing : 

“Hefrne  gfdng  into  the  Ward  case,  1 
spent  a  great  deal  of  time  studying  the 
Grand  Jury  minutes  and  from  the  evi¬ 
dence  1  could  gather,  never,  in  my  ex¬ 
perience  as  a  newspaper  man,  have  1  seen 
such  farcical  proceedings  as  those  con¬ 
ducted  by  the  Westcliester  County  au¬ 
thorities  in  their  handling  of  VV'ard. 

“From  the  nature  of  hundreds  of  letters 
we  have  received  about  the  Ward-Peters 
murder,  I  am  convinced  tliat  a  very  large 
element  of  the  population  throughly  dis¬ 
trusts  officials  who  have  the  power  to 
enforce  the  laws  and  that  the  l)elicf  is 
general  that  money  can  buy  anything  in 
this  state.  When  the  seeds  of  such  ideas 
are  implanted  in  the  minds  of  people  and 
‘then  watered  by  public  officials  of  the 
Westchester  County  type,  then  you  have 
a  mighty  bad  situation. 

“This  newspaper  will  be  satisfied  if 


Ward  is  brought  to  trial,  but  the  News 
will  not  be  satistied  with  any  more  bun¬ 
combe  from  the  District  Attorney’s  office 
in  Westchester  County.  If  Mr.  Rowland 
tries  to  present  this  case  to  another 
Grand  Jury  without  making  any  effort  to 
develop  new  evidence,  then  I’ll  lambaste 
Mr.  Rowland  and  officials  who  uphold 
his  acts  with  all  the  power  I  have.  If 
Ward  is  tried  by  a  jury,  I  will  be  satis¬ 
fied.  I  believe,  and  I  feel  that  you  do, 
that  if  Ward  had  been  a  poor  man,  he 
would  have  been  tried  long  ago.’’ 

Gov.  Smith  then  agreed  to  investigate 
the  case  himself  and  to  reopen  it  if  his 
findings  so  warranted.  Meanwhile  the 
News  kept  up  a  daily  fire  in  its  news 
and  editorial  columns  and  it  is  stated 
that  letters  received  ran  into  hundreds 
every  day.  Capt.  Joseph  Medill  Patter¬ 
son  wrote  a  column  editorial  comparing 
the  acquittal  of  Ward  with  the  imprison¬ 
ment  for  perjury  of  a  dancer  who  claimed 
that  a  young  rich  man  was  the  father 
of  her  illegitimate  child,  and  concluding: 

“We  are  pursuing  this  matter,  npt  in 
the  least  for  any  dislike  for  Ward,  and 
not  in  the  least  for  any  sympathy  for 
his  victim,  because,  so  far  as  the  evi¬ 
dence  shows,  he  was  a  pretty  worthless 
character,  but  because  there  must  not  be 
one  law  for  the  rich  and  another  for  the 
poor  in  this  city  and  state.  If  that  hap- 
penetl  and  became  an  established  fact,  as 
it  is  now  in  danger  of  doing,  the  end  of 
the  city,  the  state  and  nation  is  in  sight.’’ 
Pressure  was  kept  up  at  .•Mbany  by- 
Cowan  and  by  letters  from  Mr.  Payne, 
and  reporters  were  detailed  to  all  angles 
of  the  story,  in  New  York  and  other 
states,  where  several  important  witnesses 
have  Remained  since  the  original  investi¬ 
gation.  .\t  one  time  ten  Daily  News 
reporters  have  been  on  the  story,  Mr. 
Payne  stated. 

The  result  was  the  investigation,  which 
started  this  week,  with  results  backing 
up  the  charges  made  by  the  Daily  News. 
It  was  forecast  in  the  following  letter 
from  the  Governor  to  Mr.  Payne  a  few 
days  ago: 

“.After  very  careful  consideration  of 
all  the  facts  set  forth  in  relation  to  the 
Ward  case,  and  after  consultation  with 
my  attorney.s,  I  have  come  to  the  ebn- 
clusion  that  I  should  refer  the  whole 
matter  in  all  its  asp^-cts  to  the  Attorney 
Cieneral.  I  have  carefully  advised  him  of 
the  importance  of  a  diligent  study  into 
it,  to  the  end  that  confidence  in  our 
judicial  system  may  never  be  shaken  even 
in  the  slightest  degree,  and  1  am  await¬ 
ing  his  repf)rt  in  the  matter.” 


CASTORIA  TO  THOMPSON-KOCH 


John  G.  Ham  Declines  to  Go  West 
and  Retires 

The  advertising  account  of  Castoria, 
recently  acquired  by  tlie  Sterling  Prod¬ 
ucts  Company,  will  hereafter  be  placed 
through  the  Thompson- Koch  Company, 
Cincinnati,  which  handles  the  advertising 
of  Cascarets.  Bayer’s  .Aspirin  and  other 
.Sterling  iKitent  medicines. 

Kdward  Terhune,  head  of  the  adver¬ 
tising,  checking  and  bookkeeping  depart¬ 
ment  of  the  old  Castoria  organization  in 
New  York,  has  joined  the  Thompson- 
Koch  staff  in  Cincinnati.  John  G.  Ham, 
who  placed  Castoria  advertising  for  over 
forty  years,  declined  appointment  as  a 
siKice  buyer  with  Thompson-Koch,  pre¬ 
ferring  to  remain  in  New  York.  His 
connection  with  Castoria,  however,  is  dis¬ 
continued. 


Population  67,000  Trading  Center  for  150,000 
Brockton,  Massachusetts.  The  Great  Shoe  City,^  Brockton  shoes 
18,000,000  people.  Paper  established  1880. 

^3r0cktoti  ^atlg  ^nterprm 


Printing  22,000  Daily 

Plat  Commareial  Rates 
6)4  ets.  par  Lina  91  cts.  par  Inch 

Aftamoon  Paper,  Sails  for  2  cants 
Aaoragas  nearly  2  pages  of  want 
adrertisemeats 


CANADIAN  PRESS  GETS 
BROADER  CHARTER 


New  Dominion  Act  Eliminates  “Lim¬ 
ited” — Leased  Wire  With  French 
Language  Service  Proves 
a  Success 

The  annual  meeting  of  the  Canadian 
Press,  formerly  Canadian  Press,  Ltd., 
will  be  held  in  Toronto  May  1.  It  will 
be  preceded  by  the  usual  meeting  of  the 
board  of  directors  .April  30.  The  con¬ 
stitution  and  by-laws  must  be  revised  in 
conformity  with  the  charter  amendment 
just  received  from  the  Dominion  Parlia¬ 
ment. 

The  change  in  name  was  effected  by 
Bill  No.  53,  just  passed  at  Ottawa. 

When  the  daily  newspapers  of  Canada 
sought  incorporation  in  1910  for  a  co¬ 
operative  newsgathering  organization  on 
the  lines  of  the  -Associated  Press,  the 
best  they  could  do  was  to  obtain  a  char¬ 
ter  under  the  terms  of  the  Canadian 
Companies  Act  of  that  time.  This  pro- 
vidcfl  that  the  authorized  capital  should 
consist  of  100  shares  of  $100  each,  one 
share  to  be  held  by  each  newspaiK-r.  Use 
of  the  word  “Limited”  was  made  obliga¬ 
tory. 

In  the  past  few  years  the  number  of 
members  has  reached  the  hundred  mark, 
making  some  enlargement  of  charter 
powers  necessary.  It  was  decided  to  take 
;ul  vantage  of  the  1917  amendment  to  the 
Dominion  Companies  .Act,  providing  for 
the  incorporation,  without  share  capital, 
of  companies  not  carrying  on  business 
for  the  purpose  of  gain  and  making  pos¬ 
sible  the  elimination  of  the  word  “Lim¬ 
ited,”  regarded  as  objectionable.  pri¬ 
vate  bill  was  drafted  and  passed  without 
question. 

The  leased  wire  carrying  a  French  lan¬ 
guage  service,  recently  placed  in  opera¬ 
tion  between  Montreal,  Three  Rivers  and 
Quebec,  and  which  is  the  first  French 
leased  wire  on  the  continent,  is  a  suc¬ 
cess,  according  to  J.  F.  R.  Livesay.  gen¬ 
eral  manager  of  the  Canadian  Press.  The 


papers  served  are  Le  Devoir,  La  Presse 
and  La  Patrie,  in  Montreal;  Le  Nouvel- 
liste.  Three  Rivers,  and  Le  Soleil,  Que¬ 
bec. 

Translating  is  done  in  the  Montreal 
Bureau  of  the  Canadian  Press.  To  ac¬ 
commodate  the  Quebec  Telegraph,  for¬ 
merly  served  by  the  English  leased  wire, 
a  special  arrangement  was  made  whereby 
it  now  secures  its  own  direct  servici 


VANCOUVER  TO  ENTERTAIN 


Canadian  Daily  Aasociation  Meeting  to 
Be  Held  June  14-15 

It  was  definitely  decided  at  a  meeting 
of  the  executives  of  the  Canadian  Daily 
Newspaper  Association,  held  April  2,  to 
accept  the  invitation  of  the  Vancouver 
publishers  and  hold  this  year’s  annual 
meeting  in  the  British  Columbia  city. 
The  dates  selected  are  June  14  and  15. 

Eastern  members  will  go  to  the  coast 
over  the  Canadian  National  Railway, 
with  stops  at  Winnipeg,  Edmonton.  Jas¬ 
per  Park  and  Prince  Rupert.  The  re¬ 
turn  journey  will  be  made  by  the  Cana¬ 
dian  Pacific  Railway,  with  stops  at  1.,'ike 
Ix)uise,  Banff  and  Calgary. 


Still  Discussing  King-Crane  Report 

Dr.  William  T.  Ellis,  now  on  a  visit 
to  the  Near  East,  in  a  recent  letter  to 
Editor  &  Prni.isHF.R  states  that  the  King- 
Crane  Report  to  the  Peace  Conference, 
published  December  2,  1922,  is  discusse(l 
everywhere  in  Turkey  and  Syria,  not 
onlv  among  .Americans  there,  but  among 
natives  of  .Asia  Minor  and  of  European 
nations  stationed  in  the  territories  cov¬ 
ered  by  the  report. 

To  Honor  “Doc  ”  Cohen 

“Doc”  Esdailc  Philip  Cohen,  born  in 
Philadeli>hia.  is  going  to  be  the  honor 
guest  of  the  newspaper  men  of  old  Park 
Row  at  a  midnight  dinner  at  Delmonico’s, 
Saturday,  April  14,  on  the  occasion  of  his 
seventieth  birthday.  “Baron”  G.  Selmer 
Fougner  is  in  charge.  The  stated  price  is 
$7.5') 


1923  is  on  its  way  UP 


The  i-OS  .\ngeles  ex- 

AMINER  gained  more 
.  advertising  in  February, 
1923,  over  February,  1922,  than 
any  paper  in  the  world,  e.xcept 
the  Detroit  Times  (evening). 


F.xaminer  gain,  413,480  lines, 
or  more  than  237,400  lines  bet¬ 
ter  than  the  ne.xt  Los  Angeles 
morning  and  Sunday  paper. 


.\  HINT  FOR  .ALL-YEAR 
BUSINESS — There  is  no 
dull  summer  in  I.os  .Angeles. 
Winter  bank  clearings  last 
year,  $1,264,649,126;  sum¬ 
mer  bank  clearings,  $1,269,- 
899, (Xj3. 
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INDUSTRIAL 

SUPREMACY 


New  England’s  industrial  su¬ 
premacy  is  shown  by  late  census 
figures.  The  increase  in  value  of 
products  of  the  country  as  a 
whole  is  158  per  cent  over  1914, 
while  New  England’s  increase 
was  145  per  cent  o\  er  1914,  a  very 
creditable  showins:. 


The  value  of  New  England’s 
products  as  compared  with  those 
of  the  United  States — 


United  States  $62,588,905,000 
New  England  7,188,636,000 


This  is  11.5  per  cent  of  the 
total,  for  the  United  States. 


The  in\ested  capital  shows  a 
gain  of  nearly  100  per  cent  and 
reaches  a  total  of — 


$5,781,679,000 


This  territory  demands  an 
enormous  \  olume  of  merchandise 
for  the  consumer.  It  is  mostly 
city  trade  and  you  can  sell  them 
through  the  daily  New  England 
newspapers  listed  herewith. 


SUCCEED  WITH  THESE  NEWSPAPERS 
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may  be  and  columns  are  provided  also  of  two  months’  expense.  At  the  end  of  This  method  is  adopted  each  month  verified  by  the  fact  that  at  the  end  of 


for  these  results. 


the  third  month,  the  current  month’s  and  the  total  costs  at  the  end  of  any  our  fiscal  year  the  figures,  as  shown  by 


After  the  second  month  figures  are  totals  are  added  to  the  red  ink  figures  month  are  easily  obtained  without  the  our  cost  book,  vary  only  in  the  slightest 


entered  on  the  editorial  sheet,  small  red  directly  above  which  gives  totals  for  slightest  delay 


ink  figures  are  placed  which  is  the  total  three  months. 


The  accuracy  of  our  cost  figures  is  ment. 


degree  from  that  of  our  financial  state- 


PRESS  AGENT  FOR  SCHOOLS 

No  Personal  or  Political  Advertising, 
Says  Milwaukee  Board 

A  publicity  department  will  be  estab¬ 
lished  in  the  Milwaukee  schools  to  sup¬ 
ply  information  to  newspapers  and  the 
public.  The  School  Hoard  has  author¬ 
ized  a  paid  press  agent.  A  report  on 
this  matter  concludes  with : 

“We  shall  try  to  create  an  intelligent, 
forward-looking  public  sentiment  regard¬ 
ing  education,  no  personal  or  political 
advertising,  but  a  sincere,  definitely 
planned,  consistently  sustained  effort  to 
keep  the  public  enlightened  upon  the 
aims,  methods  and  cost  of  the  school 
program.  We  shall  try  to  engender 
confidence  in  the  system  on  the  part  of 
the  public  and  to  stimulate  constructive 


public  thinking  on  the  relation  of  the 
system  to  our  great  ideals.’’ 

Big,  Free  Parties  in  Pendleton 

The  Pendleton  (Ore.)  Commercial  As¬ 
sociation,  working  in  co-operation  with 
the  merchants,  is  giving  a  series  of  “open 
houses.”  The  stares  arc  open  from  7.30 
to  9  on  the  nights  of  these  functions, 
with  special  features  in  the  windows. 
There  is  good  music.  Merchandise  to  the 
value  of  $5,000  is  given  away  to  the 
visitors.  A  free  dance  also  is  given. 
.■Xnd.  incidentally,  the  newspapers  carry 
full-page  ads  announcing  the  event. 

Brooklyn  Eagle’s  Alaskan  Tour 

In  resjwnse  to  an  invitation  from  the 
Secretary  of  the  Interior  and  the  Gover¬ 
nor  of  .\laska,  the  Brooklyn  Daily  Eagle 


is  organizing  an  ,\laskan  tour  for  this  Park  and  inaugurate  tourist  travel  over 
summer.  The  chief  purposes  of  the  trip  the  new  .\laskan  Railroad  from  Seward 
are  to  dedicate  Mt.  McKinley  National  to  Fairbanks. 


Snapshot  Stories 

are  first  showing — by  the  best  names — and  have  a 
real  plot  complete  daily  in  1200  words.  Ralph  D. 
Paine,  Harold  Howland,  and  Walter  Taylor  Field 
contribute  this  week. 

Wire  for  Samples,  Rates  and  Territory 

D.  P.  Syndicate 

Doubleday  Page  &  Co.  Garden  City,  N.  Y. 


This  Scott  Double  Octuple  Mezzanine  Type 
“Multi-Unit”  Newspaper  Press 

composed  of  8  I’nderfcd  Units  and  4  “Heavy  Duty”  Folders  End 
Folder  Style  with  4  Drives  prints  any  number  of  pages  from  4 
to  64  delivering  the  product  either  inset,  collected,  and  in  as 
many  sections  as  you  desire. 

PUBIJSHERS  VISITING  NEW  YORK 

during  the  meeting  of  the  .Associated  Press  and  .American  News- 
irapcr  Publishers’  .Association  who  are  interested  in  new  machin¬ 
ery  w'ill  have  an  opportunity  of  seeing  our  machines  in  operation 
any  time  that  sdits  their  convenience. 

OI  R  NEW  YORK  OFFICE 

is  at  1457  Broadway,  at  42d  Street,  and  Publishers  are  welcome 
there  at  all  times. 

WALTER  SCOTT  &  CO. 

PLAINFIELD,  NEW  JERSEY,  U.  S.  A. 
CHICAGO  NEW  YORK 

Monadnock  Block  1457  Broadway,  at  42d  Street 
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WESTON  STARTS  OWN  BUSINESS 


Will  Serve  Newspaper  Publishers  in  All 
Operating  Problems 

Announcement  of  the  establishment  of 
a  service  for  publishers  on  problems  of 
newspaper  buildings,  mechanical  layouts. 

production  and 
operation  is  made 
by  Samuel  P. 
Weston,  for  many 
years  widely 
known  as  a  news- 
pajK-r  executive, 
with  headquar¬ 
ters  at  120  West 
42d  street.  New 
York  City. 
Though  not  an 
engineer  himself, 
Mr.  Weston  has 
under  retainer 
technical  engin¬ 
eers,  working  un¬ 
der  his  direction, 
equipped  to  supply  newspaper  publishers’ 
requirements  of  all  kinds  with  co-ordi¬ 
nated  service  of  the  highest  type. 

During  the  past  year  Mr.  Weston  has 
supplied  such  service  to  several  publish¬ 
ers  and  prepared  plans  for  new  buildings, 
notably  the  home  of  the  New  York  Tri¬ 
bune,  the  first  newspaper  plant  to  em¬ 
body  the  straight  line  gravity  drop  pro¬ 
duction  idea.  This  system  was  worked 
out  for  the  Tribune  by  Mr.  Weston  in 


S.  P.  Weston 


co-operation  with  the  executives  of  that 
newspaper.  The  detailed  plans  and  en¬ 
gineering  were  based  on  the  layout  sup¬ 
plied  by  Mr.  Weston  and  provided  by  en¬ 
gineers  retaiiKxl  by  the  Tribune. 

Mr.  Weston  started  in  the  newspaper 
business  as  a  boy,  learned  the  printing 
trade  and  obtained  a  working  knowledge 
of  all  mechanical  departments,  as  well  as 
all  around  experience  in  news  and  edi¬ 
torial  work.  He  became  a  figure  of  na¬ 
tional  prominence  in  the  newspaper  field 
as  the  result  of  a  long  executive  connec¬ 
tion  with  the  Seattle  Post-Intelligencer, 
which  began  as  advertising  manager  in 
1895  and  resulted  in  Mr.  Weston’s  carry¬ 
ing  on  the  business  and  financial  manage¬ 
ment  of  the  “P.-I.”  for  a  period  of  four¬ 
teen  years.  He  was  among  the  first  news¬ 
paper  publishers  to  conduct  their  mechan¬ 
ical  departments  on  the  basis  of  a  manu¬ 
facturing  operation. 

While  not  directly  connected  with  any 
new.spaper  for  the  past  ten  years.  Mr. 
W'eston  has  lx;cn  making  an  intimate 
study  of  the  economic  and  efficiency  pos¬ 
sibilities  of  newspaper  plants,  .\bout 
three  years  ago  he  started  to  develop  the 
service  which  he  now  has  established  as 
a  business. 

Joint  Allied  Newspapers 

John  D.  Lane,  formerly  with  Verree 
&  Conklin  and  previously  with  the  Wall 
Street  Journal,  has  joined  the  advertising 
staff  of  .'Mlied  Newspapers,  Inc.,  New 
York. 


IVEVV'  Yf)RK  newspaper  circulations 
show  a  general  increase,  .^pril  1, 
1923,  over  Octolwr  1,  1922,  according  to 
the  semi-annual  statements  published  by 
the  newspapers  this  week  and  charted  in 
the  above  graph,  which  covers  a  period 
of  four  years.  Few  of  the  papers  have 


lost  circulation  and  those  which  have  arc 
likely  to  more  than  overcome  their  win¬ 
ter  losses  with  the  opening  of  the  .sports 
.season  this  month.  The  trend,  according 
to  the  chart,  seems  to  be  again  upward, 
with  the  prospect  of  greater  gains  for 
the  coming  six-month  period. 


DUPLICATION 

“//oir  much  duplication  is  there  hetiveen 
the  circulation  of  The  Providence 
Journal  and  The  Evening  Bulletin?” 

This  is  a  question  often  asked  by  advertisers 
and  advertising  agents.  In  order  to  answer  the 
question  in  an  intelligent  and  conclusive  manner 
a  thorough  canvass  of  approximately  i;o%  of  the 
Evening  Bulletin  circulation  was  made. 

Capable  carriers,  agents,  newsdealers  and  street 
salesmen  co-operated  fully  in  getting  an  accurate 
and  comprehensive  report  from  their  customers'. 
The  facts  and  figures  procured  are  shown  in  our 
booklet  “Duplication.” 

Improvidence  Journal 

(Morning  and  Sunday) 

AND 

The  Eveniog  Bulletin 

Rhode  Island's  Great  and  Influential  Newspapers 

cover  this  prosperous  industrial  State  thoroughly, 
and  there  are  few  worth-while  homes  within  its 
borders  in  which  one  or  the  other  of  these  papers 
is  not  read. 

.  National  advertisers  may  now  buy  space  in  the 
weekday  issues  of  these  papers  at  a  special  com¬ 
bination  rate,  enabling  them  to  cover  the  State 
thoroughly  with  the  least  possible  cost. 


Our  booklet  ^^Duplication,”  rates,  and 
information  regarding  this  prosperous  mar¬ 
ket  will  be  mailed  upon  request. 


Providence  Journal  Co. 

Providence,  R.  I. 


Representatives 

CHAS.  H.  EDDY  CO. 

Boston  NEW  YORK  Chicago 

R.  J.  BIDWELL  CO. 

San  Francisco  Los  Angeles 
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MANY  CLOTHING  FIRMS  QUIT  MAGAZINES 
AFTER  SHORT  “NATIONAL”  CAMPAIGNS 

Survey  of  Copy  in  Leading  Weekly  Shows  Only  Eight  Manu> 
facturers  Still  Advertising  of  Thirty  Who  Tried  It 
During  Ten  Years 


CLOTHING  manufacturers,  consid-  who  had  discontinued  their  advertising  in  ezine’s  dust.  Now 
ered  as  an  advertising  group,  have  tlie  magazine,  and  those  who  were  still  as  follows ; 

not  found  magazine  advertising  in  a  using  it  in  1922,  we  lind  that  of  the  eight 

leading  national  weekly  medium  the  force  continuing  advertisers  only  two  used  a  jio„thly  average 

in  selling  their  product  that  they  ex-  smaller  lineage  than  in  the  beginning,  1920  Monthly  average 


azine  average  for  1920  was  188 ;  the 
newspaper  average  for  1921  was  103, 
and  the  magazines  cantered  ahead  with 


on  the  newspaper  indices,  the  media  are 
placed  on  a  fair  comparative  footing  and 
the  newspapers  cease  to  take  the  mag¬ 
azine’s  dust.  Now  the  yearly  averages 


News- 

Maga- 

News- 

Maga- 

papers 

zincs 

papers 

zines 

-May  . 

...  115 

91 

116 

94 

June  . 

...  104 

82 

108 

84 

July . 

87 

64 

93 

69 

August  . 

85 

58 

92 

64 

September  . . 

. . .  100 

68 

105 

76 

October  . . . . 

...  117 

76 

126 

98 

November  . . 

...  112 

79 

120 

96 

December  . . . 

...  113 

73 

120 

93 

Newspaper  Magazine 


1919 

Monthly 

average . . . « 

,.  100 

100 

1920 

Monthly 

average . . , , 

114 

123 

1921 

Monthly 

average. . . . 

.  103 

77 

1922 

Monthly 

average . . . . 

..  108 

83 

Ask  Byrne’*  Parole 

Friends  of  Elmer  P.  Byrne,  former 
New  York  advertising  man  now  serving 
an  intermediate  term  of  2}4  to  4  years 
in  Sing  Sing  prison  for  forgery,  are  en¬ 
deavoring  to  obtain  a  parole  for  him. 
His  case  is  existed  to  go  before  Gov¬ 
ernor  Smith  within  the  next  few  days. 


of  New  York  by  Ralph  Borsodi  and  would  indicate  that  as  time  goes  on  Likewise,  the  indices  for  each  month  is  existed  to  go  before  ^v- 

published  March  39.  His  "survey  cov-  larger  and  larger  lineage  must  be  used,  jn  1921,  1922  and  1^3,  in  all  but  one  within  the  next  few  days, 

ers  the  advertising  in  this  magazine  of  “In  the  second  group,  the  22  manufac-  of  which  the  published  table  gives  the  ,  j  ®  advertising  ass^iato, 

30  manufacturcTS  from  1912  to  1922,  and  turers  who  discontinued  advertising,  three  magazines  a  sizeable  advantage,  show  in  Hugh  Burke  of  the  Philadelphia 

shows  that  of  the  thirty  who  have  used  must  be  disregarded,  as  their  campaigns  a  far  different  light  when  corrected,  l^gcr,  have  asked  the  governor  for 

the  publication  in  that  period,  only  eight  covered  a  period  of  less  than  one  year.  They  show  that  not  once  in  1921  or  1922  clem^cy.  Byrne  was_ convicted  about  six 

were  still  advertising  last  year.  While  11  of  them  were  using  a  smaller  did  the  magazines  reach  the  par  they  Ejonths  ago  for  forging  a  check  on  the 

“One  of  the  most  striking  facts  re-  lineage  at  the  time  they  stopped  adver-  set  in  1919,  although  the  published  table  Lowan  Advertising  Agency,  of  which  he 

vealed  by  the  table  is  the  decrease  in  tising  than  when  they  started,  8  of  them  with  its  false  basis  puts  them  below  100  space  buyer, 

the  number  of  clothing  manufacturers  were  using  a  larger  lineage.  Evidently  only  twice.  The  newspaper  figures  which  - 


advertising  nationally  in  the  decade  cov-  neither  the  reduction  nor  increase  in  follow  are  those  given  in  the  survey  and 
ered  by  the  investigation,”  Mr.  Bors<xli  space  used  by  the  advertiser  was  a  con-  are  based  on  22  cities,  the  compilation 
stated.  “This  decrease  is  more  graphic-  elusive  factor  in  their  discontinuing  na-  being  that  of  the  New  York  Evening 


stated.  “This  decrease  is  more  graphic¬ 
ally  shown  in  numbers : 

In  1912 . 16  advertisers 

In  1913 . 12  advertisers 

In  1914 . 14  advertisers 

In  1915 . 13  advertisers 

In  1916 . 13  advertisers 

In  1917 . 14  advertisers 

In  1918 . 13  advertisers 

In  1919 . 13  advertisers 

In  1929 . l.I  advertisers 

In  1921 .  9  advertisers 

In  1922  .  8  advertisers 

“But  for  the  many  new  national  ad- 


being  that  of  the  New  York  Evening 
tional  advertising,  as  almost  as  many  in-  Post.  The  magazine  figures  are  cor-  "i  the  National  Publishers  Association 

creased  the  space  they  used  as  decreased  rected  according .  to  the  monthly  totals  tournament  at  Briarcliff  Lodge,  Briar- 

it.  published  by  Printers’  Ink.  TTie  revised  Gjffe  Manor,  N.  \.,  April  28,  are  Lee 

“Based  upon  the  data  we  have  before  tabulation  follows:  Maxwell,  Lou  Wurzburg,  .Arthur  J. 


Publishers  to  Putt  April  18 

Among  the  publisher-golfers  entered 
in  the  National  Publishers  Association 


us  what  then  are  probable  explanations 
for  the  high  mortality  of  these  national 
advertising  campaigns? 

“First,  and  probably  foremost,  the  na¬ 
tional  advertising  did  not  pay — it  failed  February 
to  create  sufficient  consumer  demand,  .March 
consumer  acceptance,  or  consumer  inter-  -'pril  . . 
est  to  influence  the  retailer  in  buying  the 
manufacturer’s  line.  The  advertiser  had  P”"""” 
to  sell  his  line  to  the  retailer  in  spite  of  I 


News¬ 

Maga¬ 

News- 

Maga¬ 

papers 

zines 

p.spers 

zines 

101 

79 

102 

57 

89 

87 

90 

71 

109 

85 

111 

78 

107 

89 

116 

88 

Maxwell,  Lou  Wurzburg,  .Arthur  J. 
Baldwin,  .A.  C.  G.  Hammesfahr,  B.  .A. 
Mackinnon,  Graham  Pattersoil,  M.  C. 
Robbins,  David  Beecroft,  Eugene  Sly, 
H.  M.  Swetland,  P.  S.  Collins.  Henry 
\V.  Newhall,  James  H.  McGraw,  Sr., 
Frank  C.  Hoyt,  Ernest  F.  Eilert,  .A.  C. 
Pearson  and  Roger  W.  Allen. 


vertising  campaigns  launched  in  1919  and  national  advertising  on  the  basis  of 
1920— the  years  in  which  tlic  excess  4)rof-  ‘"e  quality  and  price  of  his  garments  in 
its  tax  law  tempted  manv  manufacturers  competition  with  the  merchandise  of 
to  try  out  national  advt’rtising— the  de-  other  manutacturers,  whether  advertised 
crease  would  have  been  much  more  strik-  to  the  consumer  or  not.  The  national  ad- 
ing.  In  these  two  years,  eight  manu-  vertising  was  therefore  an  unnecessary 
facturers  started  advertising  campaigns,  selling  expense. 

The  history,  however,  of  these  adver-  .  ^second,  the  advertising  in  the  na- 
tising  cami>aigns  is  similar  to  that  of  t'onal  magazines  did  not  pnxluce  the  ex- 
the  16  manufacturers  who  were  adver-  1'ec‘ed  results  and  the  manufacturer 
tising  in  1912  in  that  within  tour  years  shifted  his  appropriation  to  other  maga- 
their  numbers  were  reduced  to  only  two.  zmes,  or  the  advertising  in  national 

“Of  the  original  16  national  adver-  maagzmes  was  altogether  abandoned  in 
tisers  75  per  cent  had  discontinued  their  favor  of  advertising  in  newspapers  or 
campaigns  within  9  years.  other  advertising  mediums. 

“f)f  the  eight  national  advertisers  who 

started  in  1919  and  1920,  75  per  cent  dis-  ~ 

continued  their  campaigns  within  four  -INDEX”  NUMBERS  LIKE  THE 
years. 

“It  is  possible  to  arrive  at  the  prob-  PIONEER’S  RIFLE 

able  period  of  time  before  new  advertis¬ 
ers  will  decide  to  discontinue  advertising 

from  the  following  table :  '‘rilEY  used  to  say  that  figures 


“INDEX”  NUMBERS  LIKE  THE 
PIONEER’S  RIFLE 


from  the  following  table :  ^PHEY  used  to  say  that  figures 

2  advertisers  discontinued  after  1  vear  t  lie,  but  that  was  before 

7  advertisers  discontinued  after  2  years  f ’'”vbody  discovered  the  “index  num- 
4  advertisers  discontinued  after  3  vears  ''  '“i  ingenious  device  pre.scnt 


4  advertisers  discontinued  after  3  years  dh  that  ingenious  device  pre.scnt 

4  advertisers  discontinued  after  6  years  J”  t'tnceal  basic  ligures,  anything  can 

2  advertisers  discontinued  after  7  years  be  proved  even  that  magazine  adver- 

2  ailvertisers  discontinued  after  8  years  9smg  is  again  returning  to  favor  and 

1  adverti'cr  discontinui'd  after  9  vears  nevvspapers  arc  getting  ready  to  accept 


“This  table  indicates  that  the  prob- 


their  pre-war  dole  from  the  agencies. 
That's  not  true,  as  anybody  knows 


abilities  are  atH)Ut  three  to  f<iur  that  a  who  knows  anything,  but  it  has  been 
new  advertising  campaign  is  discontinue<l  “proved.”  Printers’  Ink  of  March  29 
within  two  years,  ami  about  four  to  three  published  a  table  on  “The  Distribution 
that  it  is  discontinued  within  three  years.  Movement,  as  Indicated  by  Index  Num- 
“In  connection  with  the  mortality  bers — from  Government  and  non-Gov- 
among  the  exceptionally  large  number  eriiment  Sources.”  Credit  was  given  to 
w'ho  started  advertising  in  the  national  the  Department  of  Commerce  Survey 
magazines  in  the  year  1919,  it  should  of  Current  Business.  It  included  indices 
not  be  forgotten  that  while  some  of  these  to  the  theater  business,  sales  of  candy 
manufacturers  may  have  tried  out  ad-  manufacturers,  postal  receipts,  magazine 
vertising  because  the  excess  profits  tax  advertising  and  newspaper  advertising, 
made  it  possible  to  do  so  at  little  real  Indices  for  the  theaters  and  the  candy 
cost  to  themselv«,  they  would  certainly  sales  were  based  on  1920  Internal  Reve- 
not  have  discontinued  it  had  the  adver-  nue  figures.  Postal  receipts  were  based 
tising  secured  tangible  results,  either  in  oti  1919.  Newspapers  also  took  off  re- 
the  form  of  more  accounts,  larger  sales  lative  to  1919.  That  was  fair  enough. 


per  account,  or  lietter  prices. 


Hut  the  joker  was  slipped  into  the  pack 


“Taking  in  all  the  national  advertisers,  when  magazine  advertising  was  based  on 
14  of  them  used  a  larger  amount  of  the  1913  average. 


space  per  year  at  the 'end  of  the  period 
studied  than  at  the  beginning;  13  of  them 


The  result  was  that  newspapers  were 
started  with  the  average  of  the  first 


used  smaller  space,  and  three  of  them  Ixtom  year  1919.  as  100,  while  magazines 
used  the  same  space.  These  figures  are  had  the  low  average  of  1913  as  100  and 
too  inconclusive  to  determine  whether  or  came  up  to  the  1919  mark  with  154 
not  the  tendency  of  these  national  ad-  against  the  flat  newspaper  figure. 


vertisers  is  to  increase  the  amount  of  the 
space  used  annually. 


And  the  casual  reader,  probably  as¬ 
suming  that  the  start  was  fair  and  equal. 


“If  instead  of  taking  them  as  a  whole,  found  that  the  newspaper  of  1920 
we  separate  them  into  two  groups — those  monthly  average  was  114,  while  the  mag- 


Scripps-Howard 

Prefer  Ludlow  for  Display 


The  Indiana  Times  of  Indianapolis 
was  the  last  paper  added  to  the 
Scripps-Howard  League  of  Newspapers. 
The  composing  room  had  been  operated 
under  the  single-type  method.  This 
places  all  Indianapolis  papers  on  the  all¬ 
slug  basis,  the  News  and  Star  having 
previously  been  Ludlow  equipped. 

Fourteenth  Installation 


The  new  owners  tele¬ 
phoned  Ludlow  Typograph 
Company  for  immediate 
shipment  of  one  Ludlow 
and  one  Elrorl  Caster.  They 
also  requested  tliat  our  rep¬ 
resentative  visit  Indianap¬ 
olis  the  following  day  to 
receive  specifications  for 
matrices  and  accessories  for 
their  Ludlow  equipment. 

The  following  day  this 
shipment  went  forward  by 
express  and  our  installation 
man  left  for  Indianapolis 
that  night. 

The  Scripps-Howard 
people  have  absolutely  no 
financial  interest  in  the  Lud¬ 
low  Company. 


They  have  equipped  their 
offices,  one  after  another, 
with  Ludlows  because  it 
pays,  their  experience  with 
them  dating  from  their  first 
installation  at  the  Cleve¬ 
land  Press  in  1914.  They 
have  tried  every  other 
method  for  getting  display 
composition  and  found  the 
Ludlow  method  the  best. 

The  long  experience,  the 
vast  opjiortunity  for  com¬ 
parison  and  the  successful 
business  record  of  this 
chain  of  newspapers  should 
weigh  heavily  in  the  scale 
with  those  publishers  who 
have  not  yet  been  able  to 
decide  for  or  against  the 
Ludlow. 


THE  LUDLOW 

Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago 

Eastern  Office:  World  Building,  New  York  City 

LUOLOW  QUALITY  SLUO  COMPOSITION  ABOVC  lO  PT. 
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NEWSPAPER 

“CAROLINA 


ADS  SELL 
ROYALS” 


Million  Cigarette*  a  Day  of  New  Brand 
Record  After  Month’*  Sale* 
Campaign  in  Ten  New 
York  Dailie* 


A  million  cigarettes  a  day  of  a  new 
brand  sold  through  newspaper  advertis¬ 
ing! 

That’s  the  record  of  the  ‘‘Carolina 
Royal”  manufacturers — Bailey  Bros., 
Inc., — who  less  than  a  month  ago  began 
using  space  in  New  York  City  papers. 

This  company,  located  at  W^inston- 
Salem,  N.  C.,  is  a  tirm  believer  in  news¬ 
paper  advertising,  which  it  has  been 
using  more  than  half  a  century  for  its 
plug  and  smoking  tobacco.  ‘‘Carolina 
Royal”  cigarettes  are  only  a  year  and  a 
half  old,  and  while  advertised  to  some 
extent  in  the  South,  the  present  campaign 
is  the  first  attempted  in  New  York.  The 
New  York  list  consists  of  the  American, 
Evening  Journal,  Tribune,  Herald. 
World,  Daily  News,  Sun,  Daily  Forward, 
Jewish  Journal  and  the  Day. 

‘‘We  have  been  gratified  beyond  our 
fondest  expectations  in  the  results,”  said 
M.  D.  Hailey,  Jr.,  vice-president  of  the 
company,  to  a  representative  of  Edi¬ 
tor  &  Publisher  at  the  Ritz-Carlton 
Thursday.  “We  cannot  get  the  cigarettes 
here  fast  enough  and  are  even  using  ex¬ 
press  shipments;  We  are  also  using  the 
Post  and  Times-Star  in  Cincinnati,  and 
ne.xt  week  will  break  into  Baltimore,  with 
the  Sun,  News  and  .American. 

“The  newspapers  have  cO-operated 
with  us  to  the  fullest  extent.  Due  to  the 
efforts  of  the  New  York  .American,  dis¬ 
tribution  was  secured  for  ‘Carolina 
Royals’  in  over  16,000  tobacco  outlets  in 
New  York  City  before  a  line  of  adver¬ 
tising  appeared  in  that  newspaper. 

“I  think  our  campaign  was  the  most 
tremendous  cigarette  advertising  success 
ever  launched  in  New  A’ork  City,  as  in 
one  week  we  sold  over  twenty  million. 
The  American  and  Evening  Journal  gave 
us  a  full  page  in  their  merchandising 
house  organs,  going  out  to,  the  trade. 
We  have  already  spent  approximately 
S.SO.OOO  and  we  ex'x'ct  to  spend  a  great 
deal  more,  gradually  extending  our  news¬ 
paper  list. 

"Newspapers  are  our  only  mediums, 
with  the  exception  of  a  few  outdoor 
signs.  We  think  newspapers  the  l)est 
merlium  for  many  reasons,  one  of  which 
is  the  fact  that  the  copy  can  be  changed 
from  day  to  day.  I  think  the  public  he- 


Rotary,  Kiwanis,  Knights  of  Columbus 
and  Woman’s  .Advertising  clubs  joined  in 
the  luncheon,  and  about  5X)  were  present. 

Eytinge  said  he  thought  the  jury  sys¬ 
tem  was  a  failure  in  the  trial  of  criminal 
cases.  He  thought  a  man  accused  of 
murder  should  be  tried  before  judges, 
three  judges  sitting  together  in  each  case; 
never  one,  lest  the  one  man  be  influenced 
by  his  own  physical  condition  during  the 
trial.  He  thought  that  criminals  should 
be  imprisoned  not  for  life  or  for  any  defi¬ 
nite  term,  but  until  they  showed  unmis¬ 
takable  evidence  of  a  change  of  heart. 
Then  they  should  be  released.  .A  child 
with  measles  was  sent  to  a  hospital  not 
for  a  number  of  weeks,  said  he,  but  until 
he  was  cured. 


TAYLOR  GOES  TO  COMMERCIAL 


Become*  It*  Bu*ine**  Manager  After  21 
Year*  on  New  York  World 

Millard  F.  Taylor  has  been  appointed 
hftsiness  manager  of  the  New  A’ork  Com¬ 
mercial,  effective 
.April  15.  Mr.  Tay¬ 
lor  started  his 
newspaper  career 
in  the  classified  ad¬ 
vertisement  depart¬ 
ment  of  the  New 
A'ork  World  in 
Octolicr,  1902.  He 
was  later  placed  in 
charge  of  the  tele¬ 
phone  advertising 
service  when  that 
was  installed. 
Later  he  went  to 
the  main  office  in 
charge  of  the  coun¬ 
ter  and  while  in 
that  position  mastered  the  mechanical 
features  of  newspaper  making. 

He  was  then  put  on  the  street,  where 
he  has  for  some  years  handled  important 
accounts  of  The  World. 

The  World  advertising  staff  will  tender 
him  a  farewell  dinner  at  the  .Automobile 
Club  of  .America  on  April  12.  “Jim" 
I'rancis  will  be  toastmaster. 
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.Mii.i.aku  K.  Taylor 


Bonner  Head*  Copy  De*k;  Darby  Of¬ 
fered  Toga  in  Ireland 


W'ithout  undergoing  any  shakeup,  the 
editorial  staff  of  the  New  York  .American 
has  seen  not  a  few  changes  lately,  due  to 
transfers  and  promotions. 

John  Darby,  who  was  head  of  the  late 
comes  tired  of”  reading  the  same  thing  trick  on  the  copy  desk,  sailed  for  Ireland 
over  and  over,  and  in  newspapers  we  can  March  29  on  a  leave  of  absmee  of  sev- 


keep  giving  the  people  a  new  message.” 

Bailey  Brothers,  Inc.',  are  independent 
manufacturers.  “Carolina  Royals”  re¬ 
tail  for  IS  cents  a  package  and  are  now 
on  sale  at  all  of  the  United  Cigar  Stores, 
all  Liggett  stores  and  at  .A.  Schulte’s 
stores.  They  sell  exclusively  through 
jobliers. 

The  H.  W.  Kastor  &  Sons  Company 
handles  the  advertising  account  in  New 
York.  In  the  South,  the  Massengale 
.\dvertising  -Agency,  .\tlanta.  places  the 
advertising. 

“JURY  SYSTEM  A  FAILURE” 


Now 


So  Say*  Eytinge,  Ex-Convict, 

$10,000  Copy  Writer 

I>ouis  Victor  Eytinge,  whose  sensation¬ 
al  leap  from  a  prison  in  Arizona,  where 
he  had  served  16  years  for  a  murder 
which  he  says  he  never  committed,  to  a 
$10,000  job  as  chief  copy  man  of  the 
Johns  .Advertising  Service  in  New  York, 
has  been  toM  by  the  SurHlay  supple¬ 
ments,  was  the  guest  of  the  Baltimore 
Advertising  Club  at  luncheon  .April  4.  He 
was  accompanii-d  by  his  wife  who,  be¬ 
fore  his  release  from  prison,  when  she 
was  Miss  P.  L.  Diver,  became  interested 
in  him  and  helped  him  gain  his  liberty. 

Although  Eytinge  surpriswl  Baltimore 
advertising  men  by  his  familiarity  with 
their  work,  he  talkerl  not  of  advertising, 
but  of  criminal  administration  and  the 
need  for  prison  reform.  Members  of  the 


eral  months.  He  has  been  offered  ai. 
appointment  as  a  Free  State  Senator,  but 
thinks  he  prefers  newspaper  work  in 
.America.  Lin  Bonner  is  now  head  of 
the  .American  copy  desk,  succeeding  Wil¬ 
liam  Carver,  who  takes  Howard  Morton’s 
place  as  makeup  editor.  Morton  is  now 
in  the  Sunday  room.  George  Proctor,  ot 
the  copy  desk,  also  has  been  transferred 
to  the  Sunday  room.  William  Chipman 
has  been  transferred  from  sports  to  the 
copy  desk.  Other  additions  to  the  copy 
desk  are  John  Powell,  of  Bridgeport,  and 
Charles  Manson,  of  Boston.  Leslie  Rice, 
formerly  of  the  Brooklyn  Eagle,  has 
joined  the  sports  department. 

Roy  Daniel,  night  city  editor,  is  back 
on  the  job  after  a  serious  illness,  but 
Frank  Alanning,  of  the  copy  desk,  is  still 
incapacitated,  as  well  as  .Arthur  Dunn, 
assistant  city  editor.  The  funeral  of  Rut¬ 
ledge  Gardner,  copy  reader,  who  died  of 
pneumonia  March  18.  was  held  at  Street, 
Maryland,  March  22,  Lin  Bonner  repre¬ 
senting  the  .American.  “Pete”  Campbell, 
obit  editor,  is  ill. 

A  new  addition  to  the  rewrite  staff  is 
H.  V.  Wilkins,  formerly  special  assign¬ 
ment  man  on  the  San  Francisco  Chronicle 
arkl  I>os  .Angeles  Times. 


Seventy-five  Year*  for  C.  H.  Clark 

Charles  Hopkins  Gark,  who  joined 
the  Hartford  (Conn.)  Courant  in  1871 
and  has  Irecn  the  editor  of  that  news¬ 
paper  since  1890,  celebrated  his  seventy- 
fifth  birthday  last  Sunday. 


Th«  HochTs  MAfnifiocot  N«w  Bvdldinx  Just  Crmnilatwrf  In  tb«  H«nrt  oi  Tokyn 

THE 

HOCll  SHIMBUN 

Japan's  Oldeit'  Evening  Newspaper 
With  Large  Morning  Edition 

TOTAL  PAID  CIRCULATION  LARGEST  IN  TOKYO 

'The  Hochi  Shimbun  was  established  in  1872  by  the  late 
Marquis  Okuma,  and  continuously  since  that  early  date 
has  lent  all  its  influence  to  the  support  of  its  great  founder’s 
lofty  ideals. 

In  the  foreign  news  field  the  Hochi  has  built  up  a  service 
which  is  unexcelled,  and 


which  has  earned  for  it 
many  readers  who  are  in¬ 
tensely  interested  in  per¬ 
sons  and  events  abroad. 
This  interest  has  been 
found  to  exert  consider¬ 
able  influence  on  their 
taste  in  the  purchase  of 
imported  commodities  and 
undoubtedly  has  increased 
their  consumption  of  prod¬ 
ucts  from  abroad. 


Advertising  Kates 

Per  line . Y  1.25 

Per  Column.  .Y  170.00 
Per  inch....Y  12.50 
Per  page. . . .  Y2,000.00 
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Editor  &  Publisher  for  April  7,  1923 


Three  Years  of  Gain 


OREGON  PUBLISHERS  DEMAND  INQUIRY 
INTO  PRINT  PAPER  PRICES 


Fifth  Annual  Conference  Calls  on  Federal  Trade  Commission 


10,788 

PROVIDENCE 

NEWS 

Beats  All  Rhode  Island  Records 
for  Circulations  Growth 


Post  Office  Statements  Six  Months  Ended  : 


March  31,  1920  .  .  . 
March  31,  1921  .  . 
March  31,  1922 


March  31,  1923 


Daily  Average 
Net  Paid 

Circulation  GAIN 

17,910  . 

18,909  999 

22,484  3,575 

28,698  6,214 


Total  Gain  Three  Years  10,788 


Percentage  of  Gain  SO, 23 


Watch  the  Circulation  Statements  of 
the  Other  Providence  -Newspapers 
and  Make  Your  Own  Comparisons 
With  This  Record  of  Steady  and 
Solid  Growth  by  the  Five-Year-Old 
Wonder  of  The  Rich  New  England 
Field. 

IKIWHIfWS 

MEMBER  A.  B.  C. 

John  A.  Hennessy,  President 
James  C.  Garrison,  Vice-President 
Henry  D.  Hamilton,  Secretary  and  Treasurer 

PUBLISHERS’  REPRESENTATJVES 
Chicago,  St.  Louie  and  Detroit:  The  G.  Logan  Payne  Co. 

New  York  and  Boston:  Payne,  Burnt  &  Smith,  Inc. 

Special  Representative  for  Financii^  Advertising: 

Joseph  A.  Klein,  42  Broadway. 


to  Investigate  Alleged  Exorbitant  Charges — 
Journalism  Building  Dedicated 


^\KEGO\’  newspaper  publishers 
present  at  the  fifth  annual  Oregon 
Xewsp:ti)er  Conference,  held  at  the  Uni¬ 
versity  of  Oregon  March  2S-24,  called 
upon  the  Federal  Trade  Commission  ti) 
investigate  the  price  of  print  japer.  .\ 
resolution  was  adojrted  condemning  paper 
manufacturers  for  what  were  termexl  ex¬ 
orbitant  chargt-s. 

The  resolution  was  adopted  at  the 
March  2.^  session.  On  the  preceding  day 
the  ( Iregon  Publishers’  Syndicate,  which 
had  a  session  in  connection  with  the  con¬ 
ference,  had  discussed  paper  prices. 

Arthur  M.  (ieary,  attorney  for  the 
syndicate,  declared  pajK-r  prices  were 
dei>endent  upon  rates  fixed  by  European 
Iiapermakers  as  well  as  upon  the  -Ameri¬ 
can  market.  A  control  by  .Americans  of 
certain  European  output  affected  the 
prices  charged  in  this  country,  he  con¬ 
tended. 

The  Newspaper  Conference  was  held 
under  the  auspices  of  the  Schoid  of  Jour¬ 
nalism  in  the  new  journalism  building. 
The  new  building  was  dedicated  by  El¬ 
bert  Hede,  president  of  the  Oregon  State 
I-Mitorial  -Association.  The  school  was 
presented  with  a  new  copy  desk  by  the 
Oregn  association. 

(leorge  P.  Cheney,  editor  of  the  Rec¬ 
ord  chieftain,  was  elected  president  of 
next  year’s  conference;  George  Turnbull, 
professor  of  journalism,  secretary,  and 
Dean  Eric  VV’,  .Allen  of  the  school,  chair¬ 
man  of  the  program  committe.  Mr, 
Cheney  is  a  former  member  of  the  Chi¬ 
cago  Tribune  staff,  and  served  in  the 
Chicago  and  Kansas  City  offices  of  the 
.Associated  Press. 

Paul  Cowles,  Western  superintendent 
of  the  .AssiKiated  Press;  Frank  .A.  Clar- 
voe,  in  charge  of  Northwest  headquar¬ 
ters  of  the  United  Press,  Portland,  and 
E,  F.  Nelson,  Portland  correspondent  of 
the  .AssiKiated  Press,  were  news  associa¬ 
tion  men  present.  Edgar  B.  Pijier,  editor 
of  the  Portland  Oregonian ;  I>onald  Ster¬ 
ling.  managing  editor  of  the  Oregon 
Journal,  Portland,  and  N.  J.  Levinson, 
editorial  writer  on  the  Portland  Tele¬ 
gram,  were  among  the  present.  Karl 
.A.  Bickel,  president  of  the  United  Press 
.Association,  telegraphed  greetings. 

The  sessions  of  the  conference  were 
de voter!  to  business  and  editorial  prob¬ 
lems.  “NewsiMper  Responsibility,”  read 
by  Rol)ert  \V.  Rul)l.  editor  of  the  Med¬ 
ford  Mail  Tribune,  createrl  much  interest. 
Mr.  Ruhl  declared  that  the  majority  of 
Oregon  editors  failed  to  adopt  a  vigorous 
and  clear-cut  editorial  policy  in  the  re¬ 
cent'  political  campaign. 

“The  most  significant  and  sensational 
feature  of  that  election  was  the  Ku  Klux 
Klan,”  he  declared. 

“In  my  judgment  the  introduction  of 
the  Ku  Klux  Klan  in  Oregon  has  been 
the  most  sensational,  the  most  dramatic, 
the  most  picturesque  development  in  Ore¬ 
gon  |K)litics.  It  has  been  nothing  short 
of  a  political  revolution.  Yet  with  these 
extraordinary  events  transpiring  before 
our  eyes,  the  number  of  newspapers  in 
Oregon  that  tried  in  any  way  to  inter¬ 
pret  these  events,  to  bring  their  true 
significance  before  the  people,  to  either 
moUl  or  influence  public  opinion  concern¬ 
ing  them,  can  lie  counted  on  the  fingers 
of  one  hand." 

The  s)ieaker  declared  that  newspapers, 
in  abandoning  the  militant  ixlitorial  atti¬ 
tude  of  the  old  days  when  “a  six-shfMiter 
and  a  vial  of  vitriol  were  as  necessary 
in  the  editorial  sanctum  as  a  pair  of 
scissors  and  a  jwste  p<)t.’’  had  swung  over 
t<H>  far.  He  did  not  argue  against  a 
sane  business-like  view  of  the  profession 
of  journalism  and  its  resiionsibilities,  hut 
he  deplored  an  attitude  that  was  too  self- 
satisfied  and  non-combative. 

George  N'.  .Angell,  editor  of  the  Ore¬ 
gon  Farmer,  who  spoke  on  “Weekly 
Papers  and  the  Farmer  Reader,’’  cited 
the  C'hehalis  (Wash.)  Bee  Nugget  as  a 


fine  example  of  a  paper  that  prints  lots 
of  worth-while  farm  news. 

Dr.  E.  V.  Stivers,  pastor  of  the  hirst 
Christian  Church  of  Eugene.  arouse<l 
cotisiderable  interest  with  his  iwper, 
“The  (Tiurch  ami  the  I’ress ;  Mutually 
Helpful."  He  declared  churches  ought 
to  advertise  in  the  newspapers,  and  that 
they  should  pay  for  their  advertisements 
the  same  as  any  other  space  buyer. 

Dr.  Matthew  Lyle  Spencer,  director 
of  the  University  of  Washington  School 
of  Journalism,  gave  some  dos  and  don’ts 
for  those  who  write  editorials  in  the 
weekly  newspapers:  1 — Have  an  e<li- 
torial  column;  2 — Make  the  edi¬ 
torial  column  flexible;  3 — Don't  use  the 
canned  wlitorial ;  4 — Names  are  as  valu¬ 
able  ill  editorial  as  in  news;  5 — .Analyze 
the  community  you  are  writing  for ;  6— 
Don't  lie  afraid  of  being  provincial,  dis¬ 
cuss  subjects  of  your  community’s  inter¬ 
est  ;  7 — The  ideal  editorial  page  has  an 
editorial  on  local,  on  State,  on  sec¬ 
tional,  and  on  national  topics,  and  one 
of  human  interest  nature;  X — Don’t 
iKiast  in  your  editorial  column  ;  9 — Keep 
out  of  local  politics,  be  independent ; 

10 —  Don’t  let  your  paiK'r  be  anything 
but  patriotic  to  your  country  ami  town ; 

11 —  Keej)  out  of  your  editorial  columns 
anything  that  creates  dissension  between 
the  country  and  the  city. 

Mr.  Piper,  of  the  Oregonian,  ex¬ 
pressed  the  belief  that  editorial  writing 
in  the  days  of  Greeley  and  his  contem¬ 
poraries  was  open  to  a  good  deal  of 
criticism.  Editorials  texlay  have  more 
to  commend  them  than  the  old,  he  de¬ 
clared. 

“The  editorial  expressions  of  such  men 
as  Greeley  were  violent,  vituperative, 
partisan,  and  in  a  large  sense  false,” 
he  asserted.  “The  public  did  not  expert 
the  newspaper  to  take  anything  but  a 
partisan  view.  There  ,is  now  a  different 
view.  If  the  newspaper  has  lost  the 
influence  of  Greeley’s  time  it  has  done 
much  since  to  soften  the  asperities  of 
those  times  and  is  doing  much  more 
now  to  enlighten  the  public." 

The  dedication  of  the  new  three-story 
Journalism  Building  at  the  University  of 
Oregon  was  a  special  feature  of  the 
conference. 

The  new  building,  50  x  80  feet,  which 
replaces  the  structure  destroyed  by  tire 
last  Summer,  cost  $4(),(KK). 

There  are  ten  offices  and  classrooms  on 
the  first  floor,  where  the  instructional 
.staff  has  offices.  .A  large  journalism 
library  occupies  the  southeast  corner  of 
the  first  floor.  The  copy  desk  room  is 
in  the  northwest  corner,  ami  the  tyjx'- 
writing  room  the  southwest  corner.  The 
offices  of  the  news  editor  of  the  Emerald, 
undergraduate  daily,  and  the  Emerakl 
newsnxim  also  are  on  this  floor. 

The  main  assembly  is  on  the  second 
flmir.  .Adjoining  is  the  advertising  room. 
.An  office  for  the  editor  of  the  (iregona, 
the  year  liook  of  the  .As.sociated  Stmlents. 
has  lieen  provided  here. 

The  advertising  lalxiratory  room  will 
ac<iuaint  the  students  visually  with  the 
latest  advertising  metho<ls.  .A  museum 
of  advertising  in  effect  is  provided. 
There  are  cabinets  and  other  exhibits 
containing  complete  advertising  cam¬ 
paigns,  posters,  examples  of  effective 
newspapir  and  magazine  advertisements, 
and  a  display  that  sliovvs  the  various  en¬ 
graving  processes. 

The  present  journalism  “shack"  where 
the  faculty  and  Emerald  staff  arc  now 
hou.swl  will  remain  in  use.  It  is  occupied 
by  the  editor-in-chief  and  Sunday  e<litor 
of  the  Emerald.  The  Emerald  adver¬ 
tisement  department,  the  newpaper  file 
riMim.  and  (xissibly  the  offices  of  Ix-mon 
Punch  and  Old  ()regon  may  occupy  the 
“shack"  before  the  end  of  the  year. 
There  is  a  rmim  for  women  in  the  school. 
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YEAR  AT  1  CENT  PLENTY 
FOR  SPRINGFIELD 


Both  Newspaper  Groups,  Returning  to 
2-Cent  Basis,  Advise  All  Publish¬ 
ers  Against  Imitating  Their 
Experiment 

SpriiiKlkld’s  ncwspaiKT  price  war, 
which  had  been  in  progress  a  year  almost 
to  a  day,  ended  Monday  morning  hy  com¬ 
mon  consent.  .\t  that  time  increases  to 
tw«»  cents  hy  the  Uepuhlican,  the  Daily 
News,  and  lK)lh  morning  and  evening 
etiitions  of  tile  Union,  became  effective. 

Circulation  gains  were  experienced  hy 
the  kepnhlican  and  hy  the  Union  as  a 
result  of  the  conffict,  hut  the  circula¬ 
tion  of  the  Daily  News,  which  had  been 
.selling  for  one  cent  for  many  years,  was 
little  affected.  The  .\udit  Mureau  of 
(.'irculations  statement  of  the  Daily  Re¬ 
publican  iK-fore  the  price  cut,  when  it 
sold  for  three  cents,  was  13.7()}<;  that 
of  the  Daily  News,  42,510,  making  a 
total  of  5()J78  fi>r  the  two  iiajiers,  wliich 
arc  under  identical  ownershiii  and  man¬ 
agement.  and  .s4.2t)S  for  both  morning 
and  evening  editions  of  the  Union.  The 
I’nion  was  on  a  two-cent  kisis,  except 
that  "the  evening  edition  sold  for  one 
cent  in  .some  parts  of  the  suburban  ter¬ 
ritory.  The  Daily  News  was  on  a  one- 
cent  basis. 

The  ligures  as  re|M)rted  in  Ayer’s 
Newspain  r  .\muial  for  192.?  are :  Repub¬ 
lican.  24.0<i8:  Daily  News  ( .\.  H.  C.). 
47.128;  combined  Republican  and  News. 
71.19():  Union  (combined  morning  and 
evening),  72.4.?2. 

A  slight  falling  off  in  street  .sales  was 
reiMirted  Monday,  the  lirst  day  the  pajK'rs 
were  on  a  two-cent  basis,  but  this  was 
attributed  in  jKirt  to  the  fact  that  many 
newslxiys  were  not  working  owing 
to  the  Jewish  holiday.  The  decrease 
amounteil  to  jK-rhaps  8  jkt  cent. 

Sherman  II.  Howies,  general  manager 
of  the  Republican  and  Daily  News,  when 
aske<l  his  opinion  of  the  one-ceiit  news¬ 
paper  business,  replied  that  it  was  all 
right  under  certain  conditions,  but  that 
he  would  not  advise  any  ftne  contem¬ 
plating  entering  it  one  way  or  the  other. 

The  attitude  of  the  Union  is  t  xjiressed 
by  the  following  announcement,  written 
by  Maurice  S.  Sherman,  the  islitor,  which 
was  i)rinted  in  a  two  column  l>ox  on 
the  lirst  page  Saturday  morning,  in  an- 
lUrttncing  the  imi)ending  price  increase. 

"Ker  Ihr  hoiictit  of  other  nc« siciiuT*  that  may 
have  been  interested  in  the  escnrsion  of  thi 
.'si>rinKfield  jiress  into  the  field  of  one  cent  jonr- 
nalisni  it  seems  iierniissittle  t*»  say  tliat  the 
veiitnr,*  offers  n«»  ;ittrartinns.  From  the  view- 
IKiint  of  the  newsiia'.ier  it  is  sTonniiically  wronKi 
from  the  vie«|ioint  of  the  re.ailer  it  Roes  atiainst 
his  sense  (d  the  fitness  of  thinifs.  lie  di>es  not 
want  to  orij’  more  for  anvthinit  th.in  it  is  worth, 
hut  he  does  not  want  to  iiay  less  than  ,a  fair 
price,  and  t-T»e  cent  is  not  a  fair  i>rice  for  .a 
newspaper  that  strives  to  ima't  the  needs  of  an 
intelligent  pnhlic. 

“Throuvhont  this  esiwrimi-nt  the  t'nion  has 
not,  however,  in  any  way  diminished  the  amount 
of  news  it  has  xiven  its  readers,  gather  has  it 
hro.adenis|  its  scope  and  fielil  of  service.  When 
it  rsslueeil  its  |>rice  it  promiseil  that  it  would 
eontinne  to  lie  ‘a  clean,  wholesome,  .satisfyint: 
newsi>a|>er.  iirintitiB  all  the  wcrth  while  news  ac¬ 
curately  and  fairly,  and  ever  standiiiK  ready  to 
reniler  public  service.'  The  reader  may  judt:c 
for  himself  whether  that  iiromise  has  been  lie|it. 

“lint  the  I'nion  is  frank  to  s.ay  th.at  it  is  not 
fin.aneially  inissihle  under  present  economic  con¬ 
ditions  to  sell  a  (food  newspajK-r  for  one  cent, 
anil  neither  the  t’nion  nor  its  readers  would  he 
satisfied  with  a  newsisaper  that  does  not  me.asure 
up  to  the  traditional  hiKh  standards  of  Spring 
field  journalism. 

“To  meet  the  constantly  increasing  costs  of 
new  spaper  pnhlishing,  to  maintain  m  t  only  a 
hiith  standard  hut  to  carry  it  still  higher,  a 
restor.ation  to  the  old  price  of  two  cents  is  an 
absolute  necessity.  .-Xnd  .at  two  cents,  or  three 
cents,  or  even  at  five  cents.  ,a  goml  newspajier  is 
the  greatest  value  for  the  money  th.at  is  offered 
the  .\meriean  public.” 

The  matter  of  price  bad  iK-en  a 
source  of  controversy  in  Springfield 
journalism  for  many  years.  The  Repult- 
lican  bad  sold  for  three  cents  since  the 
daily  etlition  was  startetl  in  18-14.  The 
Daily  News  had  sold  for  one  cent  for 
years,  excejtt  that  on  Thursdays  it  sold 
for  two  cents.  Both  morning  and  even¬ 
ing  editions  t>f  the  Union  sold  for  two 
cents. 

Proposals  to  put  all  papers  on  a  two- 


cent  basis  liad  been  made  by  the  Ihiion 
interests  at  various  times  after  the  mer¬ 
ger  of  the  Republican  and  the  Daily 
News  in  1916.  .\s  the  bulk  of  the  Union's 
circulation  was  morning,  while  the  bulk 
of  that  of  the  Republican-News  com¬ 
bination  was  evening,  it  was  felt  by  those 
in  charge  of  the  latter  two  pajiers  that 
such  a  change  would  lie  to  their  dis¬ 
advantage. 

.•\  year  ago  matters  came  to  a  head. 
The  Union  announced  that  effective  the 
lirst  Monday  in  .\pril,  its  evening  edi¬ 
tion  would  sell  for  one  cent.  The  Re- 
pulilican,  in  retaliation,  announced  a  drop 
from  three  cents  to  one.  and  the  Union 
was  forced  to  clrop  its  morning  price 
accordingly. 

<  )ne  of  the  Republican's  first  moves 
was  to  add  a  page  of  pictures  as  a  daily 
feature.  The  iTiion  strengthened  its  edi¬ 
torial  page.  The  .same  editorials  had 
appi’ared  in  all  editions  In-fore  the  price 
war  started.  Now  the  morning  and  even¬ 
ing  editions  have  sepiirate  editorial  jviges. 
Ml  pa|KTs  affected  strengthened  their 
city  news  departments. 


N.  Y.  CONVENTIONS  ATTRACT- 
ING  MANY  PUBLISHERS 

from  f'lr^r  6) 


nounced  at  .\.  .N.  P.  .\.  headipiarters  in 
New  ^’ork  this  wirk.  Regulations  for 
the  purchase  of  tickets,  as  amended, 
follow  : 

■‘.\  total  of  at  least  250  certificates  must 
1h*  jiresented  for  validation  by  the  endors¬ 
ing  officer  to  .secure  the  reduced  fare. 
.\ny  nnmlier  of  representatives  of  a  num¬ 
ber  and  de|iendent  members  of  their 
families  are  eligible  to  secure  the  re- 
diiceil  rate. 

".MemlHTs  who  conclude  to  purchase 
tickets  uiKler  this  jilaii  are  recpiested  to 
advise  the  New  ^'ork  office  at  their  ear¬ 
liest  convenience. 

■'Tickets  at  the  regular  one-way  tar¬ 
iff  fares  for  the  going  journey  may  he 
obtained  on  any  of  the  following  dates 
(but  not  on  aiiv  other  date):  .Xpril  18 
to  24.  ,\rizona.  British  -Uoliimhia,  Cali¬ 
fornia.  Nevada.  ( )regon.  and  Washing¬ 
ton ;  .\pril  19  to  25,  Colorado.  Idaho, 
•Montana.  New  .Mexico,  I  )klahonia. 
Texas,  Utah,  and  Wyoming ;  .\]iril  20 
to  25.  all  other  states  and  Canada.  Be 
sure  that  when  ])urchasing  going  ticket 
you  reipiest  a  certificate.  Do  not  make 
the  mistake  of  asking  for  a  receipt. 

.\.  L.  Shiima'i.  of  Fort  Worth,  jiresi- 
dent  of  the  National  ,\ss<K'iation  of 
NewspaiHT  Kxeentives.  has  called  a  meet¬ 
ing  of  that  boflv's  officiTs  and  ilirectors 
at  the  Hotel  .\stor,  10  o'cliK'k  on  the 
nwirning  of  .\iiril  24.  This  meeting  will 
formulate  i>lans  for  the  N.  .\.  N.  K.  jiro- 
gram  at  the  Atlantic  Cite  cieivention  of 
tin-  Vssociated  .Xdvertisi-ig  Clubs  of  the 
World. 

MORNING  PUBLISHERS  IN  N.  Y. 

Will  Meet  April  25  at  Waldorf-Aatoria 
After  A.  N.  P.  A.  Adjourn* 

More  than  200  morning  newspapers  are 
exjiected  to  lx-  repri-senterl  at  the  meet¬ 
ing  of  the  Morning  Newspaper  Publish¬ 
ers’  .Association  at  the  Waldorf-.Xstoria. 
New  York,  at  4  o’clm'k  .April  25.  Ixniis 
Wiley,  business  m.inager  of  the  New 
York  Times,  and  L.  K.  Nicholson,  presi¬ 
dent  of  the  New  Orleans  Times-Picayune, 
are  sche<lnled  as  s]x-akers. 

( )ne  of  the  large  halls  at  the  hotel  has 
Ix-en  engage*!  arxl  the  meeting  will  nirt 
interfere  with  the  sessions  of  the  .Ameri¬ 
can  Newspaper  Publishfrs'  .Association, 
which  is  expccte*!  to  adjourn  for  the  day 
Ix-fore  the  morning  publishers’  meeting.  .\ 
Schaefer,  .advertising  director  of  the  I''ort 
Wayne  find.)  Journal-fiazette,  iircsident 
of  the  association,  will  preside. 

Harry  J.  Hughe*  III 

Marry  J.  Hughes,  known  in  every 
newspaiK-r  <iffice  *)f  the  Uniti-d  States  as 
the  “genial  ink  man”  of  the  .\ult  &  Wi- 
borg  Ink  Company,  has  been  confined  to 
his  Ixxl  for  several  *lays  with  a  severe 
attack  of  rheumatism  at  his  home  in 
Brooklyn. 


In  Homes  Like  This 


Where  Japanese  culture  is  blended  with  the  customs 
and  habits  of  America. 


THE  JIJI  SHIMPO 


is  the  favorite  ncwspaiier.  The  Jiji  commands  the  re¬ 
spect  and  holds  the  confidence  of  the  Nation’s  men  of  i 
affairs.  It  fills  an  important  jilace  in  their  lives  which 
only  a  {jrcat  newspaper  can  take.  I 

The  JUrS  Circulation 
248,877  copies:  June  1,  1922 

I 

is  chiefly  among  the  leaders  of  Japan’s  social,  commercial 
and  political  life.  They  are  the  men,  and  their  wives 
are  the  women,  who  have  learned  what  the  West  has  to 
give  the  East. 

That  is  why  the  Jiji’s  readers  are  the  best  customers  of 
imported  goods  in  Japan. 

For  reliable  market  information  address: 

FOREIGN  SERVICE  BUREAU 

THE  JIJI  SHIMPO 

Cable*:  Morning 

'*Jiji  Tokyo,"  Tokyo,  Japan  and  Erening 

Bentley  Code  Edition* 

AMERICAN  HEADQUARTERS 
Equitable  Building,  120  Broadway,  New  York 
Jo*eph  P.  Barry,  Repre*entative 


**In  Japan,  the  Buyers  Read  THE  JIJI*' 
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WILUAM  McM.  SPEER  DEAD 


New  York  Newspaper  Man  and  Lawyer 
Had  Active  Career 

William  McMurtrie  Speer,  aged  58, 
New  York  newspaper  man  and  lawyer, 
died  April  2  of  pneumonia  at  Piermont- 
on-Hudson.  Latterly  he  was  a  special 
writer  for  the  Evening  Mail  and  contri¬ 
buted  legal  articles  to  the  Herald. 

He  began  newspaper  work  as  a  school¬ 
boy  at  Huntington,  Pa.  VV'hile  at  Yale, 
he  worked  as  a  reporter  for  the  New 
Haven  News,  where  he  was  later  man¬ 
aging  editor.  In  1886  he  went  to  the 
New  York  .Sun  and  helped  to  make  that 
paper’s  distinctiveness.  He  was  on  the 
“death  watch”  for  General  Grant.  He 
also  achieved  fame  as  Albany  correspon¬ 
dent. 

Mr.  Speer  left  the  Sun  to  become  city 
editor  of  the  New  York  Star.  In  1893 
he  obtained  control  of  the  Albany  Argus. 
In  1896  he  joined  the  staff  of  the  World. 

He  was  appointed  by  Mayor  Gaynor 
special  counsel  in  the  Ashokan  Dam  lands 
condemnation  proceedings,  and  his  work 
and  vigilance  were  said  to  have  saved 
the  city  of  New  York  a  million  dollars. 
In  1892  he  was  a  member  of  the  Consti¬ 
tutional  Convention,  and  also  served  as 
secretary  of  the  New  York  State  World’s 
Fair  Commission.  His  last  public  work 
was  as  a  special  United  States  Attorney 
General  investigating  coal  profiteering. 

His  father  was  Congressman  .Robert 
Milton  Speer,  while  a  brother  was  Dr. 
Robert  E.  Speer,  missionery,  lecturer  and 
author. 


REBEL  PERU  EDITOR  DIES 

Expires  on  Warship  Day  After  HIs 
Arrest  as  a  Plotter 

Dr.  Augusto  Durand,  owner  and  edi¬ 
tor  of  La  Prensa,  Lima,  Peru,  died 
of  nephritis  March  31  aboard  a  Peru- 


ROTOGRAVURE 

With  Local  and 
General  Pictures  — 
Artistically  Displayed 
— Attracts  and  Holds 
Readers. 

Revenue  Possibilities 
Big  From  National 
and  Local  Advertis¬ 
ing. 

IT  rite  Today  for 
Samples  and  Our 
Attractive  Proposition. 

EMERGENCY  MATS 

Feature  Pages  in 
Variety. 

8^-7  COLUMNS 
Of  #  20”  or  21" 


MATS  CAN  BE  CUT  TO 
PERMIT  LOCAL  AI) 
OR  TEXT  INSERTIONS. 


Ask  for  Proofs 
Today 


WORLD  COLOR  PTG.  CO. 

R.  S.  Grable,  Pres. 
Est.  1900  St.  Louis,  Mo. 


vian  warship.  The  previous  day  he  had 
been  arrested  with  five  associates  on 
charges  of  planning  a  revolutionary 
movement. 

Dr.  Durand  had  long  been  active  as  a 
revolutionist.  In  1908  he  fought  against 
President  Pardo,  and  in  1909  against 
President  Leguia.  In  the  latter  year  he 
fled  to  Chile,  but  later  was  permitted  to 
return  to  Peru. 

In  February,  1914,  when  revolutionists 
imprisoned  President  Billinghurst,  Dr. 
Durand  took  possession  of  the  Presiden¬ 
tial  Palace,  and  was  reported  to  be  plan¬ 
ning  a  coup  d’etat  when  Col.  Benavides, 
revolutionist  leader,  was  chosen  Presi¬ 
dent.  Dr.  Durand  took  refuge  in  the 
Italian  Legation  and  later  went  to  Boli¬ 
via. 


Cf^bituary 


Wiu-iAM  H.  Neal,  aged  85,  father  of 
Jes.se  H.  Neal  of  New  York  and  William 
H.  Neal,  Jr.,  b;  ’  .  _  - 

St.  Paul  Daily  News,  uicu  a.  v^.-ndale. 
Ore.,  March  27. 

Horace  Holbrook,  publisher  of  the 
Western  Reserve  Democrat  at  Warren, 
Ohio,  was  killed  March  30  in  the  wreck 
of  the  Big  Four  passenger  train  near 
Columbus.  He  was  a  passenger  on  the 


train,  which  crashed  into  an  auto  at  a 
crossing. 

Luther  Osborn,  founder  of  the  Red 
River  Valley  News  of  Glyndon,  the  first 
paper  in  Clay  County,  Minn.,  and  a  Civil 
War  veteran,  is  dead  at  Los  .\ngeles. 

WiixiAM  Thomas  Dunn  of  Kansas 
City,  Mo.,  a  special  student  in  journal¬ 
ism  at  the  University  of  Kansas,  was 
drowned  in  the  Kaw  River  near  Lawrence 
March  24,  when  his  canoe  overturned. 
He  formerly  was  a  reporter  on  the  Kan¬ 
sas  City  Star,  as  well  as  on  the  Univer¬ 
sity  of  Kansas  Daily  Kansan. 

B.  F.  Blanton,  aged  85,  for  72  years  a 
printer  and  newspajKr  man  in  Missouri, 
and  for  fifty  years  owner  and  ixlitor  of 
the  Monroe  County  .Appeal  at  Paris,  Mo., 
died  March  25.  He  was  a  native  born 
Missourian  and  one  of  the  last  survivors 
of  the  Kansas-Missouri  border  war  of 
1856. 

Benjamin  M.  Nead.  age-d  76,  known 
throughout  Pennsylvania  for  his  attain¬ 
ments  in  literature,  newspaper  work,  law, 
history  and  jK)litics,  died  at  Chambers- 
burg  March  31.  .At  one  time  he  was 
editor-in-chief  of  the  Ilarri.sburg  Patriot, 
and  had  been  part  owner  and  the  editor 
of  the  Harrisburg  Morning  Call.  He 
was  president  of  the  A’ale  .Alumni  .As¬ 
sociation  of  Central  Pennsylvania. 

Miss  Mary  P.  Madden,  an  employe  of 


the  Kansas  City  Star  library  for  the 
past  12  years,  is  dead. 

.Alfred  C.  Kincaid,  aged  79,  famous 
for  many  years  as  a  Missouri  newspaper 
correspondent,  writing  under  the  name  of 
“Old  Qiip,”  died  at  Rayville  recently. 

Llewellyn  H.  Brown,  aged  66,  die<l 
suddenly  in  Miami  where  he  was  spend¬ 
ing  his  vacation.  For  many  years  he  was 
puldishcr  of  the  Bath  (N.  Y.)  Herald, 
retiring  in  1916  to  become  County  Clerk. 
He  had  been  elected  to  his  third  term  a 
few  days  before  he  died. 

Myron  S.  Pike,  former  publisher  of 
the  Corfu  (N.  Y.)  Enterprise,  died  re¬ 
cently. 

R.  V'.  W.  Dickinson,  for  45  years 
connected  with  Jesup  (la.)  newspapers, 
collapsed  as  he  was  entering  the  Citizens 
Herald  building  and  died  within  a  few 
minutes. 

John  H.  Grim  me,  secretary-treasurer 
and  one  of  the  founders  of  the  Rapid 
Engraving  Company,  St.  Ixmis,  died 
March  25  at  the  Josephine  Hospital  there 
following  an  operation.  He  was  a  mem¬ 
ber  of  the  .Advertising  Club,  City  Club 
and  Chamber  of  Commerce. 

John  Hering,  aged  53,  editor  and  pro¬ 
prietor  of  the  Ixing  Island  Free  Press. 
German  weekly,  published  at  Long  Island 
City,  died  of  heart  disease  .April  1  at  his 
home  at  .Astoria.  He  was  born  in  Ba- 


A  World  Convention  on  Business  Promotion 


One  Idea  that  Brought 
$200,000  in  Sales 


A  Westerx  merchant  attended  a  great  ad¬ 
vertising  convention,  and  heard  a  speaker 
tell  how  his  firm  had  increased  sales 
through  the  establishment  of  a  mail  sales 
department,  to  serve  those  who  read  the 
newspaper  advertisements  of  the  store,  but 
lived  at  a  distance  and  could  not  often  get  ' 
to  town.  The  merchant  asked  some  ques¬ 


tions,  returned  home  and  persuaded  his 
partners  to  let  him  establish  such  a  depart¬ 
ment.  The  sales  of  this  department,  which 
is  operated  in  the  far  corner  of  the  top  floor 
of  the  store,  exceed  $200,000  a  year. 
Whether  you  are  a  member  of  the  Asso¬ 
ciated  Advertising  Clubs  or  not,  you  may 
attend  the 


Nineteenth  Annual  Convention 
ASSOCIATED  ADVERTISING  CLUBS  of  the  WORLD 
.Atlantic  City,  June  3  to  7,  1923 


The  5,000  business  men  and  women 
attending  this  meeting  will  be  there  to  ex¬ 
change  experiences  and  ideas.  There  will 
be  grist  for  your  mill  there.  Information 
and  inspiration  upon  which  a  bigger,  more 
prosperous  business  can  be  established, 
await  you.  If  you  have  a  dollar  and  I  have 
a  dollar  and  we  trade,  we  have  one  dollar 
each.  But  if  you  have  an  idea  and  I  have 
an  idea,  and  we  trade,  then  you  have  two 
•ideas,  and  I  have  two.  We  are  both  en¬ 
riched.  That’s  the  spirit  of  these  great 
gatherings,  which  attract  the  biggest  and 
best  sales  promotion  brains  in  the  world. 


In  addition  to  the  sessions  of  the  conven¬ 
tion,  loaded  full  of  business-building  ideas, 
there  will  be  a  great  educational  exhibit  of 
advertising.  Take  a  note  book  with  you. 
You  will  go  back  home  enriched. 

Share  with  us  the  joy  of  June  in  Atlantic 
City.  What  a  delightful  place  it  is  in  that 
delicious  month!  Ample  hotel  accommo¬ 
dations  at  reasonable,  guaranteed  rates, 
admirable  transportation  facilities,  special 
railroad  rates — a  great  business  opportun¬ 
ity  and  a  chance  to  spend  some  most  enjoy¬ 
able  days  at  a  cost  less  than  the  usual  ex¬ 
pense  of  going  to  this  Queen  of  Resorts. 


For  full  information  as  to  special  railroad  rates,  hotels,  etc.,  address 

Associated  Advertising  Clubs,  110  West  40th  Street,  New  York,  N.  Y. 
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varia  and  had  been  publisher  of  the  Free 
Press  for  20  years. 

Mrs.  Roger  Bowlus  (Mary  Leonard), 
who  was  society  editor  on  the  Spring- 
field  (O.)  E>aily  News  for  several  years 
before  her  marriage,  died  in  Springfield 
March  29  after  a  four-year  illness. 

Justin  Doucall  Bergstrom,  sports 
writer  on  the  Salt  Lake  City  Deseret 
News,  is  dead.  He  wrote  under  the  name 
of  “Jay  Bee.”  He  was  a  great-grandson 
of  Brigham  Young. 

Herbert  Anson  Stocking,  aged  53,  for 
the  past  ten  years  managing  editor  of 
the  Ansonia  (Conn.)  Evening  Sentinel, 
is  dead  of  pneumonia. 

Rev.  J.  H.  .Acton,  prominent  in  the 
,early  journalistic  circles  of  Portland, 
Ore.,  died  March  22.  He  was  a  native 
of  Ohio  and  had  been  a  resident  of  Port¬ 
land  since  1876. 

Sarah  Burt  French,  aged  91,  (Chicago 
pioneer,  who  died  recently  from  injuries 
suffered  last  July,  was  the  widow  of 
George  \V’.  French,  one  of  the  founders 
of  Chicago’s  Historical  Society  and  a 
well  known  newspaper  man,  associate  of 
Joseph  Medill,  Governor  Bross  and 
“Long  John”  Wentworth. 

Mrs.  Louise  Barringer  Niver.  aged 
83,  writer  and  widow  of  John  Livingston 
Niver,  died  April  3  at  Mt.  Vernon  of 
injuries  suffered  March  16  when  her  hip 
was  fractured  while  she  was  trying  to 
pass  through  a  revolving  door  in  a  New 
York  hotel.  She  was  returning  from  a 
club  meeting  of  the  Theater  .Assembly  of 
Manhattan,  of  which  she  was  vice-presi¬ 
dent.  For  many  years  she  was  on  the 
contributing  staff  of  the  Christian  Her¬ 
ald.  She  was  a  member  of  the  Women’s 
Press  Club  of  New  York. 

William  L.  Ford,  desk  editor  on  the 
Boston  Globe  for  the  past  IS  years,  died 
March  30  in  St.  Petersburg,  Fla.,  follow¬ 
ing  a  heart  attack.  He  formerly  was 
with  the  Bi>ston  Traveler,  at  one  time 
being  city  editor,  and  also  with  the  Her¬ 
ald.  During  the  Spanish-.American  war 
he  was  correspondent  for  the  Traveler 
in  Cuba.  During  the  World  War  he 
was  war  editor  on  the  Globe. 

John  Sigwalt,  aged  87,  president  of 
the  Sigwalt  Maflufacturing  Company, 
and  internationally  known  as  a  pioneer 
maker  of  seal  and  printing  presses,  died 
at  Chicago. 

R.  V.  Dickinson,  aged  60,  for  45  years 
connected  with  Iowa  newspapers  and 
more  recently  living  at  Jesup,  la.,  died 
suddenly  March  29. 

Joseph  H.  Bay,  formerly  reporter  on 
the  Boston  Record,  Springfield  Union 
and  Boston  Globe,  died  at  Roslindale, 
Mass.,  March  26. 

Mrs.  Herman  E.  Jorgenson,  aged  33, 
formerly  Miss  Agnes  M.  Granning  of 
Sioux  (Tity  and  an  employe  of  the  Sioux 
City  Tribune,  died  March  25  at  Red 
Wing,  Minn. 

Charles  Ray  .Arries,  well  known 
among  Chicago  advertising  men,  died  at 
Los  Angeles.  He  went  West  for  his 
health  five  years  ago.  He  is  survived  by 
his  widow.  Mrs.  Fannie  G.  Arries;  a  son, 
Leslie,  and  a  daughter,  Ethel. 

W.  H.  H.  Brown,  aged  82.  father  of 
Leon  Brown,  State  editor  of  the  Des 
Moines  Register  and  Tribune,  died  at  a 
Des  Moines  hospital. 

Gloria  Stearns,  two-year-old  daugh¬ 
ter  of  Theodore  Stearns,  former  music 
critic  of  the  Herald-Examiner,  died  sud¬ 
denly  at  the  Plaza  Hotel,  Chicago.  The 
child  had  been  ill  with  penunwnia  and 
was  believed  recovering. 


Car  Shortage  Ties  Up  Paper 

Montreal,  March  29. — At  the  present 
time  there  are  62.000  Canadian  freight 
cars  on  railroad  lines  in  the  United 
States  and  there  are  32.0(X)  United  States 
freight  cars  in  this  country.  Can-idian 
lines  are  asking  that  their  ears  be  re¬ 
turned  in  order  to  avoid  a  shortage.  The 
condition  is  making  it  increasingly  dif¬ 
ficult  for  Canadian  paper  mills  to  supply 
the  number  of  cars  necessary  for  ship¬ 
ments  of  newsprint,  pulp  and  other  com¬ 
modities.  .As  a  result  mills  are  being 
obliged  to  store  paper  stodc. 


RECENT  SPECIAL 
EDITIONS 


'’PHE  Louisville  Herald  issued  with  its 

regular  edition  of  March  21  a  review 
of  the  coal  industry  of  the  state.  It  con¬ 
sisted  of  five  sections  of  60  pages,  four 
sections,  comprising  forty-six  pages  being 
devoted  exclusively  to  the  coal  industry, 
commencing  with  an  Art  page  head^ 
"Kentucky  Coal  Field  Nmnber.”  Sixty 
or  more  leading  coal  operators  of  the 
state  were  represented  in  the  advertising 
columns  while  a  complete  historical  ac¬ 
count  of  the  development  of  the  coal  in¬ 
dustry  with  numerous  descriptive  articles 
completed  the  news  features. 

Members  of  the  Women’s  Club  of 
Maplewood,  N.  J..  handled  the  entire 
March  30  edition  of  the  South  Orange 
Record’s  Maplewood  edition  under  the 
direction  of  Mrs.  Clajion  D.  Lee,  their 
president,  who  is  also  first  vice-president 
of  the  Federation  of  Women’s  Clubs  of 
New  Jersey.  They  produced  the  entire 
paper,  with  the  exception  of  the  mechan¬ 
ical  work.  The  arrangement  is  an  an¬ 
nual  one  and  the  Maplewood  Club  and 
the  publishers  divide  the  proceeds  of  the 
edition’s  business  on  a  50-50  basis.  The 
number  runs  exceptionally  heavy  in  ad¬ 
vertising  and  new  circulation  and  always 
proves  a  paying  proposition  to  all  con¬ 
cerned. 

Its  annual  building  edition  was  issued 
by  the  Springfield  (Ohio)  Daily  News 
on  March  25. 

The  Cleveland  Times  and  Commercial 
has  just  issued  a  neat  12-page  paper 
called  "The  Forum,”  commemorating  the 
first  anniversary  of  the  new  Cleveland 
morning  paper.  It  is  devoted  to  the  in¬ 
terests  of  those  who  make  the  paper  and 
contains  signed  articles  by  many  depart¬ 
ment  heads  and  pictures  of  men  and  wom¬ 
en  who  get  out  the  pajier.  More  than 
50  pictures  are  grouped.  J.  P.  Williams 
is  editor  and  C.  H.  Sheets  is  his  associate. 
O.  K.  Shimansky,  publi.sher,  says  the 
Forum  originated  in  the  composing  room. 

The  Mount  Vernon  (N.  Y.)  Daily 
-Argus  issued  a  “Greater  Mount  Vernon 
and  Real  Estate  Edition”  on  March  28, 
its  forty  pages  being  devoted  to  news  and 
advertising  of  present  and  projected  hous¬ 
ing  development  in  the  city  and  trade 
territory. 

The  Cobleskill  (N.  Y.)  Times,  a  week¬ 
ly  paper,  issued  an  Easter  edition  of  22 
pages,  March  22.  One  feature  was  an 
entire  page  devoted  to  messages  from 
(Zobleskill  clergymen,  with  attractive  art 
treatment.  L^al  store  advertisements 
were  listed  as  an  Easter  Shoppers’  direc¬ 
tory. 

The  Sacramento  ((3al.)  Bee  published 
a  Spring  Fashion  edition  March  6. 

A  food  show  and  household  exposition 
special  edition  was  issued  by  the  Dayton 
(Ohio)  Morning  Journal  March  11. 

The  Sioux  City  (Iowa)  Tribune  in¬ 
cluded  a  fashion  show  number  with  its 
Saturday  evening,  March  11,  edition,  the 
day  on  which  the  fashion  show  opened. 

The  .Austin  (Tex.)  Statesman  issued  a 
92-page  “Industrial  and  Trade  Expan¬ 
sion”  edition  on  March  4. 

The  Elgin  (Ill.)  Courier  recently 
published  an  eight-page  section  devoted 
exclusively  to  the  ^y  Scouts  of  Amer¬ 
ica.  their  families  and  friends.  The  news 
columns  told  of  the  local  org^ization’s 
history  and  work.  The  advertising  paid 
tribute  to  these  men  of  tomorrow.  In 
addition,  each  advertisement  contained  an 
article  of  interest  to  boys,  especially 
scouts. 

The  Westwood  (N.  J.)  News  issued  a 
special  edition  of  sixteen  pages  March  8. 
carrying  a  large  amount  of  advertising. 


Martin  Waahington  News  Editor 

Earl  E.  Martin,  formerly  of  the  News¬ 
paper  Enterprise  Association,  has  suc- 
ce^cd  I^wcll  Mellett  as  editor  of  the 
Washington  News,  the  Scripps-Howard 
tableloid  afternoon  newspaper.  Mr.  Mel¬ 
lett  shortly  will  leave  for  a  trip  to  South 
.America  accompanied  by  C.  C.  I-yons 
of  the  Scripps  Newspaper  .Alliance. 


OWA 


Food  is  the  greatest  essential  in  life.  This 
industry  is  IOWA’S  greatest  industry. 
IOWA  is  a  Food  State.  It  produces  four 
per  cent  of  our  national  crops  and  eleven 
per  cent  of  all  our  live  stock. 


In  IOWA  crop  failures  are  unknown,  con¬ 
sequently  there  is  always  production. 

In  this  State  agriculture  is  particularly  well 
balanced  and  highly  developed.  When  the 
market  drops  the  farmer  does  not  quit,  but 
cuts  his  overhead  and  keeps  right  on  pro¬ 
ducing.  He  knows  the  elasticity  of  his 
products,  and  takes  advantage  of  it. 

/fmvi  Is  the  p^reatest  nsf'ictiltiiral  State  in  the 
Union  and  ranks  FIRST  in  value  of  farm 
land  and  buildings,  in  value  of  live  stock, 
horses  and  poultry,  in  production,  of  corn, 
in  production  of  oats,  and  in  production  of 
hogs. 

Iowa  has  the  highest  percentage  of  literacy 
of  any  State  or  of  any  equal  area  in  the 
world — Iowa  people  read  and  they  read  ad¬ 
vertising. 

To  sell  these  Iowa  people  it  is  only  neces¬ 
sary  to  use  their  daily  newspapers. 


Circulatioa 

Rate  for  j 

5,M*  lines 

**  Burlington  Hawk-Eye . 

.(M) 

10,387 

.04 

**  Burlington  Hawk-Eye . 

..(S) 

13,163 

.04 

tCedar  Rapid*  Gazette . 

..(E) 

21,131 

.06 

**CounciI  Bluffs  Nonpareil . (E&S) 

15,521 

.05 

** Davenport  Democrat  &  Leader.  . 

.(E) 

14,361 

.06 

**Davenport  Democrat  &  Leader.  . 

.  .(S) 

17,401 

.06  ^ 

fDavenport  Times . 

..(E) 

23,896 

.07 

**Des  Moines  Capital . 

..(E) 

60,696 

.14 

**De*  Moines  Sunday  Capital . 

..(S) 

28,858 

.14 

*Iowa  City  Press-Citizen  . 

..(E) 

6,320 

.035 

tMason  City  Globe  Gazette . 

..(E) 

11,096 

.035 

* ’Muscatine  Journal  . 

..(E) 

7,863 

.035 

’Ottumwa  Courier . 

..(E) 

13,186 

.05 

’’Waterloo  Evening  Courier . 

.(E) 

15,080 

.05 

’A.  B.  C.  Statement,  April 

1,  1922. 

”A.  B.  C.  Statement,  October  1,  1922. 

tGovernment  Statement,  f}. 

ber  1, 

1922. 

1 
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E  D  I 


COME  TO  THE  CONVENTIONS 

April  is  a  banner  month  in  American  journalism. 

\\  ith  the  annual  gatherings  of  the  Associated 
Press  and  the  American  Newspaper  Publishers’ 
Association  as  the  magnet.  New  N  f)rk  becomes  the 
mecca  i)f  newspaper  makers  from  every  part  of  the 
United  States  and  Canada  during  the  last  week  in 
the  month.  This  year  a  new  interest  is  a<l<led  in  the 
(jonvention  of  the  American  Society  of  Newspai)er 
Editors,  which  meets  in  Washington  on  .Xpril  27  ami 
28,  immediately  following  the  clf)Se  of  the  New  \  ork 
ixunentions. 

These  meetings  hold  much  of  value  for  the  student 
of  newsitaix.-r  making,  no  matter  whether  or  not  he 
is  a  member.  aTid  attendance,  if  only  as  an  observer, 
will  prove  broadening  and  helpful.  1  he  greatest  go(Kl 
that  Cf)mes  from  these  annual  gatherings  is  not  so 
much  in  the  actual  Work  accomplished,  as  in  the  op¬ 
portunity  afforded  for  men  to  exehange  ideas  and 
learn  the  ways  in  which  others  are  solving  the  many 
problems  that  are  common  to  the  work  of  ])ublishing 
a  newspai)er,  whether  it  is  in  the  city  of  a  million  or 
a  town  of  ten  thousand  inhabitants. 

Largely  through  the  efforts  of  the  N.  P.  A.  and 
like  organi/alions,  the  business  side  of  newspaper 
making  has  been  brought  to  a  high  state  of  efficiency, 
although  there  is  still  much  room  for  improvement. 
The  .Xmeriean  SiKriety  of  Newspaper  Editors,  which 
will  hold  its  first  regular  convention  this  year,  will, 
however,  work  in  new  fields  that  have  been  sadly 
neglected.  Their  concern  will  be  with  the  problems 
of  the  profession  of  journalism,  which  have  been  very 
much  ignored  for  a  number  of  years. 

The  foundation-buihling  and  launching  of  the  So¬ 
ciety  has  lieen  in  cap.able  hands  and  its  future  success 
and  the  conception  that  it  places  upon  the  obligations 
of  the  journalistic  jirofession  will  have  a  far-reaching 
effect  on  the  future  of  the  .\merican  newspaper  as  a 
service-rendering  community  and  national  institution. 

The  business  side  of  newspaper  making  has  thrown 
off  the  shackles  of  advertising  control.  The  miKlern 
newspaper  has  financial  independence  as  its  greatest 
attribute ;  the  jiresent  evils  and  shortcomings  are 
largely  on  the  editorial  side.  T  he  cure  of  these  evils 
will  come  from  organized  professional  effort  ami  not 
individual  effort. 

The  war,  which  gave  newspapers  financial  inde¬ 
pendence,  at  the  same  time  robbed  the  jirofessional 
side  of  initiative  and  made  it  the  easy  prey  of  the 
sellish  forces  of  jirogapanda  to  which  indivi<lual  grewl 
turned  when  direct  control  was  broken  by  the  business 
office. 

'I'he  conventions  this  year  promise  to  be  the  most 
largely  attemled  in  the  history  of  newspaper  miking. 

trip  to  New  York  or  Washington  this  ye;^  will 
pay  manyfold  beyond  the  actual  cost.  Uonvention 
attendance  will  be  a  paying  investment  that  will  go 
a  long  way  toward  the  realization  of  the  more 
efficient  and  Ix-tter  newspaper  that  we  all  expect 
tomorrow. 


A  FRENCH  DIAGNOSIS 

There  are  many  things  that  I'ranqois  Urucy 
might  well  have  added  to  his  article  on  the 
\meriean  press  that  would  have  been  helpfully 
suggestive  and  still  in  no  way  offensive  to  .American 
rea'ders. 

I'or  instance,  he  might  have  adde<l  something  to 
his  statement.  “I  do  not  mean  that  all  the  news  of 
the  outside  world  in  the  .\merican  press  is  of  as  grnid 
quality  as  it  might  be."  We  believe  .American  news- 
Iiaper  men  would  welcome  a  book  or  two  on  that  very 
subject.  Euitor  it  I’fni.isiiKR  is  really  sorry  that 
M.  Crucy  dismissed  it  in  a  few  lines. 

There  is  praise  enough  in  Crucy’s  ob.servations  to 
tickle  our  vanity  and  make  it  possible  for  us  to  for¬ 
give  and  forget  sfime  of  his  well-directed  jabs  at  our 
weak  points  as  he  found  them*  Not  the  least  is  the 
attention  that  be  calls  to  our  seeming  inability  to 
distinguish  lietween  big  facts  and  little  facts. 

.After  all,  is  it  not  tins  common  consideration  of  all 
facts  as  equal  that  is  the  weak  point  in  our  present 
■iithod  of  news  rejxirting  and  presentation? 

True  newspaper  ability  tjiat  wins  success  is  found 
where  the  two  are  separated.  ‘ 


AN  AMERICAN’S  CREED 

Cmnf'ilrd  by  C'h.vri.ks  W.  Millkr,  J’icksburg, 
Mixs. 

l:\  and  brethren,  let  me  freely  sf't’ak  unto 
ypii  of  the  f’atriarch  David,  that  he  is 
both  dead  and  buried,  and  his  .•icl'ulchre  is  udth 
us  unto  this  day.  Therefore  beint’  a  prot’hct, 
and  knotiina  that  (iod  had  szeorn  nith  an  oath 
to  him.  that  of  the  fruit  of  his  loins,  according 
to  the  tiesh.  He  zoould  raise  up  Christ  to  sit  on 
His  throne:  He  .seeing  this  before  spake  of  the 
re.surrrction  of  Chri.st.  This  Jesus  hath  God 
raised  up,  zthereof  zee  all  are  zoitne.sses. —  (Acts 
ii:  29-ill,  32.)  .Ind  the  multitude  of  them  that 
believed  zecre  of  one  heart  and  of  one  soul: 
neither  said  any  of  them  that  ought  of  the  things 
zchich  he  po.sse.ssed  zvas  his  ozsit :  but  they  had 
all  things  common.  And  zAth  great  pozter  gaz'c 
the  Apostles  zeitness  of  the  resurrection  of  the 
Lord  Jesus:  and  great  grace  zvas  upon  them  all. 
Xeither  zcas  there  any  among  them  that  lacked: 
for  as  many  as  zeere  posses.sors  of  lands  or 
houses  sold  them,  and  brought  the  prices  of  the 
things  that  zccic  sold,  .  Ind  laid  them  dozvn  at 
the  .dposlle.'s’  feet:  and  distribution  iiv/.?  made 
unto  ezrry  man  according  as  he  had  need.— 
(.lets  iv:'32-35.) 


ONLY  HALF  THE  STORY 

\TK)N-W11)E  prosperity  is  the  message  borne 
by  the  newspapers  daily  in  their  succession  of 
noted  increases  in  wages,  l•'orecast  by  the  in¬ 
crease  in  pay  of  steel  workers  several  months  ago. 
the  upward  wage  movement  has  now  swept  through 
many  of  the  large  textile  mills  and  is  reaching  other 
industries.  The  news  is  welcome,  but  it  is  not  a 
wholly  accurate  picture  of  the  trend  in  industry,  in 
that  it  does  not  make  clear  that  these  wage  increases 
are  not  over  the  jieak  scales  that  marked  the  war  and 
|M)st-armistice  jieriiKl,  but  only  a  jiartial  recovery  from 
reductions  that  were  general  during  the  era 'of  de- 
riation. 

The  enqiloyer,  the  wage-earner  and  the  members  of 
their  families,  none  of  them  have  forgotten  the  high- 
wage  <lays  of  1918-1920.  Still  more  keen  in  their 
memories  is  the  time  when  cuts  in  wages  were  the 
only  alternative,  and  not  always  that,  to  idle  factories 
and  hardship.  To  those  who  have  increased  wages, 
to  those  who  have  received  increases,  and  to  lioth 
classes  who  have  not.  the  relation  of  present  advances 
to  former  high  jxiints  aiul  consequent  reductions  is 
news  and  interesting  news.  Newspaper  and  press 
association  editors  can  easily  secure  this  information 
and  present  it. 

In  the  newspajKT  business  itself,  publishers  arc 
likely  to  tind  news  of  wage  increases  in  other  indus¬ 
tries  a  source  of  trouble.  Talk  fif  higher  pay  is  in 
the  air,  and  justly  for  many  workmen  whose  wages 
were  cut  below  a  point  of  safety  in  the  hysteria  of 
1920  and  1921.  Newspajier  union  workmen  are  likely 
to  argue  from  these  increases  to  the  necessity  of  an 
increase  in  their  wages,  but  it  should  not  be  forgotten 
by  conciliation  committees  and  arbitrators  that  wage 
decreases  in  the  newspaper  business  have  been  almost 
unknown  since  the  war.  They  have  more  than  kept 
pace  with  the  rising  cost  of  living  in  most  cities  and 
there  are  few  localities  now  where  further  advances 
in  newspaper  lal)or  payrolls  can  be  grauti-d  •  w  ithout 
seriously  handicapping  more  important  activities  of 
the  daily  press. 

Why  not  lie  thorough  in  reprirting  good  news  as 
represented  in  wage  increases  ami  tell  when  the  scales 
that  arc  increased  dated  from  in  order  that  inflation 
can  lx;  kept  out  of  the  air  on  the  new  wave  of  pros¬ 
perity  that  is  sweeping  the  country? 


I  A.  E 


PUTTING  A  FOOT  ON  THE  SNAKE 

RESIDENT  ILARDING  has  very  wisely  turned 
a  deaf  ear  to  some  of  his  misguided  advisers 
who  have  been  nursing  a  jxit  press  agent  project 
for  the  National  Government.  If  interest  in  this 
government  ever  reaches  the  low  ebb  that  will  maxe 
necessary  a  stunt  man  to  keep  it  liefore  the  people, 
then  we  can  begin  to  lotik  uixm  the  activities  of 
such  men  as  William  Z.  Foster  with  some  concern. 

Instead  of  one  more  super-press  agent,  the  greatest 
need  in  Washington  today  is  about  two  hundred  less 
of  the  common  garden  variety.  There  are  any  num¬ 
ber  of  half-baked  newspaper  men  who  securtxl  soft 
departmental  publicity  jobs  during  the  war  and  that 
are  still  holding  on  to  them,  who  could  render  the 
greatest  possible  service  to  the  public  by  getting  out 
of  the  way  and  permitting  a  few  real  newspaper  men 
to  dig  out  a  lot  of  facts  that  are  being  smothered 
under  reams  of  handouts. 

Some  idea  as  to  the  extent  to  which  the  press  agent 
evil  is  operating  in  our  government  service  today 
can  be  found  in  the  Lost  Office  Department.  .A 
linancial  emergency  is  said  to  exist  in  that  depart¬ 
ment,  and  as  a  result  there  is  no  money  for  legitimate 
promotion  for  increasing  revenues.  Hut  the  press 
agent  of  the  department  is  frank  about  the  matter- 
lie  expects  the  newspapers  to  save  the  day  by  giving 
free  space  sufficient  to  siK'ed  up  mailing  and  prevent 
embarrassment. 

No  day  goes  by  that  the  busy  press  bureau  does 
not  waste  government  money  in  prejiaring  and  send¬ 
ing  out  at  least  one  free  story,  and  recently  the  high 
water  was  reached  when  four  stories  were  sent  out 
in  a  single  day  to  each  newspaiier  in  the  country. 
These  represent  one  form  of  government  waste  that 
should  Ih;  abolished. 

In  connection  with  this  it  is  worthy  of  note  that 
pre.ss  agent  stories  from  the  Department  of  the  In¬ 
terior  have  tripled  since  Dr.  Work  moved  over  there. 
The  regrettable  thing  about  these  stories,  from  an 
editorial  standpoint,  is  that  they  have  no  news  value 
to  many  of  the  publications  to  wjiich  they  are  sent. 

What  is  needed  in  Washington  is  not  another  bar¬ 
rier  to  real  news  in  the  form  of  another  press  agent, 
lint  frank  talking  by  resixtnsible  government  officials. 
I-'ewer  press  agent  handouts  and  a  little  more  brows¬ 
ing  by  newspaiKT  corresiiondents  is  the  only  tonic 
needed  to  brighten  up  the  news  out  of  W'ashington. 

I  resident  Harding,  an  e.xperieiiced  newspaper  man, 
no  doubt  took  this  into  consideration  in  making  his 
decision  not  to  put  his  a<lministration  into  the  show 
bu.siness,  with  the  members  of  his  official  family  the 
trained  seal  victims  of  a  master  press  agent. 


CRIME  NEWS 

RIME  by  its  appeal  to  the  primitive  in  man  and 
woman  holds  an  iin])ortant  place  in  the  news  of 
the  day  even  though  it  ranks  low  in  the  per¬ 
centage  figures  on  newspaper  contents. 

In  a  recent  issue  of  the  (Juill,  official  organ  of  the 
Sigma  Delta  Chi,  it  is  stated  that  newspaiiers  are 
estimated  to  have  spent  $100,000  in  nyiintaining  80 
reporters  a'ul  feature  writers  at  .New  Hrunswick, 
N.  J..  during  the  Hall-Mills  murder  case,  a.side  from 
the  telegraph  and  costs  r  ii  handling  the  story  out  of 
that  city. 

In  iliscussing  the  manner  in  which  the  story  was 
handled.  Peter  A’ischer,  a  reporter  for  the  New  York 
World,  who  was  on  the  ground,  says  that  he  feels 
the  press  owes  Mrs.  Hall  an  apology.  Other  re¬ 
porters  who  covered  the  story  have  spoken  of  the 
widow  of  the  dead  rector  a.s  a  “martyr  to  newspaper 
sensationalism.’’ 

When  reporters  siieak  of  sensationalism,  whose 
product  are  they  speaking  alxiut,  their  own.  or  the 
head-writer’s,  or  that  of  the  owner  of  the  newspaper 
for  which  they  work.  There  is  a  weak  spot  some¬ 
where  in  this  chain. 

If  the  Hall-Mills  murder  or  the  Dorothy  King 
murder  were  bungled  because  some  one  was  working 
for  sensationalism  and  in  the  interest  of  temporary 
headline  advantage  instead  of  results  that  are 
measured  by  public  betterment,  then  it  is  time  for 
•American  newspapers  to  start  taking  reportorial  and 
editorial  stock. 

Character  assassination  for  the  sake  of  a  headline 
cannot  last  much  longer. 
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PERSONALS 


lyj  H.  Die  YOUXG,  publisher  of  the 
•  San  Francisco  Chronicle,  was  the 
recipient  of  a  vote  of  thanks  by  the  San 
Francisco  Hoard  of  Suiurvisors  for  his 
^ifts  to  the  public  throunh  the  Golden 
Gate  Park  Museum,  and  his  promise  to 
erect  another  annex. 

F.dward  H.  Hutler,  i)roprietor  of  the 
I’uffalo  Fvenin.n  News,  has  been  elected 
to  the  executive  committee  of  the  Yale 
Alumni  Association  of  Western  New 
York. 

Dan  E.  Keen,  editor  of  the  Mt.  Carmel 
(111.)  Republican- Kejjister,  has  just  re¬ 
turned  home  from  Rochester,  Minn., 
where  he  recently  underwent  an  oi>era- 
tion.  He  was  accomp:mied  by  Mrs. 
Keen. 

William  J.  Conners,  publisher  of  the 
Huffalo  Courier  and  Enciuirer,  escaped  in¬ 
jury  when  his  automoliile  collidesi  with 
another  machine  near  Palm  Beach  last 
week. 

John  J.  Mancy,  managing  editor  of  the 
Batavia  (N.  Y.)  News,  was  tiiastmaster 
at  the  silver  anniversary  of  Batavia 
Lodge,  Knights  of  Columlius. 

J.  G.  Elliott,  editor  of  the  Kingston 
(Out.).  Whig,  presided  at  the  annual 
meeting  this  week  of  the  Gntario  Educa¬ 
tion  .Association,  of  which  he  is  president. 
He  is  a  former  president  of  the  Canadian 
Press  .Association. 

Lee  .A.  White,  librarian  of  the  Detroit 
News,  was  a  principal  siieaker  at  the  an¬ 
nual  meeting  this  week  of  the  Ontario 
Library  .Association  in  Toronto.  His 
address  was  on  “Insuring  the  .Authen¬ 
ticity  of  News.” 

S.  S.  McClure,  editor  of  McClure’s 
Magazine;  .Alexander  Black,  novelist, 
and  Ligon  Johnson,  authority  on  inter¬ 
national  copyright,  were  speakers  at  a 
luncheon  of  the  .Authors’  I-eague  Fellow¬ 
ship  at  the  Hotel  Martinique,  New  A’ork, 
April  6. 

Major  Churchill  Williams,  asstKiate 
editor  of  the  Saturday  Evening  Post,  and 
Mrs.  Marian  V.  Gormley  of  Washington 
were  married  in  the  capital  last  Wednes¬ 
day.  Major  Williams  was  a  newspaper 
man  until  19(X),  when  he  iK-came  literary- 
adviser  of  J.  B.  Lipi>incott  Company. 
He  became  associate  e<litor  of  the  Sat¬ 
urday  Evening  Post  in  1907. 

(k-orge  F.  Milton.  Jr.,  managing  editor 
of  the  Chattanooga  News  was  a  visitor 
in  Washington  this  week. 

J.  S.  Seymour,  formerly  publisher  of  the 
New  York  Evening  Post,  is  at  the  New 
York  Hospital  recovering  from  injuries 
to  his  legs  received  when  hit  a  few  days 
ago  by  an  automobile. 

Wiley  L.  Morgan,  managing  editor  of 
Knoxville  Sentinel  was  married  March 
29  to  Miss  Jennie  Burkes  of  CumlH-rland 
Gap,  Tenn.  Up  to  the  time  of  her  mar¬ 
riage  Miss  Burkes  had  been  actively  en¬ 
gaged  in  promotion  work  for  the  Lin¬ 
coln  Memorial  University. 

William  Seyfert,  president  of  the  Read¬ 
ing  Eagle  Com])any,  and  Mrs.  Seyfert. 
who  siH-nt  the  winter  at  Palm  Beach  and 
stopped  over  at  Pinehurst,  N.  C.,  for  the 
golf  tournaments,  have  returned  home. 

Peter  Schaeffer,  cxlitor  of  the  Ely 
(Minn.)  Miner,  is  writing  a  history  of 
the  newspaper  business  on  the  _  Mesaba 
and  A'ermillion  iron  ranges  of  .Minnesota. 
It  will  be  read  at  a  meeting  of  the  Min¬ 
nesota  Historical  Society  in  St.  Paul. 

C.  M.  Stcese  succet'ded  W.  C.  Cham¬ 
bers  as  editor  of  the  .Mifflinburg  (Pa.) 
Telegraph  on  April  1. 

George  T.  Campbell,  publisher  of  the 
Owosso  (Mich.)  .Argus- Pres.s.  sufferexl 
a  stroke  of  paralysis  March  31  and  is  in 
a  serious  condition.  He  had  just  re- 
turnc'd  from  Florida. 

Frank  Kay  .Anderson,  president  of  the 
South  h'lorida  Press  .Association,  has  an¬ 
nounced  the  publication  soon  at  Winte*r 
Park  of  the  IHoriela  Publisher  and  Busi¬ 
ness  Printer,  monthly  trade  journal. 

Senator  J.  S.  Kroh.  president  of  the 
Nebraska  Press  .Association  anel  eelitor 
of  the  Ogallala  (Neb.)  Keith  County 
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News,  was  guest  of  honor  at  a  banquet 
at  Lincoln,  .\larch  28,  in  connection  with 
his  nomination  for  Governor  of  Ne¬ 
braska. 

E.  W.  Thielecke,  formerly  editor  of  the 
Cairo  (Ill.)  Bulletin  hut  for  the  last  ten 
years  associated  with  his  brother  Ernest 
in  the  advertising  business  in  Chicago, 
returned  to  the  Bulletin  .April  1. 

Edgar  C.  Snyder,  United  States  mar¬ 
shal  of  the  District  of  Columbia,  has 
Ix-en  mentioned  for  apiK)intment  as  [mst- 
master  at  the  national  capital.  He  was 
in  newspaper  work  in  Omaha  until  he 
was  sent  to  Washington  as  correspondent 
of  the  Bee. 

IN  THE  EDITORIAL  ROOMS 

T  ()UIS  L.  COLLINS,  former  .Minne¬ 
apolis  Journal  rejwrter  and  now 
Lieutenant-Governor,  has  written  for  the 
publications  of  the  Minne.sota  W  ar  Rec¬ 
ords  Commission  a  history  of  the  l.slst 
Field  .\rtillery.  in  which  he  served  dur¬ 
ing  the  World  War. 

Benjamin  Lar.son  has  left  the  Chip¬ 
pewa  I-'alls  (Wis. )  Herald  to  l)ecome 
city  editor  of  the  People’s  Press,  Owa- 
tonna  (Minn.)  daily. 

Frank  Ryberg  has  ln-en  apixunted 
studio  chief  of  the  New  N'ork  Daily- 
News,  succeeding  M.  S.  Walker,  re¬ 
signed. 

William  Manning,  formerly-  of  the  Phil¬ 
adelphia  Public  Ledger  has  joined  the 
staff  of  the  Washington  Post  as  make¬ 
up  man. 

J.  Lynn  A'eaglc,  Suiulay  editor  of  the 
Washington  Post,  who  resigned  to  do 
publicity-  work  for  the  Shriners’  conven¬ 
tion,  has  been  succeeded  by  Keville  Glcn- 
non. 

Miss  Keith  Clark,  of  St.  Paul,  for¬ 
merly-  an  editorial  writer  on  the  Dis¬ 
patch  and  later  editor  of  the  women's 
bureau  of  the  Dei)artment  of  Lalxir  at 
Washington,  has  been  ai)pointed  pro- 
fes.sor  of  history-  and  political  science  at 
Carleton  College,  Northlicld,  Minn. 

.Abe  Yager.  six)rts  editor  of  the  Bro<»k- 
lyn  Eagle,  who  has  Ix-en  sun-hunting 
with  the  Br(H>kly-nites  at  Clearwater,  on 
the  Florida  Gulf  Coast,  was  called  home 
March  29  by  the  serious  illness  of  his 
mother,  agecl  89. 

T.  Glenn  Harison,  repfirter  for  the  St. 
Paul  Dispatch,  has  Ixiught  an  interest  in 
the  Drtonville  (Minn.)  Independent  and 
will  soon  take  full  charge. 

Charles  Williams,  for  two  years  on 
the  desk  of  the  New  A’ork  Morning  Tel¬ 
egraph,  has  gone  to  the  Baltimore  Sun. 

James  T.  Kolhert.  assistant  manager  of 
the  Washington  office  of  the  United 
Press,  has  been  transferred  to  New  )’ork. 

Vincent  Healy-  has  resigned  from  the 
s|xirt  department  of  the  Buffalo  Times 
to  locate  similarly  in  Rochester. 

.Alfred  G.  Jackson.  si)orts  editor,  and 
(ieorge  W.  Finley,  managing  e<litor.  have 
resigned  from  the  RridgeiK)rt  and  Water- 
bury  Herald.  Mr.  Jack.son  gex's  with 
the  Century-  Plav  Company-  in  New  York. 
Finley  leaves  after  twelve  years’  service. 

.Allan  K«>han,  day-  ixdice  reixirter  of 
the  Omaha  World-Herald,  has  Ix'en 
transferred  to  courts. 

William  T.  Igleheart  recently-  rcsiynuxl 
as  associate  wlitor  of  the  San  Francisco 
Business  to  become  city-  editor  of  the 
Salt  Lake  Tribune.  He  was  succeeded 
by  Herbert  Thompson,  formerly  on  the 
editorial  staff  of  the  San  Francisco 
Journal. 

Florian  Newhranch,  formerly  court  re- 
ixtrter  on  the  Omaha  World- Herahl,  has 
Ixx'n  placed  on  a  rewrite  desk. 

.-Mlyn  H.  Wright.  Jr.,  has  become  edi¬ 
tor  and  manager  »>f  the  San  Diego 
Hillcrest  News,  a  weeklv  community 
I)aper.  succewling  Boren  R.  Benton,  who 
has  gone  to  Los  .Angeles  to  take  charge 
of  a  community-  publication. 

J.  .A.  Shanahan.  form»-rly  on  general 
assignments  on  the  Omaha  World-1  ler- 
alfl.  has  been  made  day-  police  reporter. 

W.  H.  Graham,  formtrly-  on  general 
assignments  on  the  Omaha  World- Her¬ 
ald.  is  now  on  federals. 

Tod  Sloan,  formerly  Federal  Building 
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TAR.  FRANK  F.  BARHA.M.  edu¬ 
cated  as  a  physician  and  practic¬ 
ing  his  profi-ssit)n  for  a  number  of  years, 
established  the 
Los  .Angeles  Eve¬ 
ning  Herahl  in 
1911,  when  he 
and  his  brother, 
the  late  ( i  u  y 
Brinton  Barham, 
t<x)k  o  V  e  r  t  h  e 
Los  .A  n  g  e  1  e  s 
Morning  Herald 
aiul  converted  it 
into  an  afteriUHin 
newsi)ai)er.  From 
its  circulation  of 
<i  p  i>  r  o  X  imately 
4.()()()  aiul  its  per- 
.sonne!  of  100  em¬ 
ployees,  the  prop¬ 
erty  has  been  develoix-d  into  one  of  the 
leading  newspapers  of  the  United  States, 
with  an  organization  of  nearly  a  thou¬ 
sand  trained  newspaper  workers.  Dr. 
Barham  succeexled  to  the  complete  re¬ 
sponsibilities  of  the  management  when 
his  brother.  Guy,  died  a  few  months  ago. 

.A  native  .son  of  Ualifornia.  Dr.  Bar¬ 
ham  had  tirst-haixl  and  intimate  knowl- 
e<lge  of  the  held  which  he  entered  as  a 
publisher.  He  early-  laid  down  a  i)olicy 
of  enlightening,  educating,  uplifting  and 
entertaining  the  readers  of  the  iiews- 
pajx-r  without  ever  assuming  the  role 
of  a  tyrannical  <lictator  or  descending  to 
the  level  of  a  common  scf)ld.  Truth, 
honesty-  of  purixise,  kindliness  and  toler¬ 
ance  were  inculcated  in  his  asstx'iates ; 
criticism,  when  offered,  was  to  he  con¬ 
structive;  exposures  of  public  wrongs 
were  to  be  vigorous  but  <lignihe<l.  He 
sought  to  harmonize  the  newspaper  with 
the  public  which  it  serveil,  and  to  all 
these  elements.  To  an  excellent  (jrgani- 
zation  he  attributes  the  success  that  he 
has  attained. 


reporter  on  the  Chicago  Evening  .Ameri¬ 
can,  has  taken  the  afternoon  city  desk 
in  place  of  John  Main. 

Ben  1).  Barr,  city  hall  and  police  re- 
]x)rter  for  the  Reading  Eagle,  after  ten 
years  of  newspaix-r  work,  has  joine«l  the 
publicity-  forces  of  the  MetrojKilitan 
Edison  ComiKiny.  which  has  three  other 
former  Eagle  reporters  in  its  puhlicity 
promotion  department,  James  J.  Burns. 
John  G.  l.ongsdorf  .-uid  Charles 
( )’Rourke. 

Mrs.  .Arthur  Cayo,  reix)rter  on  the 
Burlingto'.i  (Vt. )  Free  Press,  resigned 
.\pril  1. 


Charles  Williams,  formerly  of  the  Chi¬ 
cago  Journal,  i.,  now  with  the  Herald- 
Examiner. 

Paul  M.  Reed,  for  many  years  a  re- 
|X)rter  on  the  Reading  Herald,  has  joined 
the  Eagle  staff. 

Harold  F.  Moulton,  assistant  manag¬ 
ing  editor  of  the  Lyini  (Mass.)  Daily- 
Item.  has  Ix-en  ap|xnuted  major  in  the 
Reserve  Corjis. 

Harry-  Ferris,  who  has  Ixx-n  a  six-cial 
writer  on  the  Burlington  t\'t.)  Free 
Press,  has  returned  to  Boston, 

Mrs.  L.  F..  Warner,  former  writer  for 
the  Christian  Science  Monitor,  is  a  new 
memlx-r  of  the  (.  Iticago  Herald-Examiner 
.staff. 

N(x-1  .Albertson,  telegraiili  editor  of 
the  Lancaster  (Pa.)  News  Journal,  has 
joine<l  the  rewrite  staff  of  the  Philadel- 
phia  Evening  Bulletin. 

John  T.  Duffy-,  of  the  Reading  Eagle- 
staff.  returiu-d  to  his  ilesk  after  a  month 
in  Georgia  to  rccuix-rate  from  illness. 

Mr.  and  .Mrs.  (;eH>rge  Walter  Clark 
are  the^  parents  of  a  little  daughter, 
"Peggy-.’  I  lark  is  a  meml)er  of  the 
Sunday-  r<Him  staff  of  the  Cliicago  Her¬ 
ald-Examiner,  and  his  wife  is  a  former 
Chicago  newspaper  woman. 

Thomas  J.  .Minton,  formerly  o:i  the 
staff  of  the  Lynn  ( Mas.s. )  Daily  Item, 
has  bee-n  appointed  manager  of  the 
United  States  Veterans  Bureau,  Boston. 

Harrisim  M.  Howard,  commercial  re¬ 
porter  for  the  Sioux  City  Tribune,  who 
recently  underw-ent  an  oix-ration,  is  raj)- 
idly  improving. 

Frederick  S.  Pea.se,  Jr.,  who  has  Ix-en 
employed  by  the  N'ermont  Press  Bureau 
at  the  State  H«>use,  Montixlier,  during 
the  session  of  the  Legislature,  is  joining 
the  reix>rtorial  staff  of  the  Burlington 
(Vt.)  Frtx-  Press. 

George  T.  Schreiber.  I-'ederal  Building 
reixtrter  for  the  Chicago  Evening  Post, 
and  Michael  W.  Strauss,  assistant  city- 
editor.  have  inirchasecl  a  forty-foot  yaw-i. 
They-  pkiii  to  take  lake  trips  over  the 
week-ends. 

Chris  Larsen  has  lK,-en  made  church 
editor  of  the  Sioux  City  Tribune. 

Osman  W.  Brown  has  resigned  from 
the  copy  desk  of  the  Lynn  (Mass.) 
Telegram- News. 

.Miss  Ervie  Ravenbyrue,  .society-  editor, 
and  Miss  Packey  lx-vens«m,  feature 
writer,  for  the  Chicago  Herald-Exam¬ 
iner,  have  returned  to  work  after  ill¬ 
nesses  of  several  wwks. 

Cecil  Maluxid  has  Ix-en  added  to  the 
reix)rtorial  staff  of  the  Sioux  City-  Tri¬ 
bune. 

Charles  M.  Graves,  editor  of  the  Sun¬ 
day  rotogravure  picture  section  of  the 
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New  York  Times,  sailed  aboard  the 
Olympic  April  7  for  an  extended  tour  of 
Europe  covering  important,  photographic 
centers.  Accompanying  Mr.  Graves  will 
be  two  cameramen  to  be  added  to  the 
staff  of  the  Times  Wide  World’s  newly- 
opened  European  bureau  in  Paris.  Mr. 
Graves  expects  to  be  in  Europe  nearly 
two  months,  visiting  London,  Paris, 
Rome,  Vienna,  Warsaw,  Berlin  and 
other  cities. 

Charles  H.  Vaughn  has  joined  the 
staff  of  the  Columbus  Dispatch.  He 
graduated  from  Ohio  State  University 
School  of  Journalism  at  the  end  of  the 
VV'inter  quarter,  and  was  city  editor  of 
the  .Ashland  (fJ. )  Times-tjazette  two 
years  ago. 

Miss  Constance  Drexel  of  the  McClure 
.Newspaper  Syndicate  entertained  at  lunch¬ 
eon,  March  28,  in  honor  of  Mrs.  George 
Horace  Lorimer,  of  Philadelphia,  wife  of 
the  editor  of  the  Saturday  Evening  Post. 

THE  BUSINESS  OFFICE 

JTAVID  D.  GLASSEORU,  for  the 
past  ten  years  associated  with  the 
N'ew  York  Commercial,  and  for  the  past 
five  years  vice-president  and  business 
manager,  has  resigned  to  become  presi¬ 
dent  and  general  manager  of  the  John 
-A.  Phillips.  Inc.,  general  commercial 
printers,  226  William  street.  While  as¬ 
sociated  with  the  Commercial,  Mr. 
Glassford  had  the  management  of  the 
Blue  Book  of  Foreign  Trade  published 
by  the  Commercial  bi-annually  in  the  in¬ 
terest  of  -American  commerce. 

Hugh  B.  Lee,  formerly  advertising 
manager  of  the  Eort  Dodge  (la.)  Mes¬ 
senger  and  Chronicle,  has  joined  the  na¬ 
tional  advertising  department  of  the  Des 
Moines  Register  and  Tribune.  Lee  had 
beeti  with  the  Messenger  and  Chronicle 
five  years.  He  was  city  editor  and  later 
managing  editor  lx;fore  managing  the 
advertising  department. 

H.  K.  Edwards,  former  business  man¬ 
ager  of  the  Minneapolis  Daily  News,  is 
entering  the  real  estate  business  in  St. 
Paul. 

J.  Russell  Wiggins  has  been  made  ad¬ 
vertising  manager  and  field  man  of  the 
Luverne  (Minn.)  Star. 

Earnest  Broik  has  returned  from 
Kansas  City  to  Wichita  and  taken  back 
his  old  job  on  the  advertising  staff  of 
the  Beacon. 

Covan  B.  Creel,  formerly  of  the  Del¬ 
aware  (O.)  Gazette,  has  joined  the  pro¬ 
motion  department  of  the  Columbus 
Dispatcli. 

Stuart  Ingram,  manager  of  the  re¬ 
search  and  information  bureau  of  the 
San  Francisco  Chamber  of  Commerce, 
has  resigned  to  become  financial  editor 
of  the  San  Francisco  Bulletin. 

Arthur  H.  Utt  has  joined  the  publicity 
department  of  the  St.  Louis  Globe-Dem¬ 
ocrat.  succeeding  Roland  Sturhahn.  who 
recently  went  with  the  Ralston  Purina 
Comi)any.  Utt  had  been  with  the  Lin¬ 
coln  Press,  St.  Louis,  and  was  formerly 
advertising  manager  of  the  Brecht  Com¬ 
pany. 

W.  B.  Dixey,  Jr.,  formerly  advertising 
manager  of  the  Daily  Garment  News, 
New  A’ork,  has  joined  the  local  adver¬ 
tising  staff  of  the  New  York  Daily  News. 

George  Votaw,  who  recently  resigned 
as  classified  advertising  manager  of  the 
Fresno  Republican  to  go  to  San  Fran¬ 
cisco.  has  l«en  succeeded  at  Fresno  by 
Gordon  Blade. 

Oiarles  ("Chuck")  Maloney,  son  of 
Josiah  Maloney,  of  the  advertising  de¬ 
partment  of  the  Denver  Post,  has  taken 
over  the  advertising  department  of  the 
Daily  Picketwire,  Trinidad.  Col. 


MARRIED 

"LTERBERT  L.  BELL,  circulation  man- 
ager  of  the  Butte  office  of  the  .Ana¬ 
conda  (Mont.)  Standard,  and  Miss 
Irene  Farrell,  reporter  on  the  Butte 
Miner,  were  married  recently. 

Oark  H.  Galloway,  teacher  of  jour¬ 
nalism  at  the  Universitv  of  Kansas,  on 
March  31  married  Miss  Helen  Lee  of 
Omaha. 

Louis  H.  Shenk,  advertising  manager 
■f  the  Lancaster  (Pa.).  Intelligencer 


and  the  News-Journal,  and  Miss  Bertha 
M.  Trout,  daughter  of  Mr.  and  Mrs.  C. 
H.  Trout  of  Lancaster,  were  married 
April  2  in  the  Church  of  the  Transfig¬ 
uration,  New  York.  They  are  spending 
their  honeymoon  in  the  New  England 
States  and  Canada. 

Wil  V.  Tufford,  Clinton,  la.,  secre¬ 
tary-treasurer  of  the  Inland  Daily  Press 
association,  and  Miss  Lenora  I^  Reih- 
man,  of  Los  An¬ 
geles,  were  mar¬ 
ried  in  Chicago. 

Miss  Reihman 
is  the  daughter 
of  J.  W.  Reih¬ 
man,  a  banker  of 
Grand  Mound, 
la.  She  was 
graduated  from 
the  Leland  Pow¬ 
ers  School  of  the 
Spoken  Word  in 
Boston.  She  has 
been  a  dramatic 
reader  and 
teacher  in  New 
York  and  Bos¬ 
ton  and  teacher  in  Cliautauqua  circles. 

Since  last  Fall  she  has  been  in  Los 
-Angeles,  more  recently  in  the  studio  of 
the  Ince  Motion  Picture  Corporation. 

The  couple  plan  to  be  in  New  York 
during  the  .A.  N.  P.  A.  convention. 

WITH  THE  AD  FOLKS 

W/  H.  M-AYES,  JR.,  of  Austin,  son 
•  of  Prof.  W.  H.  Mayes,  of  the 
department  of  journalism  of  the  Univer¬ 
sity  of  Texas,  has  been  appointed  ad¬ 
vertising  and  publicity  manager  for  the 
National  City  Bank  of  New  York.  He 
is  a  former  student  of  the  University  of 
Texas,  and  has  been  in  the  publicity 
department  of  the  National  City  Bank 
since  1919. 

Wendall  Walker  has  changed  from  the 
Charles  Touzalin  Agency,  Chicago,  to  the 
Speedaumatic  Company,  where  he  will 
devote  all  his  time  to  advertising.  J.  T. 
Davis  succeeds  Walker  as  copy  writer 
at  the  Touzalin  -Agency. 

THE  AGENCY  FIELD 

A  DDISON  F.  VARS  of  the  Reming- 
ton  Advertising  Agency  has  been 
elected  fleet  captain  of  the  Buffalo 
Launch  Club. 

The  Biddle  Agency,  Philadelphia,  has 
changed  its  office  from  12th  and  Cherry 
street,  to  1827  Ranstead  street. 

Max  Hacker,  for  some  time  with  the 
Blackman  Company,  New  York,  has 
been  made  office  manager. 

The  Aitkin-Kynett  Company,  Phila¬ 
delphia.  has  ohanged  its  offices  from 
1326  VValmit  street  to  1615  Chestnut 
street. 

The  L.  S.  Gillham  Advertising 
-Agency,  Salt  I-ake  City,  has  been  award¬ 
ed  the  contract  for  the  $.50,000  cam¬ 
paign.  the  funds  for  which  were  raised 
i)y  the  Chamber  of  Commerce  by  pop¬ 
ular  subscription. 

William  R.  Alberts,  art  director,  and 
Hubert  J.  Echele,  office  and  production 
manager  for  the  Chappelow  -Advertising 
Company,  have  resigned  to  join  the 
Warwick  Typographers,  St.  Louis. 
Echele  is  president  of  the  Junior  -Ad¬ 
vertising  Gubs  of  the  World. 

Earl  Glenn  Deane,  formerly  sales 
manager  of  the  Twinplex  Sales  Com- 
liany,  and  more  recently  with  the  David 
-A.  Coleman  Company,  has  joined  the 
staff  of  Yost.  Gratiot  &  Co.,  St.  Louis. 

W.  J.  Hosmer,  advertising  service 
man  and  printing  salesman  for  the  Car- 
son  Press,  left  April  2  to  become  tech¬ 
nician  of  the  Tuholski  Advertising 
Agency,  Denver. 

H.  L.  Bergen,  formerly  vice-president 
of  the  Bergen  Advertising  (Company, 
has  joined  the  staff  of  the  Adamars 
Company.  St.  1-ouis. 

R.  R.  Gleen  is  now  with  the  Central 
Advertising '-Agency,  Wichita,  (Kan.). 

W.  J.  Tice,  has  resigned  as  space 
buyer  of  Yost,  Gratiot  &  Co.,  St.  Louis, 
to  be  office  manager  for  the  Adamars 
Company. 

Miss  Jean  Elizabeth  Roberts,  for  the 


past  18  months  advertising  manager  of 
the  Thompson-Belden  Company  of 
Omaha,  has  joined  the  copy  staff  of  the 
Charles  A.  Hall  Company. 

The  name  of  Farnsworth,  Brown  & 
Schaefer,  Inc.,  of  New  York  has  been 
changed  to  Farnsworth  &  Brown,  Inc. 
William  G.  Schaefer  having  left  the 
organization  Jan.  1. 

S.  N.  Stathem  has  been  made  assist¬ 
ant  space  buyer  of  the  Richard  A.  Foley 
Agency,  Philadelphia. 

F.  J.  Fitzgerald,  for  some  time  with 
Calkins  &  Holden,  New  York,  has  been 
made  space  buyer  of  that  agency,  and 
R.  P.  Clayberger,  formerly  space  buyer, 
is  now  contract  man. 

WITH  THE  SPECIALS 

PR.ANK  G.  GRASETT,  for  the  past 
^  year  and  a  half  in  the  merchandis¬ 
ing  department  of  the  Chicago  -Ameri¬ 
can,  has  joined  the  soliciting  forces  of 
the  Williams,  Lawrence  &  Cresmer  Com¬ 
pany,  Chicago. 

George  J.  Allan,  of  J.  P.  McKinney 
&  Son,  New  York,  broke  the  world’s 
Y.  M.  C.  A.  record  for  running  a  mile 
at  the  indoor  track  and  field  champion¬ 
ship  of  the  Metropolitan  district  March 
24,  in  4.34-5^. 

George  H.  Hill  has  been  appointed 
Eastern  manager  of  Carpenter  &  Co., 
with  headquarters  in  New  York,  suc¬ 
ceeding  Barton  E.  Schwartz,  who  retires 
today  to  become  associated  in  an  execu¬ 
tive  capacity  with  the  D.  E.  Klein  Cigar 
Company.  New  York.  Arthur  W. 
Cooley  is  now  Carpenter’s  Western, 
manager  and  George  Pipenhagen  is  sec¬ 


retary,  both  located  in  Chicago.  The 
Poplar  Bluff  (Mo.)  American  has  ap¬ 
pointed  Carpenter’s  as  national  advertis¬ 
ing  representatives. 

Frost,  Landis  &  Kohn  have  been  ap¬ 
pointed  national  advertising  representa¬ 
tives  for  the  Wilmington  (N.  C.)  Dis¬ 
patch. 

Benjamin  &  Kentnor  have  been  ap¬ 
pointed  national  advertising  representa¬ 
tives  for  the  Johnstown  (Pa.)  Demo¬ 
crat. 


NEWS  SERVICE  NOTES 

T  OUIS  SEIBOLD,  analyst  and  politi- 
^  cal  writer,  has  begun  a  tour  of  the 
United  States  for  a  series  of  twenty-five 
articles  for  the  Chicago  Journal  of  Com¬ 
merce. 

.A.  H.  Frederick  has  been  transferred 
from  the  Cleveland  office  of  the  News¬ 
paper  Enterprise  Association  to  the  San 
Francisco  bureau,  relieving  Gene  Cohn, 
on  leave  of  absence  for  a  year.  Phil 
Sinnott  has  taken  over  Frederick’s  duties 
in  the  Geveland  office.  In  turn,  Sinnott 
has  been  succeeded  by  Charles  P.  Stew¬ 
art  in  charge  of  the  N.  E.  .A.  service 
page. 

Morris  Henle  has  been  transferred 
from  the  Washington  office  of  the  United 
News  to  the  Newspaper  Enterprise  As¬ 
sociation  at  Cleveland. 

William  J.  G.  Meyers,  corresjJondent 
for  the  Associated  Press  in  Connecticut, 
who  for  twenty  years  has  covered  the 
sessions  of  the  Connecticut  Legislature, 
will  remain  in  his  office  after  this  week, 
and  will  be  succeeded  by  Clifford  Uhl, 
night  editor. 


Singing  the 
** Everlasting**  Song 

Now  that  Easter  is  past  some  churches  will 
be  inclined  to  think  their  advertising  ought 
to  be  discontinued.  It  is  part  of  the  mission 
of  the  newspaper  to  show  the  churches  that 
as  long  as  they  keep  open  they  have  something 
to  tell  the  crowds  who  pass  the  doors  and  do 
not  come  in  to  worship. 

Easter  is  a  high  peak  in  church  attend¬ 
ance,  but  the  weeks  after  Easter  are  fully  as 
important  to  the  churches  as  the  weeks  before. 
The  advertising  maxim  of  “keeping  ever¬ 
lastingly  at  it”  must  be  taught  those  churches 
which  now  lay  their  advertising  plans  on 
lines  that  are  not  in  keeping  with  best  adver¬ 
tising  practices. 

Help  the  churches  to  use  continuous  con¬ 
structive  copy  and  educate  the  people  to  the 
necessity  of  church  attendance. 

This  means  better  churches — and  more  ad¬ 
vertising. 

We  have  proofs  of  52  ads  for  a  whole  year’s 
campaign  which  will  be  sent  on  request. 
Price  for  use  is  very  low.  Address  Herbert 
H.  Smith,  ;i8  Witherspoon  Bldg.,  Philadel¬ 
phia,  Pa. 

CHURCH  ADVERTISING  DEPARTMENT 

AACW 

Editoi  &  Publisher  contributes  this  space  because  it  believes  in  church  advertising. 

[ _ _ _ 
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NEWS  OF  ASSOCIATIONS 
AND  CLUBS 


^IIE  advertising  club  of  St.  Louis, 

witli  80()  members,  is  conducting  a 
campaign  to  increase  these  to  1,000,  after 
which  there  will  be  a  waiting  list.  The 
club  is  divided  into  two  armies,  the  Red 
Eyes,  led  by  J.  L.  Isaacs,  of  the  Post- 
Dispatch,  and  the  Blue  Devils,  headed 
by  E.  L.  Hill,  assistant  to  the  president 
of  the  Globe-Democrat. 

Jewish  journalists  in  Chicago,  who 
last  year  organized  the  J.  L.  Peretz 
Journalists’  Club,  are  holding  their  an¬ 
nual  spring  dance  and  concert  in  the 
Morrison  Hotel  on  the  evening  of  .April 
7.  The  membership  includes  all  news¬ 
paper  men  employed  on  Jewish  news¬ 
papers  ami  magazines.  A  fund  will  be 
raised  for  relief  work  in  eastern  Europe. 

A  good  deal  of  money  has  been  sent 
already.  The  president  is  Jonah  Spivack. 
Mrs.  Ethel  Mcizels.  Mrs.  Fanny  Kramer, 
Mrs.  J.  B.  Loebner,  Mrs.  M.  Tolchin  and 
Mrs,  Louis  Reingold  are  on  the  recep¬ 
tion  committee. 

Publishers  of  weekly  news^pers  in 
Allegany  and  Cattaraugus  counties.  N.  Y., 
have  organized  a  press  association,  of 
which  the  officers  are :  F.  A.  Crumb,  Al¬ 
fred  Sun,  president;  Marc  D.  Johnson, 
Randolph  Register,  vice-president;  Cas- 
sar  R.  .Adams,  Franklinville  Chronicle- 
Journal,  secretary ;  C.  VV.  Brock,  Cat¬ 
taraugus  Times,  treasurer. 

The  Southwest  Kansas  Republican 
Editorial  .Association  will  meet  at  Kins¬ 
ley  .April  2/.  Earl  F'ickert,  editor  and 
publisher  of  the  Nickerson  .Argosy,  is 
president. 

The  San  F'rancisco  Press  Club  will 
give  its  “Seventeen  Years  After"  show, 
commemorative  of  the  lire  of  19()()  at 
midnight,  .April  21,  in  the  Century  The¬ 
atre.  It  will  be  followed  by  a  breakfast 
and  dance  at  the  club  rooms.  Frank  B. 
Connolly  is  committee  chairman,  and  his 
aids  are  Ralph  Cromwell,  Frederick  W. 
McNulty,  Lee  W.  H..pkins,  W.  H.  B. 
Fowler,  William  F.  Kilkline  and  Leon 
J.  Pinkson. 

The  Mail  .Advertising  Service  Associa¬ 
tion  has  been  formed  at  San  F'rancisco 
by  men  and  women  engaged  in  dircct- 
nviil  advertising,  and  officers  have  been 
elected  as  follows ;  President,  Keith 
Beiuiston,  Beanston  Letter  Company ; 
vice-president,  E.  Scott,  Miles  &  Scott ; 
secretary-treasurer,  F'rances  K.  Smith ; 
board  of  governors,  H.  W.  Rodgers. 
Mrs.  11.  F'.  Barrow,  R.  B.  Young,  Mrs. 
F.  L.  Firikson,  H,  H.  Feighner. 

“The  Kit-Kat  Club,”  of  Columbus,  O., 
an  organization  embracing  some  well 
known  newspaper  men  and  literary  lights, 
had  a  “newspaper  night”  March  27  at 
the  Hotel  Chittenden.  Prof.  Osman  C. 
llooper,  of  the  dejKirtment  of  journalism, 
Ohio  State  University,  delivered  an  ad- 
tlress. 

The  Seattle  Press  Club  has  elected 
these  olhccrs:  President,  John  F'.  Dore; 
first  vice-president.  Carlton  Fitchett; 
sc-cond  vice-president.  Fi.  E.  Carpenter. 

The  Central  New  A’ork  Press  .Asso¬ 
ciation  will  hold  its  annual  meeting 
.April  14  in  the  rooms  of  the  department 
of  journalism  at  Syracuse  University. 
Two  seniors  arc  on  the  program — Flarold 
F'.  Schue,  managing  editor  of  the  Liberty 
(N.  Y.)  Register,  and  Miss  Mahlc 

Parker,  of  the  editorial  staff  of  the  Sy¬ 
racuse  Post-Standard. 

The  C.alifornia  News  Publicity  .Asso¬ 
ciation  has  been  organized  with  Irvin 
Engler,  of  the  Sacramento  Advertising 
Oub,  as  president.  , 

One  of  the  most  interesting  and  large¬ 
ly  attended  exhibits  thus  far  arranged 
under  the  auspices  of  the  Advertising 
Council  of  the  Giicago  Association  of 
Commerce  was  that  of  the  Chicago  Busi¬ 
ness  Papers  .Association  in  the  cameo 
room  of  the  Morrison  hotel  March  28-30. 
The  council  and  the  association  co-oper¬ 
ated  in  the  presentation  and  more  than 
35  publications  used  panels. 

Middletown.  Ohio,  entertained  many 
members  of  the  National  Conference  of 
Business  Papers  during  the  week  ended 


March  29.  The  Chamber  of  Commerce 
was  host  to  the  editors,  representing 
more  than  50  papers.  George  Smart 
one  of  the  editors  of  Iron  Age,  pre¬ 
sided. 

The  annual  meeting  of  the  Illinois 
Press  Association  will  be  held  in  .May 
in  Champaign,  Ill.  Fred  Rolens  of  the 
Murphysboro  Daily  Independent  is  presi¬ 
dent  and  Hiram  L.  Williams  of  Spring- 
field,  is  secretary. 


U.  S.  PRESS  THROUGH  EYES 
OF  A  FRENCHMAN 


(ContiiiHi'd  fro-m  (<age  5) 


Public  life  is  upturned  from  the  .At¬ 
lantic  to  the  Pacific  by  wave  lines  of  a 
greater  length  and  height  than  we  have 
any  notion  here.  What  is  a  big  strike 
in  F' ranee,  compared  to  a  long  strike  in 
the  States?  Where  could  we  lind  in  our 
Europe  of  today,  an  upheaval  comparable 
to  what  the  Ku  Klux  Klan  brought  about 
latterly  in  certain  States  of  the  Union? 

North  .America  is  adapted  to  the 
rhythm  of  a  new  life  which  gushes  out 
characterstically  with  extraordinary 
IK)wer. 

Flurope,  split  up  into  nations,  seems 
rather  busier  in  thwarting  the  forces  and 
impulse  of  modern  life  than  in  turning 
it  to  the  best  account,  and  1  quite  under¬ 
stood  when  I  was  traveling  in  your 
country  why  Henri  Bergson’s  ideas  and 
philosophy  had  so  readily  found  credit 
in  the  States. 

Thereabouts  the  Franch  traveler  has 
the  feeling  of  being  dragged  on  by  an 
overlK'aring  stream,  and  soon  he  remarks 
that  the  American,  without  going  against 
this  natural  force,  moves  about  in  it 
comfortably  and  makes  a  wondrously 
good  use  of  it. 

1  recognised  that  strength  from  the 
first  moment,  as  I  read  your  papers, 
and  even  now,  here  in  my  homeland,  it 
is  by  your  papers  that  from  time  to 
time  1  find  tlie  best  and  the  cadence  to 
whose  rhythm  splendid  .American  ac¬ 
tivity  marches  onward. 

*Lousteau  is  a  character  of  Balzac’s 
novel,  entitled  “.A  Great  Provincial  Man 
in  Paris.” 


SHAKEUP  IN  LOUISVILLE 


Staffs  of  Timet  and  Courier- Journal 
Reorganized  April  1 

The  staffs  of  the  Louisville  Times  and 
Courier-Journal  were  reorganized  April 
1,  following  the  resignation  of  .Arthur 
Krock  as  a  member  of  the  board  of  di¬ 
rectors  and  executive  committee  of  the 
two  papers,  as  well  as  editor-in-chief  of 
the  Times.  Mr.  Krock  goes  to  New 
York  as  the  associate  of  Will  H.  Hays. 
Resolutions  of  regret  at  his  departure 
were  adopted  by  the  directors  and  com¬ 
mitteemen. 

Tom  Wallace  was  elected  to  fill  the 
vacancy  on  the  board  of  directors  and 
the  executive  committee  was  abolished. 
Judge  R.  W.  Bingham  assumed  the  edi¬ 
torship  of  both  papers. 

Harrison  Robertson,  for  years  associate 
editor  of  the  Courier-Journal,  becomes 
cbief  of  that  paper’s  etlitorial  staff.  Tom 
Wallace  is  the  new  chief  of  the  editorial 
staff  of  the  Times.  Emanuel  Levi,  vice- 
l>resident  and  general  manager  of  the  two 
papers,  will  have  general  supervision  over 
them,  while  Brainard  Platt  will  be  in 
charge  of  the  mechanical  and  news  de- 
I>artments. 


Utility  Firm  Sues  Newspaper 

A  libel  suit  against  James  Hale  Stein- 
man  awl  John  F'.  Steinman,  editors  and 
managers  of  the  l.ancaster  (Pa.),  Intelli¬ 
gencer,  evening  newspaper,  was  filed 
March  26  by  the  I.ancaster  Gas,  Light 
&  Fuel  Company.  The  amount  of  dam¬ 
ages  asked  is  said  to  be  $10,000.  .A  state¬ 
ment  by  Ralph  B.  Hull,  general  manager 
of  the  utility,  terms  the  investigation  and 
subsequent  publicity  given  by  this  news¬ 
paper  as  a  “reckless  attack  on  the  in¬ 
tegrity  of  the  company  and  its  manage¬ 
ment.” 


With  Ninty-Two  Per  Cent 
Native  Whites 


LEADS  ALL  STATES 


Within  the  boundaries  of  this  State  2,930,- 
390  people  live.  There  are  696,466  home 
dwellings  in  Indiana — plus  those  erected  dur¬ 
ing  the  past  year.  There  are  737,707  families 
living  here  plus  those  newly  established 
during  the  past  year. 

Of  the  696,466  homes,  395,402  are*  owned 
by  the  occupants. 

For  the  most  part  these  are  homes  of  the 
American  kind — each  a  market  for  American 
goods — each  one  reached  by  newspaper  ad¬ 
vertising. 

These  Indiana  families  believe  in  coopera¬ 
tion.  They  buy  of  Indiana  merchants.  As  a 
result,  Indiana  offers  exceptional  opportunity 
through  this  list  of  her  dominating  news¬ 
papers  to  National  Advertisers  seeking  new 
outlets  for  their  wares  and  new  trade  connec¬ 
tions  with  Indiana  progressive  merchants. 

Every  daily  newspaper  on  this  list  will  get 
your  share  of  this  Indiana  business. 


Rate  for 

CirculatioD 

S,(M  lines 

f Decatur  Democrat . . 

. (E) 

3,165 

.025 

**  Evansville  Courier  . 

24,668 

.06 

**  Evansville  Courier  . 

. (S) 

22,571 

.06 

fFort  Wayne  Journal-Gazette . 

....(M) 

23,490 

.07 

fFort  Wayne  Journal-Gazette.... 

. (S) 

26,080 

.07 

f Fort  Wayne  News-Sentinel  .... 

. (E) 

32,492 

.09 

ttfGary  Evening  Post  and  Tribune.  . 

. (E) 

10,013 

.05 

’Indianapolis  News  . 

. (E) 

115,634 

.20 

fLa  Porte  Herald  . 

. (E) 

4,019 

.025 

••’South  Bend  News-Time*.  .  .  . 

9,702  ( 
10,669  i 

20,371 

.06 

•  •  ’South  Bend  News-Times . 

. (S) 

18,464 

.06 

ftSoutfa  Bend  Tribune  (S)  19,472. 

. (E) 

20,200 

.055 

’  ’Terre  Haute  Tribune . 

.  .  (E&S) 

22,818 

.06 

’’Vincennes  Commercial  . 

.  .  (M&S) 

5,453 

.03 

fCoTernment  Statement*,  October  1,  1922. 

*A.  B.  C.  Publisher*’  Statement,  April  1,  1922. 

**A.  B.  C.  Publisher*’  Statements,  October  1,  1922. 

***A.  B.  C.  Publishers*  Statements,  3  mos.  ending  Sept.  30. 
tfPublishers’  Statement. 

tti’A.  B.  C.  Publishers*  Statements,  3  mos.  ending  Dec.  31,  1922. 
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TIPS  FOR  THE  AD  MANAGER 


The  Story  of 

WASHINGTON 

for  February 


National  Advertising 

Times  li/i.liOT  lines  {jaiiuMl 
ileruld  18.239  lines  {lained 
Star.  .  I  k6l6  lines  j:aine<l 
Post..  11.671  lines  LOSS 


TheWashington  Times 

and 

TheWashington  Herald 

G.  Logan  Payne 

Publisher  ynd  General  Manager 

National  Advertising  Representatives; 

G.  LOGAN  PAYNE  COMPANY 
Chicago,  Detroit,  St.  Louis.  Los  Angeles 
PAYNE,  BURNS  AND  SMITH 
New  York  and  Boston 


ATLANTA,  GA. 

Over  a  Million 
Lines  a  Month 


Durinjt  1922  carefully  sifted 
advertisinj2  iu  I  lu*  Atlanta 
loiirnal  totaled  over  12,000.- 
(J(X)  lines. 

Advertising  in  The 
Journal  Sells  the  Goods 


We  can  increatae  your  buainetar— • 
you  want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how  press 
cTppings  can  be  made  a  business* 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  of  a  Century 


Allman  Advertising  Agency,  W7  Kctr  Uhlg.. 
Detroit.  Now  placing  account  of  Hn»oks  Si>rink. 

It  r  System.  Detnot,  Mich. 

N.  W.  Ayer  A  Son.  (Ttestmit  street. 
I*hila(lcl]ihia.  Lsing  40  inches,  5  limes  for 
I*.  II.  Manes  Knitting  <'(»m|>any.  .\gain  placing 
copy  with  new-pai>ers  for  Wahl  ('ompany,  Kver* 
•^liarp  IViicils,  (iiieago.  Mas  l»een  apt>ointe<l 
to  handle  advertising  td  *‘l.a  Palina"  <  igar 
made  by  t'oiigress  (  igar  (’*»mp;iny  and  here¬ 
tofore  placetl  !)>•  the  Merl>ert  M.  Morris 
.Xgeiicy. 

Barton.  Durstinc  &  Osborn.  .15  West  45th 
‘trcct,  .New  N  «  rk.  Again  rtnicwmg  some  news- 
palter  contracts  f<»r  American  Radiator  Co., 
New  York. 

George  Batten  Company,  .181  4th  avenue. 
New  N’ork  City.  .\gain  placing  tteders  with 
newspapers  in  ■‘elected  sections  fttr  ('litpiot  Chih 
Co.,  **('.  C.  (iinger  .\le,  .Millis,  Mass. 

Benson,  Gamble  A  Slaten,  7  Suith  1>earfK>n) 
street.  Chicago.  Will  pr«»hatdy  start  copy  early 
in  May  on  While  .\loti-r  'Lruck.  ('levcland,  Ohio, 
with  their  annual  nil  call  C(*py. 

Blackman  Company,  119  West  4Jnd  street. 

Nt  v  N'l  rk  City.  .Now  handling  account  of  1*. 
Lorillard  Co..  “.MuriiT*  and  New  Currency 
Cigars,  New  N  ork.  After  July  1.  192J.  will 
place  account  of  the  Sherwin-Williams  Paints, 
Cleveland.  <  >hio. 

Carrpbrll-Moss,  Inc.,  K.ist  4iHh  street. 
New  ^  ork  City.  IMacing  orders  with  some  New 
N  «»rk  papers  for  Wmullmeher  \  Rice,  “Wear- 
Right"  (doves.  New  York. 

W.  P.  Colton  Company,  Ko  Broadway.  New 
^'l'rk  (Tty.  Reisirted  will  place  account  of 
l.iverp»Mil  \  l.d>ndon  and  (do!>c  Insurance  Co., 
Newark.  N,  .1. 

Critchheld  A  Co.,  West  Jackson  houle- 
vard.  ( hicago.  Waiting  for  (L  K.  on  list  of 
Firestone  Tire  Kuhher  ('oinpany,  .\kron.  <). 

Dorrance,  Sullivan  &  Co.,  l.Kf  West  42nd 
street,  .New  T'ork.  Planning  a  cjimiwiign  with 
iu*ws|>;i|K‘rs  in  several  Southern  Slates  for  .\uto- 
vac  Co.,  “.Vutovac”  auto  accessory.  .Salisbury, 

X.  C. 

George  L.  Dyer  Company,  42  Broadway, 
New  T’ork  (Tty.  Renewing  some  newspat>er 
contracts  for  the  F.lgin  .Nati<*nal  Watch  Com¬ 
pany,  (liicago,  111.;  also  phicing  orders  with 
some  Pennsylvania  newspai»ers  for  Pollock  Pen 
Co.,  Boston,  .Mass. 

Charles  Estey  A  Co.,  1014  So.  Michigan 
avenue,  Chicago,  111.  Placing  account  of  Tail- 
man,  Robbins  X*  Co.,  ('hicago.  111;  l»ose  l^-af 
Forms  ami  Bin<ling  I)evice.s  and  Standard  Kec- 
or<l  Keeping  Systems. 

Federal  Advertising  Agency,  6  Hast  .19th 
street.  New  York  (Tty.  .\gain  placing  orders 
with  newspa|>ers  in  varuMi*.  sections  for  To- 
h.acco  Products  C'ompany,  *‘llerl»erl  Tareyt«m.** 
(Tgarette,  New  York. 

Fox  A  Mackenzie,  1214  I./H'iist  street,  I^iil.T- 
del]  hia.  Pa.  .\gain  {dacing  or<lers  with  news- 
l»a]>ers  generally  for  Atlas  Portland  Cenunit 
Co.,  New  York. 

Charles  Daniel  Frey  Agency,  1<M  .Suith 
Michigan  avenue,  ( ‘hicago.  .Making  5,0OO 
line  C(uitracts  for  the  Simmons  (T)ni])any. 

Charles  H.  Fuller  (Company,  629  .South 
Wabash  avt*nne,  ('hicago.  Issuing  2,500line 
schedules  to  South  (  arolina  ])aiH*rs  on  Lewis 
I-alxiratories.  Nsiiing  orders  and  contracts  in 
gt*neral  tm  Fnmtier  Asthma  Co..  ButTalo, 

Norman  A.  Fyffe  Company,  .5B  Madison 
avenue.  New  York  (Tty.  Placing  orders  with 
some  N<w  York  newspajKTs  for  Sta  Brite  Auto 
Painting  Cor}).,  l.ong  Island  (  ity,  N.  \. 

Ceyer-Dayton  Advertising  Company,  Dayton 
Savings  Trust  Bldg..  Dayton,  ( )hio.  Macing 
uccfiunt  ft»r  American  Products  Co.,  Cincinnati. 
Ohio,  manufacturers  of  ‘‘/am*!’*  Pure  Food, 
products,  toilet  preparations  and  household  ne¬ 
cessities. 

M.  P.  Gould  Company,  4.50  Fourth  avenue. 
New'  York  (‘ity.  Placing  account  for  The  F'ault 
less  Ruhl»er  ('oni  »any,  Ashland,  Ohio,  manu¬ 
facturers  Household  Ru1>1kt  (ichxIs. 

Gray  Advertising  Compemy,  14th  and  Oak 
streets,  Kansas  ('ity,  .Mo,  Now  hanflling  ac¬ 
count  of  Cole  .Motor  Car  (Tmi}>any,  Indianaiwdis, 
Ind. 

Charles  C.  Green  Advertising  Agency,  15 

West  37th  street.  New  T'ork  (Tty.  Again  |)lac- 
ing  Fcheilules  with  new s|>;i|>er»  in  various  sec¬ 
tions  for  I.  Weiss  \  Sons  ('o.,  ('utlery.  New- 
ark.  N.  J. 

Hanff'Metzger,  Inc.,  95  Madison  avenue. 
New  NT»rk  (Tty.  Now  })lacing  account  of  Dr. 
R.  M.  Kline,  Medical,  Red  Bank,  N.  J. 

Henri,  Hurst  A  McDonald.  58  Last  Wash¬ 
ington  street,  Chicago,  III.  Macing  orders  with 
srmie  newspapers  in  selected  sections  for  Na¬ 
tional  I'ilicr  Textile  (‘o..  “Kimlark  Rugs."  N«*e- 
nali,  Wis.;  ('hicago,  ML;  New  S’ork.  N.  Y., 
and  San  Francisco,  Cal. 

Johnson>Read  A  Co.,  3t2  State  street,  (lii* 
cago.  111.  Placing  orders  with  news}ia])<TS  in 
selctte<l  sections  for  Tourists  Protective  (iuide, 
(  hicago.  III. 

Kling-Cibson  Company,  23)  So.  State  street, 
Chicagf-,  111.  Now  handling  account  for  the 
Oak  F1of»ring  Burt  an.  Oak  FliMiring  .Mfrs.,  (Tii- 
cagu.  111.  Issuing  schedules  ai>|)roximating  1,509 
lines  to  he  run  tluring  .\prii  to  a  few  )>a|)ers 
in  Michigan  anti  \Trginia  for  OMlricn  N'arnish 
(*om})any.  South  Bend,  Iml. 

John  S.  King  C.om^any,  Newman -Stern 
Bldg.,  (’leveland,  Ohio.  Placing  orders  with 


mwsj.aicrs  in  selected  secti«'iis  for  Wells 
Process  ('o..  "Blue  Devil  Cleanser, ’*  ('onneaut, 

<  >hio. 

*  Lamport' MacDonald  Company,  J-.M-S  Build¬ 
ing,  South  Betitl,  Ind.  Mandltng  acctmnt  fl>r 
the  Bastiaii-.Morley  (*om}»any,  l-a  ITirte,  liid., 
manufacturers  of  water  heaters. 

Landsheft  Advertising  Agency,  Krishatu 
Bhlg..  Butfahi,  N.  Y.  Ke|K>rte<l  will  handle 
account  «*f  (itidchrtHl  Silk  Com}iany.  "Never- 
knot"  Maud  Sewing  Silk,  Philadelphia.  Pa. 

Lesan  Advertising  Agency,  449  4th  avenue. 

New  T’ork  (Tty.  Placing  or<lers  with  some  large 
city  new ’■‘J SI} XT',  for  Standard  Textile  I’nslucts 
Com})any,  "Sanitas,"  Wall  (  ovenng.  New  York. 

Long,  Costello,  Inc.,  153  North  Michigan 
a\ciuie.  Chicago.  .\dditig  .additional  towns  to 
list  of  N.itioiial  Rct'ining  ('(>ni})any. 

Lord  A  Thomas,  Wrigley  Bldg..  (Tiicago. 
Making  l.lMMi-Iine  contracts  for  the  West  In¬ 
dies  Fruit  Im]iorting  ('4»m|);iny;  onlers  and  con 
tr.icts  issuing  in  getuTal  on  Palnn  live  ('om 
i  .iiiy,  .Milwaukee,  Wis..  and  West  Indies  Frutl 
importing  Com})any,  ('hicago,  ML  Again  re 
fuwing  news}>a}KT  c<»ntracts  lor  Molc})ruof 
llo-*iiTy  Com})any,  Milwaukee,  Wis. 

Lord  A  Thomas,  .ki6  Madison  avenue.  New 
NTirk.  Placing  oilers  with  some  New  Yoik 
ticus},apers  ffjr  Sept  (  iiiema  ( amera  Distrihn- 
t<*rs,  Inc.,  Se})t  Motiin  ITcture  (‘amera,  New 
York  ('ity. 

MeJunkin  Advertising  Company,  5  South 
\\  ahash  avenue.  (Tiicago.  III.  .Now  })lacing  ac¬ 
count  for  the  \'an  (Tecf  Brothers,  (liicago.  111., 
makers  of  auto  .su})}dies. 

Marschalk  A  Pratt,  Inc.,  49  West  45th 
‘^tre^ct,  .New  York  City.  Now  })lacing  acc«»unt 
of  I’Tlwin  (Tap})  Shoe  ('o..  Hast  Weyim)Uth, 

.Ma«s. 

Massengale  Advertising  Agency,  (‘andler 
Bhig.,  .Xtl.'inta,  (la.  .Making  4  2(HMine  con¬ 
tracts  for  the  .Southern  Si)ring  Bed  Comixiny. 

Maxwell,  McLaughlin  A  Co.,  Chii'ago.  Mak¬ 
ing  2.000  line  contracts  with  newspapers  in 
varif»us  sections  for  .Vrniour  \  (  o.,  ('liicago. 

Fred  W,  Miller  A  Co.,  3)2  S)uth  State 
street,  (Tiicago.  Issuing  orders  and  contracts 
to  Texas  })a})ers  on  Larci  Wrench  .Manufactur¬ 
ing  C«>m})an>.  (  hicago.  III. 

Moser  A  Cotins,  l*tica,  N.  Y.  Now  han- 
ling  acot)unt  of  Kkenhcrg  Co.,  "Teco"  Pancake 
Flour,  Cortland,  N.  Y. 

Nelson  Chesman  A  Co.,  5(K)  North  I>eailH>m 
strett.  ('hicago.  Issuing  general  onler.s  and  ' 
miitracts  on  Herb  Juice  Mtnliciiie  ('oni}>aiiy, 
S})riiigt)eld,  ( )hio. 

Frank  Presbrey  Company,  456  4th  avenue. 
New  York.  Csing  336  lines  26  times  for  the 
ShroldtMl  Wheat  Com})any. 

William  H.  Rankin  Company,  180  North 
Wabash  avenue,  ('hicago.  Will  release  siniiil- 
laiuously  with  advertising  of  other  tire  com- 
I'aires  list  on  ('Kaxlrich  Tire  Rubber  cover¬ 
in'  lf)5  tow'iis,  an<i  which  co})y,  held  up  tern- 
}M»r;  rily,  hut  will  undoubtedly  form  the  basis 
t  f  new  co}>y  sche<lules. 

William  H.  Rankin  Company,  1  West  37tli 
strut.  .New  York  (Tty.  IT.acing  account  of  Kver 
.Nil  RublK*r  Heel  ('or})..  New  York;  re})orted 
will  lattr  use  iiewspa})ers  for  Libby  Motel  Coiii- 
}».iiiy.  New  York. 

Rose-Martin,  lnc.»  226  Wot  47tli  street. 
New  ^Trk.  Scndini^  out  scluslules  for  the  K. 
Regensburg  iN  Sons' (Admiration  Cigar). 

Sherman  A  Lebair,  Inc.,  116  West  32nd 
-tree!.  New  York  (ity.  Placing  orders  with 
S)ime  Ohio  ncws}»a!)ers  for  Sterno  Cor})., 
"Sterno"  ('aimed  Meat.  New  York. 

Smith,  Sturgis  &  Moore,  146.1  Broadway, 
.New  \iiT\i  City.  Re}H)rtetl  now  handling  ac¬ 
count  of  Tom  W'ye.  Inc.,  "Tom  W'ye‘*  Knit 
Jackets,  Winchetnlon,  .Mass. 

Snitzler'Wamer  Advertising  Company,  225 
North  Michigan  Ixiulcvard,  (Tiicago.  Re}K)rte<l 
to  be  }»repariiig  a  neAs|)a})er  cani}>aign  for 
Rochelle  ('aniieries,  Inc..  Ca})tain  Ki«l<l  Canned 
Peas  ainl  (*orn,  Rochelle,  111.;  will  })lace 
«« me  advertising  in  the  near  future  in  a 
few  newsLr4pers  with  country  circulation  for 
ILiles  Hunter  Com})any,  ('hicago,  manufac¬ 
turers  of  }H)ultry  ami  stock  feeils. 

Walter  B.  .Snow  A  Staff,  ()i)  High  street. 
Boston,  .\gain  }>1acing*  orders  w  ith  ncws})a})ers 
in  various  sextions  for  S.  Starrett  Co.,  TckiIs. 
.\thol.  Mass.;  now  }Tacing  account  of  India 
Alkali  W'i'rks,  "Savogran**  and  "Marblica*’  clean 
coni})ound,  Boston,  Mass. 

Stack  Advertising  Agency,  Mey worth  Bldg., 

(  hicago.  Making  ^.00()-!ine  contracts  f<  r  Swift 
('o.  (7<*neral  contracts  and  orders  lieing  is¬ 
sued  on  Northern  Pacific  Railway,  St.  I^aul, 
Minn. 

Street  A  Finney,  171  Madison  avenue.  New 
York.  Making  l.OOO  line  contracts  for  Fleisher 
^'a^ns. 

C.  H.  Touzalin  Agency,  7  .South  DearlNim 
street.  (Tiic.'igo.  IT.icing  account  for  the  Beh¬ 
rens  Drug  ('ompany,  Waco.  Tex. 

Vanderboof  A  Co.,  1()7  Hast  Ontario  street, 
('hicago.  Repi^rted  now  fdacing  account  of  Karl 
M«*tors,  Inc.,  Jackson,  Mich. 

Wade  Advortiaiiig  Agency,  130  North  Wells 
‘tre<t,  ('hicago.  Issuing  .\i>ril  schetlules  for 
(Juaker  Oats  Coiii})aiiy  (Full  of  }>rp  chicken 
feed ). 

Williams  A  Cunnyngham,  Inc.,  Ml  Fifth 
avenue.  New’  York,  .\gaiti  })lactng  nage  co})y 
for  American  Tobacco  ('ompany,  "Bull  Dur¬ 
ham**  Tobacco.  .New  York;  to  run  in  A}>ril  in 
various  sections. 
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WHAT  OUR  READERS  SAY 


The  Mitchell  Story 

t:i 

Nen\  Yi‘hk,  April  I 

ToKunokA  l.ti  nu  thank  >f>u  lur  '• 

the  (Mlitona!  iti  your  *  1  March  Jl,  uuilcr 

flu*  hiatlitiKo  “Anil  'I  hcv  t’all  It  Join i!al>>ni.  * 

I  he  rciHirliiiK  t»f  the  J.  Kc  ir^'U  >  .Milchell  ca^e 
must,  I  think,  have  f»tTcnsf  to  a  tireat 

ininilHT  ol  new  siiaiH,T  men  ami  t»»  an  even  I** 
|{rcater  nuinhtr  ol  intrllictnt  m  vNsiiai-ET  n.uUrs;  J' 
ami  It  calls  attention  to  .i  K»‘‘ve  ipKstson  inv  iU-  '* 
in;{  hoth  jcuirnalistic  cthiC'  ami  prniletjes. 

K«ir  Mr.  Mitchell,  no  t  ne  Ins  f»r  can  have  the  >' 
slightest  sympathy;  his  relations  with  the 
WfitiLin  who  was  killtMl,  h:H  ini|H>rtance  as  a  m.i'  >' 
terial  witness  m  ,i  niurtler  ca-c.  ma»le  his  suhse  !• 

t|Uent  actions  ami  nioM-ments  niatitrs  i»i  which 
the  public  shfpiiltl  have  knowletUe.  It  w.is  noth 
mu  !es>  than  a  piiMic  thily  ami  service  for  the 
m  w '.papers  to  ilisclosu  his  ifUntity  ami  «leftai 
tlie  sh.inuful  elTdirts  «>(  tlu-  District  Attorney's 
I  Oicc  to  protect  him.  Kveryone  will  ctimmemi 
>uch  a  newst»ai»cr  tiUcrprise. 

Hut  many  persons  must  have  rellecteil  with  y 
far  ilitTercnt  fediiiKs  u|Nin  the  journalistic  “»n 
terprisi***  which  leil  t«»  the  later  news  stones  ' 
deaiiiiK  with  those  other  ami  tKithetic  Tinures  in  1< 
the  case — Mr.  Mitchell’s  wife  ami  his  chihlrni.  J 
If  Mrs.  Mitchell  chf»se  to  «reet  her  husl»aml  1 
puhiicity  in  the  railroad  station  in  WashiiiKtot', 
then  the  manner  of  that  niee*tinn  was  conceiv  I' 
aldv  a  projK-r  subject  to  he  re|M»rtt*il.  What  1' 
riKiit.  however,  hail  the  iiewspain-rs  to  pursue  ‘‘ 
the  Mitchell  family  to  i'hilailelphin,  to  trail  the  » 
wife  ami  children  liy  railroad  and  in  automobiles  ^ 
until  the  dotirs  of  the  home  closeil  u|M>n  them;  v 
and  then,  nccordiiiK  to  an  Associated  Press  dlis- 
patch  to  picket  that  home  ft»r  twenty  ff»ur  or  ^ 
forty-einht  hours?  Was  that  m»t  an  inexcus.dde  \ 
invasion  of  the  ri^ht  of  privacy,  a  rikht  which  i 
an  American  will  and  shfiuM  defend  to  the  < 
utmost?  Are  not  Mr.  ami  Mrs.  .Mitchell  eii-  * 
titled  to  adjust  their  relatiiuis  in  absolute 
privacy,  unless  an  ap|ieal  is  made  to  a  court?  < 
S’et,  nearly  every  news|>;i|>er  reis  rted,  ap¬ 
parently  with  relish,  the  ingenuity  of  the  cturc- 
sfiomlents  in  stealitut  Klinipses  of  the  innocent  1 
Mitchells  and  Stoteshiirys  and  in  foilinK  the  at¬ 
tempts  of  the  hunted  to  escape  the  surveillance  > 
of  the  correspondents.  I 

NewspajfCrs  ami  newspaper  men  have  P^i^i- 
leges  fixed  by  statute,  ordinance  or  rules.  Tiie>e 
privileges  are  givt*n  to  us  because  the  public  ' 
recognizes  our  right  to  *  htain  news  to  which  the 
public  is  entitled  in  the  columns  of  a  free  pres  . 
'Phe  iiowsi»apers  themselves  should  limit  the  use 
of  those  priviU*grs  to  legitimate  hoiimU  and 
should  guard  against  their  abuse.  W’e  owe  this 
to  our  own  seii'^e  of  ilecency  if  tf*  muhtng  else. 
News  enterprise  should  end  liefore  the  picketing 
and  hunting  of  the  iiin«H:ents  begin. 

(  HAKI-KS  M(D.  Pi  t  KKTTK, 
Managing  Editor,  The  New  Yfirk  Evening  Post. 

World — “Not  Guilty’* 

New  Vokk,  March  .D.  lyj.T 
To  EniTok  \  Pi m.isiuk:  In  justice  tf>  the 
Nevv  N  ork  World  I  must  resjuctfully  take  ex- 
ciption  t«»  the  sweeping  character  of  y'»uir  lead 
ing  editorial  in  the  issue  of  .March  .list,  entitled 
*‘Aml  ’riiey  I  ailed  It  lournalism.*’  In  oursii- 
ance  of  the  established  pidicy  of  the  World, 
the  inemher'*  of  the  City  StatT  a^sigmsl  to  the 
King  murder  stfiry.  not  tudy  did  mit  take  part 
in  any  such  disgraet  lul  proceedings  against  the 
Mitchell  family  as  you  deserihe.  but  were 
M.'rupulously  careful  to  ava-iil  any  suspicitm  of 
being  connected  with  any  such  methtMls. 

In  this  connection  let  me  call  Vi  nr  attention 
to  the  fact  that  the  World  «!id  not  publish  a 
single  picture  of  Mrs  .Mitchell  or  her  chiblreii. 
although  plenty  of  photographs  were  available 
had  we  care'd  to  use  them;  that  .Mrs.  .Mitchell’s 
connection  with  the  unfortunate  situation  was 
J  minimized  sgg  far  as  was  iH>ssih|e  when  the 
-|  necessity  of  printing  the  news  arose;  that  the 
children  were  referred  to  only  once  or  twiie. 
and  in  an  incidnita]  way;  that  the  World 
lirinted  no  information  from  Philadelphia  which 
could  pos«*ihly  Ih*  considered  as  having  luen 
obtainol  bv  “reporters  who  slink  in  the  shad¬ 
ows  and  f'*ok  under  <lrawn  hlimls”;  that  the 
World’s  account  of  the  return  htune  of  Mr.  ami 
Mrs.  Mitchell  priiittsl  inly  the  necessary  facts 
without  any  d<*scription  whatsoever  of  the  an¬ 
tics  that  certain  reiM»rters  indulged  in  in  at- 
t<*mpting  to  f»dlo\v  ihHr  journey. 

In  fact,  without  any  ilcsire  to  compliment 
the  World  or  any  »»f  its  ilcparlnumts.  I  feel 
justifieil  in  asserting  th.it  the  Worhl  t*rinted 
nothing  and  did  mtlhing  in  conneition  with  the 
King  murder  case  that  is  not  consistent  with 
the  best  stamlards  of  ethics  an«l  g«»o<l  taste. 

I  am  glad  to  see  that  you  recognize  the  ser¬ 
vice  rendered  by  the  New  York  newsi>apers  in 
forcing  the  ilisclosure  of  the  itientity  of  “Mr, 
Marshall.”  and  I  feel  jnstitied  in  'saying  that 
J  the  World’s  stories  were  conspiemnis  in  the 
»  stress  that  they  laid  on  the  iinpredec<*nt«xl  .action 
of  the  District  Attorney’s  office  in  concealing 
something  that  the  public  was  entitled  to  know. 

There  is.  no  doubt,  great  rcMiin  for  improve 
merit  in  nowspa|H'r  methods  of  handling  sh»ries 
like  the  King  case,  hut  T  tio  not  think  that 
progress  is  furtheretl  by  swceiiing  denuncia¬ 
tions  of  the  press  which  include  the  innocent 
as  well  as  the  guilty. 

JAMES  W.  HARKETT. 

City  Editor.  New  York  World. 


For  Right  Sort  of  Journalism 

N».w  N  okk.  April  3,  1923. 
To  KniTok  X*  P ’iii.isiiEk: — Of  course,  I  read 
the  Editor  X  lUm.ifiirs  with  interest  everv 
week  you  make  .a  goo*l  paper.  T..ast  week’s 
editorial  as  t.v  the  wrong  »4*rt  »>f  journalism  — 
struck  me  with  special  ffcc 

1  an  not  now  a  working  newsi>aper  man,  hut 


tor  vear*.  I  was  on  tlie  Tunes,  and  I  have  re- 
la. lu  !  a  Kcnuirc  resisci  .ami  regard  for  it.  I  hi-* 

I  bas-  n*  t  al  ue  t  •!  mu  c  ucv»  Ik  n  t  ih*-  huh 
v.  lue  I  I  the  neu'‘i*  pir  ..  an  engine  f  iri- 
luemlMiis  posver  lit  ri‘ hth  dtruled,  as  all  i**  wer 
n:o -t  be,  to  hr  of  real  use  ami  ik*I  a  nunacd  in 
lulpiu,:  t«  biild  Ui  ..mi  !•>  m.iinlaui  'Atv  ud 
sane  human  existriice.  Iiut  .dsi»  npon  tn>  e\- 
IsTieiue  vxi*h  the  imlivi  lu.d  imn  v.ith  wIk  m  I 
CMiue  :n  c<nt.ut  s,  nie  .‘f  the  kindi -t,  i.iiTcM, 
le*t  that  I  evar  km  w. 

Tber..*ore.  1  w..s  Einphuic.dK  “with”  \*tu  in 
>*»'ir  desiie  to  b.dp  i. 'ur'i  di^iv  i.*  bo  .ilw.tvs  at 
its  be  1.  and  tint  i'-  why  I  i»articnl  irly  iinied 
>Mur  edit  rial  -  an-l.  indeed,  v.  h>  I  re.ul  it  .ihmd 
to  piv  wife. 

'  d  riM  k  El  I  D  SPUDl  E 


Press  Agent  Attempts  Force 

W.vMiiM.ioN,  D.  C..  .\prd  .1.  P*23. 

To  Kditok  X  I'l  ni.iMiFk:  I  am  led  t  >  believe 
that  .\rthiir  I  e'*Ii«-.  Exploitation  Direilor  of 
.MacFadden’s  l*nhlicati<  tu.  has  rcpriMluced  and 
-(  lit  to  edit,  rial  meti  throughout  the  country  a 
Utter  atldre-sed  to  him  by  .Managing  Editor 
John  I’deissiier.  of  the  Haltimort  Post,  a  Scrip  »s- 
I  b  ward  new  sp;i^*rr. 

.Mr,  tlleissiuT  s  letttr  was  intended  as  a  para¬ 
phrase  of  .Mr.  Leslie’s  style  of  writing  and  was 
iHTth  pictures<|iie  and  vigorous.  .Mr.  Leslie 
seemingly  di»ln’t  like  it.  Hence,  the  Uiterhead 
(  f  the  Post  with  (Jleissner’s  letter  and  signature 
were,  apparently,  sent  init  to  a  stdect  list  of 
iditorial  men. 

.\ccompanying  the  repnsluction  is  a  letter 
signed  by  the  Exploitatitui  Director  in  which  he 
tells  the  editorial  men  of  the  country  th.it,  hav¬ 
ing  voietd  his  objection  to  Mr.  tdeissner’s  letter 
to  an  advertising  solicitor  of  the  Scripi»s-lloward 
newspapers,  the  solieil(*r  rei*lied: 

“.\jr.  I  ileissner  is  as  gisnl  as  tired  right  now, 
etc.,  etc.” 

The  only  interest  I  have  in  the  matter  is  the 
spreading  of  such  an  erroneoiu  impression  of 
the  etiitorial  meth»H|s  of  this  outfit. 

Mr.  llleissiuT  is  in  t  *‘as  good  as  firtsl.”  He 
is  on  the  job.  He  continues  to  have  full  con 
fidence  of  his  editorial  assindates. 

So  much  for  my  interest  in  the  matter. 

The  pridessioii  generallv  may  Ik*  intere-ted  to 
know  tnat  .Mr.  Leslie’s  letter  to  editorial  men 
was  an  offer  of  deadhead  subscriptions  to  Mac- 
failden’s  magaziius  '  in  return  f«  r  publishing 
monthly  advance  notices  of  the  content-  of  «iur 
magazines.” 

'I’he  Leslie  letter  concludes: 

“Kindly  puhli-h  enclo-ed  notice.  Tear  out 
page  containing  it  and  mail  in  attached  -tanipe«l 
cnvelo)H 

WILLIAM  It.  ('OL\  EK. 

I  ieiieral  Kdit*»rial  Man.iger.  Scripps-How  ard 
NewspaiKT-. 
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A  Good  Word  for  Dr,  Lee 

Manhattan,  Kan.,  M.irch  31.  P'J.L 
T(»  EiMTUk  X  Pi  BiiMim:  N'«»u  ar.*  l»c  eoii- 
gratulated.  M  -eein-  to  me.  nil  tlie  c»»mineiil  nii 
Imm  k**  which  Profevsor  lee  i-  writing  for 
EiiiTok  X  Pi  BirsHKk.  Every  new-paper  man 
will  he  lH*»ietitted  b>  im  re  profe-Ksional  reatling 
and  IVofe-'-or  L.*e  make-  it  inviting. 

It  is  hardly  necessary  for  me  to  say  that  I 
value  treniendtHisIy  the  work  which  you  are 
di  ing  in  .ill  departments  of  vour  pai>er  for  the 
advancement  ot  jotirtialisin  towards  its  highest 
posiliilities, 

N.  A.  (  RAWIORD, 

Professor  of  Industrial  Journalism,  Kansas 
Stale  Agricultural  (  olleg.*. 

Ssmmons  Advert! ting 

t'liKVoo,  HI..  March  35.  I'>33. 

T'o  EniTiik  X  PriiMsiiTk:  Reports  of  the 

approaching  transfer  of  the  executive  oftlces  of 
the  Sinmioiis  (‘ompanv  from  Kttiosha  to  New 
York,  have  given  rise  to  some  misuiider-tandinv’ 
as  to  the  location  ..f  the  coinpanv’s  advertising 
ilepartment.  Permit  me  to  stale  that,  while 
the  executive  offices  will  lie  at  110  East  43d 
street.  New  York,  the  advertising  organization  of 
the  company  will  continue,  as  in  the  past,  in  ('hi- 
cago,  at  1347  South  .Michigan  avenue. 

A.  SIMMONS. 


A  Definite  Help 

Nfw  York.  March  D*.  lOJ.L 
To  Knnok  X  Pt  Hi.isnik;  1  have  lK*en  want 
ing  fo»*  Si  me  tine  p;tst  li»  write  vtui  for  the 
puriMise  of  expre-sing  my  apprei'i.ition  (»f  the 
gOit.I  v\ork  the  Editok  X  Pi  niisiiFk  is  di  ing. 
It  has  liccome  of  dehnite  help  to  all  memliers 
if  the  jiiirnalistio  profession,  and  this  is  so  in 
increasing  mensuro.  My  congratnlati«ins  to  the 
whole  organization. 

HERHERT  HAYARD  SWOPK, 
Executive  editor.  New  York  World. 


Staff  Changes  in  St.  Paul 

The  cditori.'il  •italT  of  the  St.  Paul  Dis- 
patch-PionciT  Press  lias  Iiccn  rcornau- 
i/cd.  Roy  J.  Dunlap,  niKht  alitor  of  the 
PionitT  Press.  l)ccomes  assistant  maiiat;- 
iiiK  alitor  of  the  Dispatch.  Ho  is  suc- 
ca-ded  l>y  Percy  Halstead,  former  news 
alitor  of  tlie  Dis]>;itch.  T.  Roy  Kelly  is 
miiva!  up  from  the  teleyraph  desk  to 
the  news  alitorship.  Lewis  Jones,  from 
the  Pioneer  Press  "slot,"  is  the  new  tele- 
Kraph  editor  of  the  Dispatch. 
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Proofreading,  Good  and  Better 

A  NYBODY,  after  a  few  minutes  of 
instruction,  can  “read  proof" — 
after  a  fashion.  Anybody  ordinarily 
literate,  that  is,  on  learning  a  dozen, 
more  or  less,  of  arbitrary  symbols 
and  contractions  known  to  composi¬ 
tors — or  at  the  meaning  of  which 
they  can  guess — will  succeed  in  get¬ 
ting  the  words  on  a  proof  correctly 
spilletl  and  decently  punctuated.  But 
really  good  proofreaders  are  not  many, 
and  those  deserving  to  be  called  great 
always  were  and  always  will  be  few. 

For  both  the  good  and  the  great  proof¬ 
readers  not  only  must  be  wise  in  the 
niceties  of  typography;  they  also  must 
be  possessed  of  large  funds  of  general 
information,  and  the  more  scholarly 
they  are  the  more  valuable  will  their 
work  be,  both  for  the  world  of  readers 
and  for  that  of  writers.  People  who 
give  close  attention  to  current  literature 
— the  publications  of  the  day — know  that 
some  publishers  do  not  take  the  trouble — 
or  go  to  the  expense — of  having  their 
proofs  read  with  care  and  skill.  Errors 
of  all  sort  abound  in  books,  including 
some  of  the  most  important,  but  nobody 
.seems  to  mind  very  much  and  those  who 
find  fault  are  charged  with  fussiness. 
.\s  for  the  daily  newsi>apcrs,  they  have 
an  excuse  for  many  slips  in  enforced 
speed  of  preparation,  but  in  not  a  few 
offices  there  arc  men  in  the  proofroom 
who  do  work  which,  considering  the  con¬ 
ditions,  justifies  the  pride  they  take  in  it. 

F.  -Horace  Teall,  whose  death  was  an¬ 
nounced  yesterday,  ranked  among  the 
great  prewfrcatlers.  He  regarded  him¬ 
self.  and  was,,  the  practitioner  of  a 
learne-d  ])rofcssion,  and  his  interest  in 
its  exercise  was  of  the  sort  that  leads 
to  highest  efficiency.  .Several  dictionaries 
of  note  f)we  much  of  their  trustworthi¬ 
ness  to  his  careful  and  erudite  oversight 
of  their  printing,  and  his  ideal  was  noth¬ 
ing  less  than  perfection. 

In  regard  to  typography  and  proof¬ 
reading,  it  is  well  to  remember  that  cus¬ 
tom,  taste  and  individual  preference, 
rather  than  “rig-ht”  and  “wrong,”  are  in¬ 
volved  in  spelling,  and  even  more  in 
punctuation.  Standards  in  these  matters 
change  constantly,  in  spite  of  the  efforts 
of  dictionary  makers  and  the  "authori¬ 
ties”  to  give  them  permanency. 

For  reasons  deeply  mysterious,  The 
\tlantic  Monthly  insists  that  with  every 
dash  sliall  go  a  comma.  By  no  possi¬ 
bility  can  this  combination  accomplish 
more  than  would  the  dash  alone,  but  some 
.‘\tlantic  e-ditor  in  olden  days  likcxl  the 
looks  of  the  ])air,  made  an  “office  rule” 
against  their  divorce,  and  so  they  must 
Cl  aniline  to  live  together,  though  entirely 
lacking  in  affinity. 

There  are  such  rules  in  every  publica¬ 
tion  office,  and  they  are  bbserved  with 
all  convenient  scrupulousness,  regardless 
of  whether  they  are  sensible  or  absurd, 
defensible  or  even  explicable. 

Whether  punctuation  should  be  “close” 
or  “open”  is  still  a  question  everywhere, 
but  the  tendency  of  the  time  is  away 
from  the  close  and  toward  the  open — to 
use  marks  of  punctuation  when  they  help 
the  sense,  and  to  omit  them  otherwise. 
Lord  Timothy  Dexter,  in  his  once  famous 
book,  put  all  his  punctuation  marks  at 
its  end,  and  told  his  readers  to  do  as  they 
pleased  in  their  distribution.  That  was 
a  device  not  altogether  bad. 

Italics,  in  these  days  of  machine  com¬ 
position,  have  almost  disappeared.  That 
is  a  loss,  in  spite  of  the  prejudice 
against  emphasis  so  expressed.  Just  why, 
as  every  .spoken  sentence  has  a  special 
stress  somewhere  in  it.  an  analogous  de¬ 
vice  should  not  be  used  to  help  the 
written  or  printed  sentence  nobody  ever 
disclosed.  But  abuse  of  the  italic  and 
the  underscore  led  to  the  banishment  of 


both,  good  creatures  as  they  were. — The 
New  York  Times. 

«  «  « 

The  Original  Efficiency  Expert 

Editor  Oswald  Garrison  Villard  said  at 
an  advertising  men’s  banquet  in  New 
York : 

“Business  men  are  flighty.  They  have 
strange  crazes.  What  a  ludicrous  craze 
scientific  management  was. 

“Scientific  management  was  like  the  old 
farmer  in  the  malarial  swamp  district  of 
Maryland. 

“The  farmer’s  son  withdrew  his  knife 
from  his  mouth  one  morning,  pushed  his 
plate  of  pie  back  wearily  and  said : 

“‘Pap,  my  chill’s  a-comin’  on.’ 

“‘Be  she?’  said  the  farmer,  as  he  rose 
briskly.  ‘W'al,  hold  her  jest  a  minute 
till  I  get  the  churn  fixed  up  fer  ye.’  ” — 
Judge. 

*  * 

Sympathy  to  the  Bereaved 

The  Sunday  Citizen  has  turned  its  toes 
to  the  daisies.  Its  editor  and  largest  suf¬ 
ferer,  Mr.  P'rank  Hill,  says  creditors  will 
be  paid  ten  and  probably  fifteen  cents  on 
the  dollar.  Kequiescat  in  pace. — Tampa 
Tribune. 

♦  ♦  ♦ 

Even  Amor.g  Friends 

John  T.  Mack,  editor  and  publisher  of 
the  Newton  (Kan.)  Daily  Republican, 
«as  last  week  ordered  from  the  office  of 
Gov.  Jonathan  M.  Davis,  for  lobbying 
for  a  bill  which  was  before  the  legisla- 
lature,  without  having  registered  with 
the  secretary  of  state  as  a  lobbyist. 

Mr.  Mack  was  talking  to  the  governor  . 
alx)ut  bijls  which  would  put  the  state  ' 
printing  plant  of  Kansas  on  a  commercial  i 
basis.  The  governor  had  vetoed  one  of 
them,  and  Mr.  Mack  was  explaining  to 
him  the  error  of  his  ways. 

“John,  are  you  registered  as  a  lobby¬ 
ist  ?”  the  governor  askerl  the  editor,  as 
his  explanations  lengtl’.ened. 

“No,”  was  the  answer. 

‘‘Then  there’s  the  door,  and  don’t  come 
i  i  agaiii  lobbying  on  a  bill  until  you 
liave  signed  the  lobbyist’s  register  in  the 
secretary  of  state’s  office.” 

John  went  away  from  there. 

PEN  MIGHTIER  THAN  SWORD 

Paris  Editors  Don’t  Have  to  Use  Latter 
at  All  Any  More 

(Special  to  F^ditor  &  Publisher  from  its 
Paris  Editor) 

P.VRis,  March  23. — Frenchmen  offended 
by  remarks  appearing  in  a  newspaper 
used  to  challenge  its  editor  to  a  duel, 
and  satisfaction  would  be  given  on  the 
licld  of  honor,  where  the  wieldcrs  of  the 
pen  proved  equally  dexterous  with  the 
sword. 

But  since  the  war  the  i,owers  in  au¬ 
thority  have  frowned  on  duelling.  Two 
person  recently  offended  by  remarks  in  a 
small  paper,  Le  Guignol,  waylaid  its  ed¬ 
itor  and  beat  him  with  sticks.  It  cost 
them  a  hundred  francs  each  and  a  thou¬ 
sand  francs  costs  of  the  action  when  the 
case  came  before  the  Paris  Tribunal. 

Vermont  Laws  Again  Published 

One  of  the  last  acts  passed  by  the 
Vermont  Legislature  before  adjourn¬ 
ment  was  one  providing  for  a  continu¬ 
ance  for  another  year  of  the  newspaper 
supplements  of  the  laws  enacted  this 
session.  The  supplements,  which  carry 
a  copy  of  the  statutes  to  every  news¬ 
paper  subscriber  in  the  State,  have  been 
printed  for  many  years,  but  the  Legisla¬ 
ture  of  1923  decided  that  they  should  be 
eliminated  in  the  interests  of  economy. 
However,  it  was  found  that  the  supple¬ 
ments  for  the  present  year  had  already 
been  provided  for. 
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READING,  PA. 

Long  Distance  241t-R 


MILWAUKEE 


is  the  ideal  try-out  market. 
Representative  in  size — ^not 
too  large  nor  too  small.  First 
city  in  diversified  industries. 
Located  in  world's  richest 
dairying  section.  Covered  at 
one  cost  by  the  sole  use  of — 


’The  MiKvaukec 

lOUBKAL 

FntST-SjrMetlt 


The  Buffalo  Territory 
Offers  Big  Possibilities 
To  National  Advertisers 

Twelfth  American  City;  second  in  New 
Vork  State,  Buffalo,  with  over  half  a 
million  people  and  the  surrounding 
trade  area  with  three  hundred  thou¬ 
sand  more,  affords  a  rich  market  to 
national  advertisers.  The  effective 
medium  to  capture  this  desirable  mar¬ 
ket  is  the  big,  popular,  home  news¬ 
paper— A.  B.  C  Net  paid  105,958,  80% 
of  English-Speaking  Homes. 

The  Buffalo  Evening  News 

Edward  H.  Butler,  Editor  A  Publisher 
KELLY-SMITH  COMPANY 
Repreimtatires 

Marbridge  Bldg.  Lytton  Bldg, 

New  York,  N.  Y.  Chicago,  IIL 


Another  NEA  Full 
Service  .Client  Writes: 

“I  do  not  believe  that  at  any  time 
in  recent  years  has  NEA  Service  been 
as  satisfactory  as  it  has  been  lately. 
There  has  been  variety,  novelty  and  in¬ 
terest  in  the  service,  with  a  number  of 
features  which,  judging  by  the  comments 
from  the  staff  and  readers,  are  taking 
well. 

“The  new  women’s  serial  ‘The  Tangle’ 
gives  promise  of  filling  the  void  which 
was  left  when  the  famous  old  ‘Confes¬ 
sions  of  a  Wife’  ended.” 

Send  for  Samples  and  Rates. 

NEA  Service,  Inc., 

1200  W.  Third  St.,  Cleveland,  O. 
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CIRCULATION 
=  BUILDING=1 
SUPREMACY  I 


Employed  by  Best 
Ask  Any  of  These 

THE  LOS  ANGELES  TIMES  (3) 
THE  PHILADELPHIA  INQUIRER 
(2) 

THE  CLEVELAND  PLAIN 
DEALER 

THE  WASHINGTON  POST  (3) 
THE  INDIANAPOLIS  NEWS 
THE  ATLANTA  JOURNAL 
THE  MEMPHIS  COMMERCIAL 
APPEAL 

Write  or  WIro  Caro  Atlanta  Journal 


HOLUSTER^  aRCUlATTON 
ORGANIZATION 


in  tkt  Umitd  SUiee 
300  Mewtrrr  Dlpo^  Los  AN«eLes.CAL. 


When  you  buy  circu¬ 
lation  you  buy  vol¬ 
ume,  you  buy  per  cent 
coverage,  you  buy 
•  reader  interest.  The 
News  has  them  all. 

The  Indianapolis 

NEWS 


*‘/n  Boston  IPs  the  Post” 

Circulation  Averages 
for  1922 

BOSTON  DAILY  POST 

396,902 

Copie*  Per  Day 


BOSTON  SUNDAY  POST 

401,643 

Cop'es  Per  Sunday 

Finl  in  Local,  General  and 
Total  Display  Adrertisin^ 


Westchester  County’s 
Greatest  Advertising 
Medium 

THE 

DAILY  ARGUS 

Mount  Vernon,  N.  Y. 
Carried 

Over  7,000,000 

Lines  in  1922 


Thia  is  the  Greatest  Amount  of 
Advertising  Carried  by  Any 
Paper  in  This  Important  County. 


pOLLAR  pullers 

Advertiiing  and  circulation  managers  art  always  on  the  lookout  for  new 
ideas  that  will  increase  advertising  receipts  and  win  new  circulation.  Your 
idea  for  incrriutnf  advertising  or  circulatson  may  not  appeal  to  your  manager, 
but  it  may  be  just  the  thing  that  some  other  manager  wants.  Editok  &  Pub- 
LISHE*  will  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  idea  is  now  being  used  in  your  city  does  not  bar  it  from  the  department. 
Address  your  communication  to  the  Dolla*  Puller  Editor.  When  they 
appear  dtp  them  anfi  mail  them  in  and  receive  payment.  Unavailable  ideas 
will  not  be  returned. 


^  ET  up  a  page  of  ads  offering  a  $2 
prize  and  a  free  auto  ride  for  each 
best  reason  why  you  prefer  the  various 
cars  advertised  on  the  page.  For  in¬ 
stance,  the  person  who  submits  the 
best  reason  why  he  prefers  a  Ford  is 
given  $2  and  a  ride  in  the  car. — H.  J. 
V\  hitacre,  Lindsay  Post,  Lindsay,  Neb. 


lhagrams  of  the  proper  depth  and  dis¬ 
tance  apart  to  plant  seeds  will  make  it 
easier  for  the  amateur  gardener  to  lay 
out  his  plot,  and  incidentally  increase  the 
demand  for  seeds.  This  argument  there¬ 
by  will  help  fill  up  the  page  with  adver¬ 
tisements  of  seed  dealers.— Bert  A.  Tee¬ 
ters,  Lock  Box  295,  Springfield.  Ohio. 


The  Associated  .Advertising  Clubs  of 
the  World  has  launched  an  intensive  cam¬ 
paign  to  organize  small  city  ad  clubs  un¬ 
der  the  direction  of  Gurney  R.  Lowe,  of 
Neosho,  Mo.,  father  of  the  so-called 
“Neosho  Golden  Rule  Sales  Day  Plan.” 
Under  this  plan,  local  merchants  co¬ 
operate  in  staging  a  special  sales  day 
once  a  month,  each  merchant  offering  a 
“special”  to  bring  new  business  to  town. 
These  “specials”  are  carefully  checkwl  by 
a  committee  of  the  club  to  insure  that 
each  price  is  attractive,  and  that  the 
article  advertised  is  one  which  people  of 
the  town’s  trading  radius  will  desire.  The 
business  men  co-onerate  in  the  advertis¬ 
ing  of  the  siRciaf  day.  The  plan  also 
calls  for  the  establishment  of  a  special 
auction  for  the  benefit  of  farmers  of  the 
surrounding  country,  the  farmers  bring¬ 


ing  to  this  sale  articles  they  no  longer 
need,  as  well  as  live  stock.  Neosho  clubs 
have  already  been  established  in  many 
small  cities.  In  addition  to  fostering  the 
special  sales  days  these  clubs  maintain 
active  educational  and  truth-in-advertising 
work  designed  permanently  to  improve 
advertising  and  merchandising  standards 
in  the  community. — R. 


■Can’t  you  get  your  real  estate  dealers 
together  to  form  a  realty  board?  They 
then  could  chip  in  some  money  each  for 
a  co-ojK'rative  fund  to  advertise  the  value 
of  buying  a  home  and  of  having  real  es¬ 
tate  appraised  by  the  board. — J.  M.  M. 


The  ofiice  of  the  Marion  (Ind.)  Chron¬ 
icle  is  situated  in  the  business  district. 
One  of  its  show  windows  is  given  to  the 
display  of  nationally  advertised  goods. 
The  window  is  alloted  for  ten  day  periods 
at  no  co.st  to  advertisers  running  sched¬ 
ules  in  the  Chronicle.  The  window  is 
much  in  demand  and  sales  managers  and 
salesmen  are  very  enthusiastic  over  it. 

card  is  displayed  with  each  exhibit 
saying  these  gcxxls  are  advertised  in  the 
Chronicle. — Robert  B.  .Miller,  The 
Chronicle,  Marion,  Ind. 


To  aid  advertisers  who  prepare  their 
own  copy  in  making  “layouts,”  one  pub¬ 
lisher  has  distributed  (locally)  a  small 
booklet  giving  the  majority  of  type  faces 
and  sizes  available,  together  with  sample 
imprints  of  each  face. — 15.  .’X.  T.,  News. 
SpringfieUl,  f)hio. 


DON’T  YOU  REALIZE  i 

THAT  AN  ABSORBING  FICTION 
PAGE  IS  THE  SUREST  AND  CHEIAP- 
EST  CIRCULATION  BUILDER? 

Try  ONE  book — and  watch  the 
results — for  instance, 

ABOVE  SUSPICION 

by 

Robert  Orr  Chipperfield 

A  thrilling  mystery-love  story, 
full  of  melodramatic  suspense — 
just  published. 

We  can  supply  you  regularly 
with  short  stories,  novelettes  or 
novels — any  type,  any  length — 
by  prominent  authors — at  most 
reasonable  rates. 

SERVICE  FOR  AUTHORS,  Inc. 

Aeolian  Bldg.,  New  York 


OVER 

64,000 


LARGEST  EVENING 
CIRCULATION  IN  IOWA 

The 

Des  Moines 
Capital 


DI»OCiAT.  C*---TCSjri 


I  BuiU  thisAatomobiIe!\ 


Build  your  own  road  boat.  Better  yet,  columns.  This  California  paper  may- 
make  your  readers  build  their  own  from  wind  up  by  putting  all  subscribers  be- 
paid  for  pictures  in  your  advertising  hind  a  steering  wheel. 


F/RSr  l.\  PUBLIC  SERVICE 

The  World  and  the  Eve- 
ninK  World  have  a  com¬ 
bined  circulatinn,  tlaily,  oi 
650.00f)  foi  $1.3)  i»er  a^ate 
line  jrross,  snbjrct  to  con¬ 
tract  discounts  They  carry 
more  hiKh  class  dry  k<km1s 
atlvertisiiiK;  are  read  by 
more  jobliers.  ilcpartinent 
and  chain  store  buyers,  and 
by  nioie  retailers;  offer 
more  circulation  jK‘r  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  inlluence  n  ore  local 
izeil  than  any  other  morn- 
ifiK  and  evening  conibina- 
tit  n. 

.Idicrtise  in  Scivsf^al'crs 
by  the  Year 

asiorio 

Pulitzer  Building;,  New  York 
Mailer**  ItiiildinK.  t'ord  Budding, 

(ihkauo  Ortrod 


THE  BOSTON 
AMERICAN 

Is  showing  two  gratifying  re¬ 
sults  of  its  three-cent  price: 

It  has  the  Largest  Circulation  in 
New  England  at  that  price. 

It  is  taking  on  a  Higher  Grade 
of  Advertising  every  month. 

QUALITY  and  QUANTITY 
Go  Hand  in  Hand. 
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WOULD  END  “STATE  PAPER” 


New  York  Senator’s  Bill  Aims  to  Stop 
Official  Designation 

State  Senator  William  T.  llyrne  iii- 
triMluccfl  April  3,  in  the  New  York 
Le^i.-ikiture,  a  hill  to  repeal  the  law 
pa^^etl  last  year  e'reatino  a  State  news- 
pai)er  in  the  Capital,  under  which  the 
Albany  h. veiling  Journal,  published  by 
William  1  lames,  former  chairman  of  the 
Re))ul)lican  State  Committee,  was  desig¬ 
nated.  1  his  law  was  enacteil  after  pass¬ 
age  of  a  hill  alxilishing  publication  of 
the  session  laws  and  concurrent  resolu¬ 
tions.  The  Secretary  of  State,  State 
Comi»troller  and  State  Treasurer  are 
reiiuirid  to  designate  a  State  newspaper 
published  in  .\lhany  on  or  before  Janu¬ 
ary  1  of  each  year  to  publish,  in  addi¬ 
tion  to  their  publication  in  other  news- 
pajicrs,  notice  of  terms  of  court  in  vari¬ 
ous  sections  of  the  State,  rules  of  pro¬ 
cedure  ad'ipted  by  the  Court  of  Apjieals, 
and  all  other  notices  retiuired  by  law  to 
be  jiublished  by  a  State  officer,  depart¬ 
ment  heail.  bureau  or  commission. 

Senator  llyrne  explained  that  jiassage 
of  his  hill  would  not  affect  ])ublication 
of  notices  already  iK-gun  and  payment  to 
he  ma<le  therefor. 

More  Linotypes  for  Australasia 

.\  recent  shipment  of  linotyjies  to  .\us- 
tralia  inclnded  machines  for  the  North¬ 
ern  .Miner.  Charters  Towers;  the  Morn¬ 
ing  Herald  and  the  .Miners’  .\<lvocate. 
Newcastle;  the  Spectator,  Maffra;  the 
West  f'oast  Recorder,  Port  Lincoln;  the 
Reporter,  l!o.\  Hill;  tlie  Leader,  Orange; 
Topliss  &  Crenfell,  Melbourne;  W’allace 
&  lloardman.  Smith  &  Merchant.  A.  J. 
Tomalin  &  Co.,  and  the  Tra<le  Linotype 
Company,  all  of  Sydney;  and  the  Mail 
anil  the  Daily  News  of  I’undaherg.  .-Mso 
incliKled  in  the  shipment  was  a  .Model  14 
tor  Ci.  A.  l-'raser,  of  Christchurch,  .New 
Zealand. 

Legion  Members  Buy  Weekly 

The  llammoiiton  (X.  J.)  South  Jersey 
Republican  on  May  1  will  iiass  into  the 
hands  of  ex-service  men  of  the  town,  five 
of  the  six  new  stockholders  of  .the  new 
linn  being  members  of  the  I'rederick  .\. 
Kunston  Post.  .American  Legion.  The 
Republican.  (lO  years  old,  has  been  for 
many  years  ixlited  by  William  Hoyt  and 
his  father,  the  late  Orville  K.  Hoyt. 

Amarillo  (Tex.)  Plants  Merged 

Consolidating  of  the  printing  iilants  of 
the  'I'e.xas  .\marillo  Daily  .News  and  .Am¬ 
arillo  Daily  Tribune  is  announced  by  Dr. 
J.  1C  Nunn,  owner  of  the  News,  who  re¬ 
cently  imrchased  the  Tribune.  The  busi¬ 
ness  is  to  be  condiicteil  from  the  Tribune 
plant.  The  News  will  be  continued  as  a 
morning  paper  an<l  the  Tribune  as  an 
evening  pajier. 

Literary  Times  in  Chicago 

Pen  Hecht  and  a  group  of  newspaper 
men  have  started  the  Literary  Times,  a 
four-jiage  weekly  pajKT  in  Chicago.  It  is 
devoted  tf)  literature  and  art.  Wallace 
Smith  is  doing  some  of  the  illustrating. 


Milford  Times  Makes  Its  Bow 

The  Milford  Times,  new  we-ekly  pa¬ 
per,  made  its  first  apiH'arance  in  Milford, 
Conn.,  March  31.  The  first  issue  con- 


The  Best  Country  Daily 
in  Kentucky  is  for  sale 

Net  jirortts  in  1922  showed  better  than 
I)n]»lex  press;  twti  intertypes; 
and  the  btst  e(|iiipped  country  printing 
ortice  in  th.’  state.  Health  forces  owner 
to  sell,  'riie  cbisest  ins|)ection  invitefl. 
•Town  of  7,000;  ectunty  of  .^O.OfH),  one 
f'ther  ])aper  in  town,  a  weekly  to  which 
we  furnish  type.  Write  (or  sample 
copies  and  any  other  information. 

Daily  Register, 
Richmond,  Ky. 


sisted  of  six  pages.  Clifford  Hork- 
hcinier,  formerly  advertising  solicitor  for 
the  Pridgejxirt  Star  and  for  the  N’ew 
Haven  Union,  is  publisher,  and  Frank  L. 
Plackadar  is  editor. 

Hungarian  Paper  Incorporated 

The  Pridgeport  (Conn.)  Publishing 
Company  has  filed  paiiers  of  incorixira- 
tioir  witii  a  capital  stock  listed  at  $25,(XJO. 
l.Ohh  shares  of  $25  each.  The  iiuhlica- 
tion  of  a  Hungarian  language  newspaper 
and  general  printing  business  will  be 
started  with  $22.(K)()  paid  in.  Cornelius 
Csongradi  is  editor  and  publisher.  .Asso¬ 
ciated  with  him  are  Dr.  Ix-o  Sheiher  and 
.Miss  Mary  Csongradi. 

Framingham  News  P"',  bj  Fire 

Fire  which  caused  $15.(X)0  damage, 
ravaged  the  F  ramingham  (  Mass. )  News 
building  April  2.  and  reached  such  pro- 
jxirtions  that  a  general  alarm  was  sound¬ 
ed.  Water  causetl  much  of  the  dam¬ 
age.  although  the  jiresses  and  linotyiK’S 
were  covere<l  with  rubber  blankets.  The 
paper  was  able  to  get  out  its  regular 
edition  Monday  evening. 

Middletown  Herald  Buys  Sites 

The  .Middletown  (N.  Y.)  Daily  and 
Sunday  Herald  has  bought  a  downtown 
site  for  erection  of  a  new  fireproof  build¬ 
ing.  .A  new  press,  capable  of  printing 
15,<I00  16-pagc  papers  an  hour,  has  been 
bought. 

St.  Paul  News  Housewarming 

The  St.  Paul  Daily- News  gave  a  house 
party  to  its  advertisers  and  friends  in  its 
new  building  the  other  evening  and  let 
them  inspect  the  plant  in  operation. 

Monmouth  (III.)  Review  Expands 

Hugh  ,R.  -Moffet,  for  37  years  manag¬ 
ing  editor  of  the  .Monmouth  (111.)  Daily 
Review,  has  formed  a  new  corporation  to 


.ST.tTI.MK.N’T  OF  TIIF.  OWNERS!  1 1 P, 
.\I.\N.\(;i-;.MF.NT.  CIKI  t  i,.\rio\.  etc., 
RF.oriKEI)  HY  THE  AIT  OF  CON¬ 
OR  ESS  Ol-'  A  CC.es  I  24.  iyi2.  of 
EDITOR  &  I’llil.ISIlER 
piiblishcil  wci'klv  at  New  N.  V.,  for 

April  1,  192.V 

State  of  New  ^'ork.  ('ouiity  f»f  New  ^'l•rk.  >'4.: 

Ibfon-  me.  a  \f>t;iry  Tuliltc  iti  and  for  the 
State  ami  (  ouiit)  af'*rc’^ai«l.  iterstmally  ap¬ 
peared  I'eiitMi  l)ov^I^nfc(.  who  having  lieeii  duly 
swttrn  accord  nu  t<»  law.  depo*ies  and  says  that 
he  is  the  nusinos  Matiaxer  of  KDITOK  ic 
1*1*  UIJ  SI  I  KR .  and  that  the  following  i'l.  to  the 
Ik’M  of  hi-H  kiirtwledke  ami  belief,  a  true  state¬ 
ment  of  the  ownershijt,  management,  etc.,  of  the 
afore>aid  publication  for  the  <late  <ho\Mi  in  the 
above  caption.  re‘|uired  by  the  Act  AuRiist 
24.  1912,  enibodicfl  in  .section  442,  Postal  I..aw> 
and  Ke^ulations,  to  wit: 

1.  I  hat  the  names  and  aihlresses  of  the  jiub 
li'^her,  eflitor,  mana^in^  editor,  a<sf»ciate  editor, 
news  erlitor  and  business  manajier  are: 
Publisher,  The  K<litor  \  Publi'xher  ('o.. 

6,^  I’ark  Row,  New  N’ork,  X.  V. 
Kditor,  James  \V.  lln*wn. 

224  V  alentine  l^ine,  Vb  nkers,  X.  V. 
ManaKinjf  Kditor,  John  K.  Reilmond. 

642  West  i58th  Street.  New  V’ork  City. 
Pusiness  Manager,  KentoTi  Dowling, 

51  Vreeland  Ave..  Rutherfffrd,  X.  J. 
.\ssociate  K«iitor,  Hen  Mellon, 

466  West  15dth  Street.  Xew  V*ork,  X.  Y. 
News  Kditor,  Arthur  T.  Robb,  Jr.. 

77  Pilling  Street.  Hnroklyn.  X.  V. 

2.  That  the  f»wners  are: 

THK  KDITOR  \  PCHMSIIKR  CO.,  63 
l  ark  R(ew,  X.  V.,  (  ity;  Janu*s  \V.  Hrown,  234 
Valentine  Kane,  V'onkers. 

2.  That  the  kno\Mi  bond  Indilers,  mortgagees, 
and  other  security  holders  owning  or  holding 
1  per  cent  r.r  ni«jre  of  total  amount  of  Ixmds, 
mortgages,  or  other  securities,  arc:  Xone. 

4.  That  the  two  paragraphs  next  alnive,  giv¬ 
ing  the  names  of  the  owners,  stfjckholders  and 
security  holdiTs,  if  any,  contain  not  only  the 
list  of  stockholders  and  security  holders  as  they 
appear  upfin  the  IxKiks  of  the  company,  !>ut  alsf*, 
in  cases  where  the  stockholders  or  security 
holder  ap|>enrs  upon  the  lH>oks  of  the  company 
as  trustee  or  in  any  other  fiduciary  relation,  the 
name  of  the  person  or  corjHiration  for  whom 
such  trustee  is  acting,  is  given;  also  that  the 
said  two  paragraphs  contain  statements  “nihrac- 
ing  affiant's  full  knowleilge  and  belief  as  to 
the  circumstances  ami  ciniditions  iin<ler  which 
stockholders  and  security  holders  who  dfi  not 
appear  upon  the  Ikv  ks  of  the  company  as  trus- 
t(‘es,  hold  stock  and  securities  in  a  capacity 
other  than  that  of  a  Ixma-fide  owner;  ami  this 
aftiant  has  no  rcjistni  to  l>clicve  that  any  other 
person,  association,  or  corporation  has  any  in¬ 
terest.  direct  or  indirect,  in  the  said  stock, 
honfls,  or  other  securities  than  as  so  stated  by 
him. 

FKXTOX  1H)VVLIX(?. 

Sworn  to  and  suhscriln'd  In’tore  me  this  29th 
day  of  March,  1923. 

K.  A.  PRATT. 

(My  commission  expires  March  30,  1924). 


he  known  a.s  the  Review  Printing  Com- 
pany.  Associated  with  him  will  be  his 
.son,  A’ictor  L.,  business  manager  of  the 
Daily  Review;  Leo  .\.  Ryan,  former  city 
editor  of  the  Monmouth  Daily  Atlas,  and 
Iwe  J.  Sharp,  former  advertising  man¬ 
ager  of  the  Daily  Atlas.  The  company 
has  just  iiistalle<l  a  new  Model  14  lino- 
tyiie  and  is  getting  a  new  24-page  (joss 
press. 

Manhattan  (Kan.)  Mercury  Builds 

Work  lias  begun  on  the  new  home  of 
the  -Manhattan  (Kan.)  Mercury,  and  it 
is  hoptxi  the  building  will  1k‘  ready  by 
Summer.  It  will  he  of  brick  and  stone, 
two  stories  high  and  45x  140  feet. 

New  French  Paper  in  Fall  River 

b'all  River,  .Mass.,  is  to  have  a  second 
h'rench  language  pajK-r,  Le  llulletin,  is¬ 
sued  tlirice  a  week.  J.  C.  Smith,  editor- 
in-chief,  says  the  first  issue  will  be  out 
shortly. 

Frisco  Mechanics  Form  Club 

San  b'raiicisco  newspaper  mechanics, 
linotyiie  operators,  photo-engravers, 
pressmen  ami  stercotypers  have  organ¬ 
ized  the  Newspajier  Mechanics’  Club. 
CluliriHims  have  lieeii  fitted  up  at  828 
-Mission  street.  The  officers  are:  James 
Thomas,  F.xaminer,  president;  James 
(iarrett.  Journal,  vice-president;  Fred 


Parle.  Fixaminer ;  James  Phillips,  Tele¬ 
phone  Rook;  Ernest  Langton, '  Journal ; 
Charles  Pirie,  Chronicle;  John  Berry, 
Daily  News;  ‘‘Bud”  Dewar,  Bulletin,  and 
(iiiido  F'enoiie,  1-a  Voce  del  Popolo,  di¬ 
rectors. 


INCORPORATIONS 


New  York-I  ’onmivrcial  .Vilvertisor  (  orpora- 
tion,  capital  stock.  $5<K);  ilircctors,  H.  K.  l*ott;r, 
F.  Appleby  and  D.  M.  Hlack,  120  Hnadway, 
New  York. 

Mca<low  Press,  Inc.,  capital  stock,  $150,000; 
directors,  J.  A.  McKay,  John  lladcock  and 
Joseph  A.  I'lumer,  425  5th  avenue,  Xew  York. 

All  American  Newspapers  RciHjrts.  Inc.  Capi¬ 
tal  vttick,  $5,000;  directors.  K.  Seymtur,1480 
ShakeSju'are  avenue;  M.  ( ?arcia-Pena,  154  Nas¬ 
sau  street;  II.  Precht,  Hollis,  K.  1. 

Commissary  I’uhlishing  (  otnpany.  Inc.,  capi' 
tal  stock,  $5,000;  director.s,  A.  I'reund,  L.  11. 
joachin,  H.  Klein,  20  West  24th  street,  Xew 
Yoi  k. 

VV’alden  Advertising  Service,  Inc.,  capital 
stick.  $U1,000;  directors,  L.  H.  W'aMman  and 
H.  I*.  Kirchner,  2  (edar  street;  11.  Hogdish, 
120  VVest  42d  street,  Xew  V*ork, 

Juvenile  Advertising  Service,  Inc.,  capital 
stuck,  $500;  directors,  Robert  (oddstein  and 
('.  (j.  Ferguson,  213  W'est  40tli  street;  H. 
Mclnerney,  220  West  42d  street,  Xcw’  V'ork. 

American  Institute  for  VV’orld  Xews,  Inc., 
capital  stock,  $50,000;  directors,  K.  1*.  Brown, 
431  Riverside  drive;  M.  Peters.  32  Hroadway; 
K.  J.  Powers,  512  5th  avenue.  New  York. 

Omaha— The  I’  niversal  Publishing  C  ompany 
has  l)cen  incorporated  by  Mrs.  Bertha  Karl, 
Rolland  Karl  and  K.  J.  Pennington.  'I'he  capi¬ 
tal  stock  is  $5,000,  divided  into  5,000  shares  at 
$1  each. 


SUPPLIES  &  EQUIPMENT 

For  Nowspapor  Making 


NEWSPAPER 

BROKERS 

Write  for  “I.lSTIXfiS"  and  itermit 
tis  to  extdain  the  i>ersonaJ  service 
that  wc  remler  oui  clients.  If  you 
want  a  pai>er.  tell  us  where  you  want 
to  locate,  aUiut  how  much  cash  avail¬ 
able  and  we  will  find  it  for  you. 

PUBLISHERS'  SERVICE  BUREAU 

(Established  1916) 

119  N.  Bowman  St.  Mansfield,  Ohio 

Owned  and  Managed  by  Experienced 
NEWSPAPER  MEN 


N.Y.  DAILY  NEWS 

HALF-TONES 
Best  in  the  World 
Made  by 

POWERS 

NEW  PROCESS 


R.  HOE  &  CO. 

For  One  Hundred  Years  the  Leading 
Designers  and  Manufacturers  of  News¬ 
paper  Presses  and  Printing  Machinery 
of  AU  Kinds 

Quality  First- 
Progress  Always 

We  always  carry  a  full  line  of  Press 
and  Stereo- room  supplies,  including 
blankets  of  all  kinds,  knives,  rubbers, 
cheek  woods,  matrix  paper,  imported 
and  domestic  tissue,  brushes,  chem¬ 
icals,  counters,  paper  roll  trucks,  etc., 
all  at  the  lowest  prices  consistent  with 
Hoe  high  quality.  / 

504-520  GRAND  STREET 
NEW  YORK  CITY 

No.  7  Water  Street  Tribune  Building 
Boston,  Mass.  CUoago,  lUinoia 


For  Sale 

bright  economy  chases  for  8  column,  12  ems. 
Cost  $35  each;  will  sell  for  $20  each.  -Mso 
Hrown  folder  taking  33  x  44  sheet.  Address 
Daily  News,  Tarrytown,  N.  Y. 

Printers*  Outfitters 

Printing  Plants  and  business  bought  snd 
sold,  American  Typefounders’  products,  print¬ 
ers’  snd  bookbinders’  machinery  ef  every  de¬ 
scription.  Conner,  Fendler  &  Co.,  96  Beckman 
St..  New  York  City.* 


“Quick  Stick” 

STICKS  QUICK 

MIXES  QUICK 

DRIES  QUICK 

A  pure  vegetable  gum 

Mix  it  with  cold  water  to  make  a 
tenacious,  quick-drying  white  paste 
which 

sticks  all  ways  always 

Yes,  its  powerful  adhesive  quality 
causes  it  to  be  frequently  used  instead 
of  hot  glue. 

Guaranteed  to  Never 
Sour  or  Mould 

125  Ib.  bags — 50  Ih.  and  25  lb.  kegs 
and  barrels 


THE  COMMERCIAL  PASTE  CO. 

COLUMBUS,  OHIO 

Address  Dept.  123  please 


Editor  &  Publisher  for  April 


1923 
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SITUATIONS  WANTED 

o.  A  WORD  for  odvertisenients  uiuier  thio 
classification.  Cash  with  order.  For 
thoie  unemployed  one  insertion  (adv.  not  to 
exceed  St  words)  FREE. 

Advertising  Manager 

Thonjiighly  capable  executive.  ojp>  writer, 
>ohcitor  seeks  western  connection.  Box  B-544, 
Editor  Sl  Buhlishcr. 

A  Working  Foreman 

ik>od  executive  and  systematizer,  with  ex¬ 
pel  ience  on  large  and  small  newspapers.  Ex* 
jjert  on  makeup,  linotype,  ads.  Will  get  edi¬ 
tions  out  promptly  at  minimum  cost  and  re¬ 
lieve  you  of  resiMHisibility  in  his  department. 
Ixx'ate  anywhere.  I'nion.  B-515,  Editor  & 
I’ublisher. 

Cartoonist 

A  young  man  with  natural  ability  and  art 
training,  welt  educated,  is  right  where  **a 
feller  needs  a  friend."  Desites  connection  on 
newspaper  or  syndicate  with  opportunity  to 
work  hard  on  the  "better  and  better"  prin¬ 
ciple.  Absolute  confidence  in  ability  to  make 
good.  Will  go  anywhere.  Send  for  samples. 
A -968.  Editor  &  Publisher. 

Classified  Advertising  Manager. 

Young  man  witii  five  years  successful  classified 
experience  wants  a  |K>sition  offering  nn)re  op- 
]»ortunity  for  advancement.  A  consistent  pro¬ 
ducer.  Best  of  references.  Address  Box 
B-533,  care  of  Editor  &  Publisher. 

Clever  Cartoonist 

with  years  of  experience  on  N.  V.  and  out 
of  town  newspapers,  magazines,  N.  V.  adver¬ 
tising  firm.  etc.,  wants  position  with  newspaper, 
magazine  or  any  reliable  firm.  Box  304  at  33 
East  27th  Street,  X.  V. 

Competent  and  Experienced  Editor 

and  manager  is  open  for  engagement  with  or 
without  investment.  First  ciass  and  successful 
man  of  proven  ability.  South  preferred. 
B-538,  Editor  <S:  Publisher. 

Desk.  Rewrite  Man  or  Reporter 

Man.  28,  has  nine  years  experience,  including 
three  years  at  night  city  editor  of  big 
daily,  wants  position  preferably  in  New  York. 
Modesty  prevents  discussion  of  past  perform¬ 
ances.  Can  be  relied  uiK>n  to  deliver  goods. 
Address  Box  B-523,  Editor  &  Publisher. 


Foreman 

of  newspaper  composing  room  seeks  change. 
Man  of  executive  ability.  Competent  in  any 
size  plant.  References  furnished.  Union. 
Address  B-502,  Editor  &  Publisher. 


SITUATIONS  WANTED 


Publishers  (Lsr(e  or  Small) 

It  you  are  a  publisher  or  owner  o£  a  dailv 
news|>aper  in  a  town  of  about  twenty  thousand, 
do  you  ne,;d  an  experienced  man  to  take  charge 
as  general  manager  or  business  manager?  1 
have  owned  a  small  paper  and  know  the  re- 
•luirjcments.  1  know  accounting,  advertising, 
circtilatiun,  and  cun  direct  the  mechanical  and 
cilitorial  departments.  1  recently  sold  my  paper 
which  netted  a  profit  for  the  past  two  years 
of  depression.  Would  consider  buying  an  in¬ 
terest  if  relations  are  agreeable.  It  you  are  a 
publisher  of  a  large  daily,  do  you  need  an 
assistant  who  understands  all  departments  and 
who  can  relieve  you  of  some  of  the  details? 

1  have  bad  experience  on  large  papers  in  the 
advertising,  circulation,  and  business  depart¬ 
ments,  but  specialize  in  accounting.  1  have 
h<ad  charge  of  the  husincss  office  of  a  paper 
III  a  city  of  over  a  hundred  thousand.  1  can 
furnish  the  best  of  references  to  those  inter¬ 
ested.  I  am  a  young  married  man,  and  anxious 
to  form  a  coiinectiun  which  offers  a  future. 
Adilress  Box  B'326,  Kditor  &  Publisher. 

Reporter 

of  ability  and  experience  desires  position  with 
Metropolitan  daily.  Best  references.  Avail¬ 
able  on  short  notice.  Also,  graduate  of 
•School  of  Journalism.  Address  Box  8-516, 
Editor  &  Publisher. 

Thoroughly  Trained  News  and  Desk  Man 

desires  immediate  employment.  Metropolitan 
and  small  city  experience,  familiar  with  all 
details  of  work  from  reporting  to  makeup.  Pre¬ 
fer  city  JO.OOO  to  100,000.  Best  references. 
Report  on  short  notice.  11.  L.  Wilson,  General 
Delivery.  Washington,  D.  C. 

Writer 

Xewspaiier  man,  young,  experienced  in  eco¬ 
nomics,  political  and  business  affairs,  wishes 
writing  c<mnection  with  high-class  newspaper, 
magazine  or  syndicate.  Now  on  publication. 
Box  B-5J2,  Editor  4  Publisher. 

Wanted. 


HELP  WANTED 

g—  A  WORD  for  advertiseiomta  undar  this 
claasiAcatiaa.  Caah  writh  ordar. 

A  Strong  Newspaper 

ill  the  .Middle  West,  leader  in  its  field  circu¬ 
lation  and  classified,  wants  able  classified  man¬ 
ager.  This  •mail  will  now  be  employed  or 
have  substantial  reasons  for  not  licing.  His 
past  exi>erience  will  be  such  to  enable  him  to 
plan,  pruiiiute  and  execute  classified  campaigns, 
direct  and  develop  street  staff  and  know  how 
to  procure  best  results  from  inside  telephone 
suff.  He  will  be  a  man  to  stand  up  under 
stiff  coni|>etition.  Big  opportunity  for  right 
man  after  he  has  proven  he  is  the  man.  If 
you  want  an  opiMirtiinity  for  |iersoiial  interview, 
write  fully  regarding  yourself,  both  business 
and  domestic  side  ot  your  life  and  let  photo¬ 
graph  accompany  your  reply,  .\ddrcss  B-551, 
Editor  4  Publisher. 

Classified  Advertising  Manager 

morning,  evening  and  Sunday  newspaper 
located  in  a  city  of  45l),OlH)  in  the  Central  West 
has  a  splcmlid  opportiiiiitv  for  a  live  wire,  big 
enough  to  survey  the  field,  analyze  conditions 
and  then  organize  his  deparlment  in  a  way 
which  will  get  real  results.  His  primary  quali¬ 
fication  must  be  ability  to  break  down  selling 
resistance.  State  all  almut  yourself  in  first 
letter  and  send  pliutograpli.  Address  B-53b, 
Eilitor  4  Publislier. 

Copy  Reader  Wanted 

by  Florida’s  leading  dailies.  We  want  to  Icate 
a  young  man  who  will  work  into  executive  posi¬ 
tion.  He  must  have  a  good  education,  be  a 
good  writer  and  gotnl  editor.  He  must  have 
imagination,  mu,st  be  capable  of  dealing  with 
routine  work,  newspaper  matters,  as  well  as 
grasping  the  opportunities  to  exploit  news  in  a 
^tate  that  is  growing  rapidly.  State  experience, 
salary  to  start  and  other  information  in  letter 
addressed  to  Box  BS13,  Editor  4  Publisher. 

Wanted 

Advertising  solicitor  with  record  of  production, 
possessing  qualities  for  advertising  manager. 
Vacancy  due  to  death.  Write  fully,  giving  ex¬ 
perience,  references,  age  and  salary.  Fort 
Worth  Press,  Fort  Worth,  Tex. 


Position  by  young  man  with  some  Republican 
newspaper,  where  1  can  learn  the  game.  I 
have  the  ability  to  become  a  newspaperman. 

Best  of  references.  Address  E.  A.  Fisher,  Jr.,  Want  to  Get  in  Touch 
Sulphur  Springs,  Tampa,  Florida. 


General  Manager 

Trained  executive,  qualified  by  years  of  prac¬ 
tical  experience  in  all  departments,  seeks  op- 
jsirtunity  as  general  manager  of  a  daily  news- 
paiier.  Develop  advertising,  build  circulation, 
supei  vise  editorial  department,  operate  plant 
and  business  in  general  along  economical  and 
systematic  lines.  Highest  credentials.  Ad¬ 
dress  B-540,  Editor  &  Publisher. 


What’s  Your  Problem? 

To  increase  local  advertising  lineage  in  getting 
new  business,  or  to  still  better  handle  what 
trade  you  have.  No  matter  what  you  want, 
this  solicitor-manager  with  fifteen  years  adver¬ 
tising  and  merchandising  experience  will  in¬ 
crease  your  local  totals.  A  combination  of 
“pep  and  personality,’’  with  the  ability  to  write 
copy  and  make  lay-outs  that  bring  results. 
Wish  to  connect  with  live  organization  who 
have  a  real  opportunity  for  a  producer  ac¬ 
customed  to  establish  new  high  sales  records. 
For  more  facts  address  Box  B-534,  Editor  4 
Publisher. 

You  Need  Me. 

.\ge  32,  advertising  experience,  16  years’  on 
both  small  and  Metropolitan  papers,  solicitor 
■ind  manager.  Eight  years’  experience  special 
Edition  and  feature  work.  Write  strong  copy. 
Have  personality  and  executive  ability.  Desire 
connection,  paper  South  or  West,  where  future 
is  big.  fonsider  salary  or  salary  and  com¬ 
mission.  B-527,  Editor  4  Publisher. 


General  Manager. 

Engaged  at  present;  age,  43;  qualifieil  by  13 
years  executive  experience;  thorough  and 
Practical  in  every  department  of  newspaiier 
making  and  circulation;  clean  personality;  a 
worker,  not  a  siieech  maker;  nothing  under 
$H,000  yearly  considered.  -Address  Box 
B-522,  Editor  4  Publisher. 


Mr.  PubUsher: 

Do  you  w.-uit  a  capable  assistant?  A  man 
with  a  record  of  actual  accomplishment,  of 
irrepioachable  cliaracter  whose  integrity, 
capacity  and  creative  ability  is  b,acked  by 
unquestioned  references  and  indorsements. 
A  man  of  exceptional  training  in  newspaper 
and  magazine  circulation,  advertising  and 
promotion  who  is  willing  to  submit  to  the 
acid  test  of  substantial  production.  The  ob¬ 
jective  is  the  opjKirtunity  to  o" 

proven  results  with  remuneration  on  that 
basis  and  not  otherwise.  Thoroughly  ground¬ 
ed  in  the  fundament.als  of  constructive  build¬ 
ing  and  marketing  and  expert  in  routine  of 
Publication  distribution,  administration  and 
fulfillment.  A  connection  is  sought  in  a 
Middle  Western  or  Eastern  city  of  400,000  or 
over.  B-541,  Editoi  &  Publisher. 


Liberal  Daily  for  Ottawa 

-Arrangements  are  being  made  for  pub¬ 
lication  of  a  new  evening  paper  in  Ot¬ 
tawa.  Ever  since  the  amalgamation  of 
the  Free  Press  and  the  Journal,  the 
Liberal  party  has  been  without  an  organ 
in  the  Dominion  capital  and  Liberal  poli¬ 
ticians  are  behind  the  new  venture.  The 
publisher  will  be  W.  F.  Herman,  pro¬ 
prietor  of  the  Windsor  (Ont.)  Border 


SALES  REPRESENTATIVE 


classification.  Cash  with  oixler. 

Graduate  Mechanical  Engineer 

ami  former  mechanical  superintendent  of 
large  daily  newspaper  is  in  a  position  to  lep- 
resent  one  or  two  manufacturers  of  printing 
machinery  and  supplies  in  New  York  and 
vicinity.  Practical  experience  and  widely 
acquainted  in  the  news]>aper  field.  Valuable 
to  any  concern  desiring  the  services  of  well 
cfjiiippefl  office  in  New  York  and  thorough 
systematic  sales  service.  Address  Box 
B-542.  Editor  &  Publisher. 


with  trade  paper  publisher  who  has  vision, 
foresight  and  aggressiveness  to  appreciate  a 
very  unusual  opportunity  in  a  new  field.  Ob¬ 
ject:  establishment  of  publication.  If  you  have 
a  plant  all  the  better.  Address  Box  B-530, 
Kditor  &  Publisher. 

Wanted 

Experienced  desk  man  capable  of  supervising 
makeup.  Addtess  Box  B-517,  Elditor  &  Pub¬ 
lisher. 

Wanted. 

A  good  mechanical  superintendent  for  news- 

Iiaper  plant.  Must  have  a  thorough,  practical 
knowledge  of  all  mechanical  departments  of  a 
daily  newspaper,  know  how  to  get  and  maintain 
a  high  standard  of  printing  and  production,  as 
well  as  to  handle  men.  Permanent  position  to 
one  who  can  furnish  satisfactory  references. 
State  full  particulars  as  to  experience  and  give 
references  with  rcidy.  J.  M.  Kiegel.  care  Dis¬ 
patch.  St.  Payl.  Minn. 


BUSINESS  OPPORTUNITIES 

A  WORD  for  advertisemonta  under  this 
classification.  Cash  with  order. 

Capital  Wanted 

National  publication  requires  additional  capi¬ 
tal  to  develop  its  possibilities.  U-543.  Elditor 
&  Publisher. 

Retiring  Newspaper  Publisher 
will  sell  $15,000  to  $25,000  interest  and  guar¬ 
antee  dividends;  also  ade^iuate  salary  to  right 
manager  with  necessary  experience  on  business 
end.  (treat  opportunity  on  highly  successful 
daily  near  New  York.  Address  B-506,  Editor 
&  lAiMisher. 


Cities  Star,  who  has  recently  disposed 
of  his  interest  in  the  Saskatoon  (Sask.) 
Star  and  "Regina  (Sask.)  Post.  The 
new  paper  will  probably  be  called  the 
Capital. 

To  Grow  Bamboo  for  New*  Print 

.Andrew  Carter,  publisher  of  the  Ar¬ 
cadia  (Fla.)  Enterprise  and  the  Moore 
Haven  ^(Fla.)  Times,  has  announced 
plans  for  launching  a  new  enterprise  for 
Florida — the  growth  of  bamboo,  for 
manufacture  into  paper  for  newsprint. 

New  Home  for  ProTO  Herald 

The  Provo  (Utah)  Daily  Herald  is  to 
have  a  new  building  soon. 


Wanted 

Newspaper  property  or  substantial  interest  for 
$7,000  to  $10,000  first  payment.  Aililress 
B-537,  Editor  4  Publislier. 

Will  Sell 

8  i»aKC  weekly  newapajicr 
Want  to  devote  full  tim^ 
A  R.  Hand,  Cape  May,  N. 

established  1854. 
to  job  printing. 

J. 

Wanted 

Southern  Newspaper 

An  experienced  newspaper  man  desires 
proi>ert>  in  South  Atlantic  States,  in 
town  of  over  50*000  population*  with 
good  surrounding  territory. 

PALMER.de  WITT  &  PALMER 

Newspaper  Pi'opertie*, 

225  Fifth  Avenue  New  York 

Busiiies  established  1899  by 
C.  M.  Palmer 


Unusual  Opportunities 

Daily  &  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Newspaper  and  Magazine 
Properties 

Times  Building,  New  York 

Established  1910 


iWE  CONNECT  THE  WIRES  1 


YOUE  EDITORIAL 
PAGE — is  it  interest¬ 
ing?  Is  it  holding  and 
winning  readers?  Our  No. 
8814  has  business-building 
sense:  gift  of  seeing  in 
local  events  topics  for  edi¬ 
torials:  is  fair,  tactful, 
virile  in  expression :  has 
executive  skill  in  direct¬ 
ing  nows  staff.  Just  over 
SO.  holding  responsible 
place,  ready  for  a  bigger 
petition.  It  may  be  to  your 
advantage. 


Fernald’s  Exchange.  Inc 

Third  natV  BXd%..  SPRiNonELO,  Mass. 


JSTARR  SERVICE  CORPS* 

•a  4- 

^  Pierre  C  Starr 

^  Fumiahe*  successful  pi-actkea  and  co-  ^ 
^  operative  systems  pertzunlnr  to  any  ^ 
^  phase  of 

•k  NEWSPAPER  MANAGEMENT  AND  4- 
•k  DEVELOPMENT  4- 

-k  4- 

•k  Increasing  Advertising  4' 
^  Earnings,  Circulation,  Etc.  ^ 

'k  Service  limited  to  daily  newspapers  ^ 
'k  with  not  less  than  1S,(M  circulatioix  ^ 

•k  4- 

-k  4- 

STARR  SERVICE  CORPS  4- 

^  Upbuilders  of  Newspapers  J 

^  42d  St.  &  B’way  New  York  City  ^ 

>  4- 

1 


county,  will  move  to  its  new  home  about 
May  1.  It  has  occupied  present  quarters 
in  the  courthouse  for  15  years. 


May  1  Moving  Day  for  Ohio  Paper 

The  New  Lexington  (Ohio)  Tribune, 
one  of  the  oldest  newspapers  in  Pern,' 


Capital  Stock  Increased 

The  Cbrksville  (Tex.)  Times  has  in¬ 
creased  its  capital  stock  from  $10,(X)0  to 
$30,000. 

Niles  News  Incorporates 

The  Niles  (Ohio)  Daily  News  Com¬ 
pany  has  been  incorporated  by  F.  R. 
Smith  and  Ruth  Whitnev. 


NOTICE 

INTERNATIONAL  PAPER  COMPANY. 

•New  York.  March  28,  1923. 

The  Board  of  Dirf^ctors  have  declared  a  regular 
quarterly  dividend  of  one  and  one-half  per  cent. 

on  the  preferred  capital  atock  of  thU 
('onipany.  payable  April  16th.  1921.  to  preferred 
atockholdera  of  record  at  the  cloae  of  bnaim*aa 
.Vpril  9th.  1923. 

OWEN  SHEPHERD.  Treasurer. 


Denison  Herald  Increases  Stock 

The  Denison  (Tex.)  Herald  Publish¬ 
ing  Company  increased  its  capital  stock 
from  $10,000  to  $45, (XX)  this  week. 
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Some  of  the 

Distinguished  Contributors 

to  our 

Daily  and  Weekly  Services 

H.  G.  WELLS 
FRANK  SIMONDS 
SIR  PHILIP  GIBBS 
ANNE  RITTENHOUSE 
T.  R.  YBARRA 
SIR  GILBERT  PARKER 
J.  S.  FLETCHER 
RUBY  AYRES 
LAURA  JEAN  LIBBEY 

Write  for  Particulars 

The  McClure 
Newspaper  Syndicate 

WJ  Fourth  Avenue,  New  York  City 


THEM  DAYS  IS 
GONE  FOREVER 

By  Al  Posen 

The  only  comic  strip 
written  in  rhyme  and  set 
to  music. 


fiUNCHEs  prehensile 


NORRIS  A.  HUSE,  (General  Manager 
World  Buildinc  New  York 


Maiiagins  editors  and  city  editors  are  always  on  the  lookout  for  news  and 
feature  ideas  that  can  be  used  locally.  Editor  &  Publisher  will  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  now  being 
worked  successfully  in  your  city  does  not  bar  it  from  this  department.  Address 
your  coiitriovtioiis  to  the  Hunch  PZditor.  li'hen  they  appear,  clip  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 


if'DITOR  &  PUBLISHER 
receives  a  great  many 
requests  for  the  names  and 
addresses  of  contributors  to 
the  Hunch  and  Dollar  PuUer 
departments  from  newspa¬ 
pers  anxious  to  get  in  imme¬ 
diate  touch  with  them.  Under 
the  system  of  using  only 
initials  of  contributors  it  has 
in  some  cases  taken  us  six 
weeks  or  more  to  connect  the 
wires.  For  this  reason  better 
service  will  be  rendered  in 
the  future  if  the  following 
form  is  followed  in  the  case 
of  each  contribution  to  the 
departments; — Name  of  con¬ 
tributor,  name  of  newspaper, 
employer  or  home  address, 
name  of  city,  abbreviation  of 
State  name. 


ximi-  (if  the  c<imparatively  insignificant 
things  that  may  win  nr  lose  a  position  to 
an  applicant;  a  Imid  tie,  high-heeled  shoes 
or  a  soiled  handkerchief. — John  G.  Baker, 
Milwaukee  Journal,  Milwaukee,  Wis. 

What  is  the  average  nnmlier  of  hours 
persons  sjiend  yearly  in  your  city  in  tele¬ 
phone  conversations?  The  per  capita 
average  of  the  United  States  is  16  hours, 
according  to  telephone  companies.  The 
Ann  Arbor  (Mich.)  Times-News  has 
printeil  a  story  showing  that  the  per 
capita  average  in  Ann  Arbor  is  more  ■ 
than  20  hours.  The  local  telephone  com¬ 
pany  can  furnish  the  average  numlier  of 
daily  calls  and  the  average  length  of 
time  sjient  in  home  to  home,  business  to 
business,  and  business  to  home  telephone 
conversations,  from  which  computations 
c;ui  be  ma(le. — Bruce  Millar,  Times- 
Xews,  Ann  Arbor,  Mich. 


Beck’s  Gas  Buggies 
Strip  and  Down  the 
Road  week-end  car¬ 
toon  seem  to  reach 
out,  grasp  and  hold 
readers.  Otherwise, 
why  so  many  users? 

METROPOLITAN 

NEWSPAPER  SERVICE 

Maximilian  Elser,  Jr.,  Genl.  Mgr. 

150  NASSAU  ST.,  NEW  YORK 


FarEvtmng  sndSuidsfNeyi^spm 

bifvmational  Newt  Service 
21  Spruce  SL,  New  York 


FOR  THE  LADIES 

Weekly  Fashion  Page 
Daily  Fashion  Hints 
Handicraft  in  the  Home 

Let  us  tell  you  more  about 


THE  INTERNATIONAL  SYNDICATE 
ZU  GuilforJ  Av*.,  Baltiinore,  Md. 


America’s  Best 
Magazine  Pages 

Daily  and  Sunday 

Newspaper  feature  Service 

241  WEST  58TH  STREET 
New  York  City 


trihutor,  name  of  newspaper.  Who  has  the  biggest  family  in  your 

employer  or  home  address,  ■  Offer  a  prize  of  $5  or  so  to  the 

tiHtne  nf  ritv  abbreviation  of  '»'«gest  family  and  advertise  on  your  first 
name  ol  city,  aODreviation  oi  looking  for  this  family. 

state  name.  You’d  get  a  lot  of  interesting  facts  and 

figures  from  this,  and  the  daily  stories 
-  you'd  write  about  the  contestants  enter- 

I ,  mg  for  the  prize  would  be  tremendously 

NiIhkVII-A\  a  dozen  or  more  rep-  interesting  to  all  your  readers.  When 
re.sentative  citizens  on  the  matter  found  the  biggest  family,  you  could 

of  what,  in  their  estimation,  your  city  ^yn  their  photo,  together  with  a  write- 
should  strive  for  as  a  unit  during  the  np  telling  the  history  of  all  the  members 
year  1923.  What  is  the  greatest  need  „f  the  family.— Frank  H.  Williams,  1920 
of  the  city  toward  which  its  efforts  v;py  avenue,  Fort  Wayne,  Ind. 

should  he  turned  during  the  coming  _ 

year?  The  answers  to  this  question  b 

will  not  only  furnish  interesting  read-  ho  among  your  nearby  l^al  .farmers  ■ 

ing,  but  will  set  people  to  thinking  ‘"e  oldest  husking  peg?  Uo  farm- 

along  constructive  lines  and  niav  open  ‘J*  your  county  use  them,  .^nd  if 
up  a  whole  field  of  news  material.  It  ‘  '‘^y  ‘^ere  will  be  a  lively  story  as  to 
may  also  give  a  paper  an  opportunity  oldest  (3ne  in  the  county.  The  farm- 
to  lead  the  way  in  some  community  im-  when  he  first  used  it,  and 

provement  project.  If  the  material  de-  .“P  number  of  bushels  he  has 

velops  sufficiently,  it  may  be  worth  while  jmsked  with  the  peg  m  the  years  he  has 
to  run  an  interview  each  day  for  a  cou-  ictoria  Adelaide  Harvey,  Lib- 

ple  of  weeks,  or  longer.  The  answers  ‘'’’•y.  Mo. 
may  include  a  new  city  hall,  new  high  ; 

school,  public  park,  soldiers’  memorial.  In  nearly  every  city  and  town  is  a  bul- 
street  improvement,  better  police  force,  letin  board,  used  to  post  notices  of  court 
more  adequate  fire  protection,  etc. — Ed-  proceedings,  dry  recitals  of  projioscd 

ward  F.  Crane,  Burlington  Free  Press,  legislative  action  and  legal  notices  of  all 

Burlington,  Vt.  descriptions,  and  they  stay  on  the  board, 

-  unread,  until  the  wind  blows  them  down 

I*  ...«..ia  L-  »  .L  _ _  hicy  fall  off  from  their  own  weight. 

n.T  "  I  ^  I'his  board  is  a  survival  of  medieval  days, 

to  put  on  a  K  te  ^y  when  ,t  w<.u  d  newspapers  and  the 

T£" 

n»ws.  dt  a  story  atoot  this 

Ine  contest  could  be  held  in  some  va-  k,  _ i  ^*,4: _ *  1  1/  - 


t/JiomciS 

Company^ 

Memphis,  -Tenn. 

-  ^  — 

Originators  of  the 
Perm  einen 
Weekly  Business 
Review  Pa^e 


Look  LIS  Ltp  iiT 
Dun  01-  Bi'ctdsii-eets 


cant  lot  on  the  outskirts  of  the  city.  .u...  „  n  i  i  „  a 

The  stories  and  photos  which  the  papi-r  ‘I,”  I  L  t  H  n  ♦ 
would  run  in  connection  with  the  ev^t  "tr  \  vv  ' 

would  be  very  interesting  to  all  the  pa-  '' ‘^^"atchee, 

jK-r’s  readers. — Frank  H.  Williams.  1920  _ 

Spv  Run  avenue.  Fort  Wavne,  Ind. 

W  rite  a  human  interest  story  about  the 
“ups  and  downs”  of  elevator  operators’ 
How  many  “have  never”  persons  are  daily  work.  I  wrote  a  feature  story  for 
there  in  the  town  or  city  where  you  re-  my  paper  of  the  girl  o|K-rators  of  our  city 
side,  men  and  women  of  an  eccentric  na-  -^little  foibles  of  human  nature  they  no- 
ture,  who  have  never  attended  the  mov-  ticed  in  passengers,  funny  incidents  like 
ies,  church,  a  bargain  sale  or  ridden  on  that  of  the  young  man  who  abstractedly 
a  iram  or  in  an  automobile  for  various  gave  the  telephone  number  of  his  sweet- 
reasons?  Some  of  those  reasons  are  heart  instead  of  his  floor  number  to  his 
highly  amusing,  others  may  have  little  own  confusion  and  the  other  passengers’ 
tragedies  connected  with  them,  the  ma-  delight,  curious  characters  like  the  sea 
jority  are  interesting.  A  special  writer,  captain  who  would  not  ride  in  the  cleva- 
assigned  to  the  job  of  digging  up  “have  tor  bi’causc  it  made  him  seaaick  (he 
never’s”  will  be  astonished  at  the  amount  walked  up  floors  and  floors),  the  un- 
of  material  he  locates.  Usually  a  person  expected  sights  operators  see  when  they 
who  has  a  pronounced  antipaffiy  toward  arrive  before  their  prospective  passen- 
movies  or  churches  will  express  his  views  gers  see  them — one  man  using  the  ele- 
for  publication. — L.  B.  Birdsall,  40  vator  button  for  a  “heart”  in  a  fencing 
Mitchell  street,  St.  Thomas,  Ont.,  Can.  practice  with  his  umbrella,  two  elderly 

_  sweethearts  in  the  midst  of  a  touching 

farewell,  an  orator  practicing  his  after- 
There’s  a  rattling  good  feature  story  dinner  speech  with  flourishes  of  the  hand 
to  be  had  from  the  employment  managers  — men  shoppers,  women  shoppers,  etc. — 
of  the  stores  and  offices  in  your  city  on  M.  B.  Patterson,  Vancouver  Sun,  Van- 
“Holibies  of  the  F.mployer,”  bringing  out  coiivcr,  B.  C.,  Canada. 


iKiard  and  the  antiquated  law  that  re- 


Million 

Dollar 

Hearst 

Features 

The  World’*  Greatest  Circulation 
Builders 

International 
Feature  Service,  Inc. 


?Do; 


Interesting  shorts,  msking  a  dsilf  fsat- 
nrr,  appear  tinder  the  shore  heading  in  oar 
general  news  report. 

The  Daily  Science  News  Bulletin  alto 
contains: 

NEWS  stories  telling  what  is  happening 
on  the  frontiers  of  science. 

Authoritative,  vital  and  striking  signed 
articles. 

News  of  the  Stats. 

"Chats  on  Science'*  by  Dr.  Edwin  E 
Slosson. 

Photographs  and  Drawing!  in  mat  form. 

Soma  torritarjr  Is  stfU  open. 

Wire  Allied  Newapiuiert,  Inc.,  52  Vander¬ 


bilt  Ave.,  New  York 


selling  agents. 


SCIENCE  SERVICE 
Ills  CtmL.  Ave^  Waahfasgtms,  D.  C 
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PENNSYLVANIA 


No  state  can  offer  more  or  better 
opportunities  for  money  making 
than  can  this  great  Keystone  State. 

Commercially  Pennsylvania  is 
a  producer  and  with  its  workers 
comes  a  demand  for  goods  of  all 
kinds — and  Pennsylvania’s  daily 
newspapers  carry  your  message  to 
these  people. 

These  daily  newspapers  co¬ 
operate  in  every  way  to  make  ad¬ 
vertising  pay  and  pay  handsomely. 
Use  them  to  get  your  share  of  the 
business. 


Daily  newspaper  advertising 
works  alone  to  better  advantage 
than  does  any  other  kind  of  adver¬ 
tising. 

Daily  newspapers,  with  their 
local  circulations,  their  local  news 
and  their  local  advertising,  do 
more  towards  popularizing  mer¬ 
chandise  than  does  any  other  kind 
of  advertising. 

These  Pennsylvania  daily  news¬ 
papers,  in  this  profitable  territory, 
tell  the  home  news  to  these  people, 
day  by  day,  and  can  tell  your  story 
to  a  much  greater  advantage  than 
you  can  get  it  told  any  other  way. 


THESE  LISTED  DAILIES  WILL  GIVE  YOU  LEADERSHIP 


Circala- 

2,800 

10,000 

tioa 

liaae 

liaae 

•••AUeatowa  Call  . 

28,009 

.09 

.09 

•••AUeatowa  CaU . 

18,118 

.09 

.09 

tBIooBubarg  Preet . 

. . .  (M) 

6,807 

.029 

.029 

***Cbetter  Time*  A  Repablicaa 

.(MAE) 

14.331 

.068 

.08 

tCoateerille  Record . 

....(E) 

8,389 

.0214 

.0214 

fCMkaeUtrille  Coorier . . 

....(E) 

6,103 

.0179 

.0179 

***Eattoa  Exprete . 

....(E) 

17,241 

.08 

.08 

*Eaatoa  Free  Preat . 

....(E) 

12,147 

.08 

.08 

•••Erie  Timet  . 

....(E) 

27,648 

.08 

.08 

•••Harritbars  Talecrapk . 

....(E) 

39,478 

.098 

.098 

LJobattowa  Ledcer . 

, . . .  (M) 

12,096 

.08 

.08 

•••Oil  City  Derrick . 

....(M) 

6.686 

.04 

.038 

Potttrille  Repablicaa  aad 

Moral  ag 

Paper  . 

.  .(EAM) 

14,800 

.07 

.06 

Scraatoa  Repablicaa . 

....(M) 

32,180 

.12 

.10 

Circala* 

2,800 

10,000 

tioa 

liaae 

Uaae 

fScraatoa  Tiaiea  . 

...(E) 

37,148 

.12 

.10 

•••Sbaroa  Herald . 

...(E) 

8,002 

.021 

.021 

tSoabory  Daily  Item . 

...(E) 

4,109 

.021 

.018 

•••Warrea  Timet-Miiror . 

(EAM) 

8,086 

.036 

.038 

•••Watbiagtoa  Obtervar  aad 

Reporter  . 

(MAE) 

18,883 

.06 

.08 

fWett  Chatter  Local  New*. . . 

...(E) 

10,768 

.03 

.03 

••Wilket-Barre  Timee-Leader  . 

...(E) 

22,061 

.08 

.08 

fYork  Ditpatek  . 

...(E) 

16,726 

.048 

.048 

fYork  Gasette  aad  Daily . 

. . .  (M) 

16,482 

.048 

.048 

•A.  B.  C  PabUakere' 

’  Statemeat,  April  1. 

,  1922. 

***A.  B.  C.  P«bUah«n*  StatemMt,  October  1,  1922. 
tCoTomioot  Stet— at,  October  1,  1922. 

**A.  B.  C.  Statemeat.  3  mot.  to  Sept.  30.  1922. 
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Do  You  Seek  to  Reach  People 
With  Incomes  of  $5,000 
a  Year  or  Over? 


ylCCORDING  to  an  analysis  of  the  Federal  Income  Tax 
Reports  for  the  year  1920,  628,000  persons  in  the  United 
States  acknowledged  net  incomes  in  excess  of  $5,000  a  year. 

According  to  New  York  State  Income  Tax  Reports  for  the  same 
period,  there  were  112,127  people  in  the  State  who  acknowledged 
incomes  of  $5,000  or  over. 


A  study  of  these  returns  shows  that  78,902  reside  in  New  York  City 
and  immediate  New  York  State  suburbs  as  follows: 


New  York  City .  74,154 

Mt.  Vernon .  1,145 

New  Rochelle .  1,358 

Ossining .  98 

Peekskill .  109 

Port  Chester .  171 

White  Plains .  633 

Yonkers  .  1,234 


Number  of  Taxable 

Returns  Income 

Over  $5,000  Represented 

74,154  $1,178,915,000 

1,145  13,666,900 

1,358  17,843,800 

98  1,564,700 

109  1,122,600 

171  2,532,000 

633  8,504,700 

1,234  15,474,100 


78,902  $1,239,623,800 

These  figures  would  seem  to  indicate  that  these  78,902  people  have 
21  per  cent,  of  the  taxable  wealth  of  the  country. 

Obviously,  if  you  have  an  article  you  want  to  sell  to  people  of  this  class, 
here  is  the  largest  group  of  them  on  earth,  every  member  of  which  can 
be  easily  reached  through  the  daily  newspapers. 


The 

New  York 

Globe 

Member  A.  B.  C. 

JASON  ROGERS,  Publisher 

Member  A.  B,  C. 

LORENZEN 

Chicago 

&  THOMPSON,  INC.,  Special  Representatives 
New  York  Detroit  San  Francisco  Los  Angeles 

mfi: 


